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Story of the Week 


“This laugh is contributed by a 
subscriber in Burlington, Iowa: 

“You’re talking to the Republican 
whom Franklin D. Roosevelt hated 
most,’ announced Dr. A. V. Ejisen- 
hart, local dentist, to W. C. Jones, 
sales promotion manager for Bendix 
Home Appliances, Inc., who was 
conversing with Bill Waugh, partner 
in the Waugh Brothers appliance 
store of Burlington. 

“How’s that?” asked Jones. 


“Why, every time F. D. R. went on 
the radio, he raised cain with Bill 
Waugh.” 

“Oh, yeah? How come?” queried 
Jones. ‘What did Roosevelt say 
about him?” ; 

“T hate Waugh!” 


Wehrly’s Crystal Ball 


Remainder of this column is turned 
over to Nash-Kelvinator’s economic 
analyst, H. D. Wehrly, for a remark- 
ably common-sensical approach to 
the problem of buying power and 
prices in this hectic era. 


Take it away, Mr. Wehrly: 

Today there is considerable discus- 
sion and some misunderstanding or 
confusion regarding the price level 
and increased cost of living. In my 
opinion, these problems may be ag- 
gravated in the next six to 12 months, 
as prices continue to advance and 
workers find that the third-round 
wage gain has melted away in in- 
creased prices. 

Then everybody will try to find 
someone to blame it on. Labor will 
say it’s due to high profits. Some 
industries will again comment on 
labor productivity. The city guy 
will blame the farmer. The farmer 
will talk about high city prices and 
the cost of labor. Some will blame 
the bankers. The wholesaler or re- 
tailer will “pass the buck” to the 
producer. Others will say it’s ex- 
orbitant retail and wholesale profits, 
ete. 

And very few people will admit 
that it’s due to our collective stupid- 
ity in increasing the money supply 
and the buying power of the market 
vastly beyond the increase in produc- 
tion of goods, but that’s right. We 
have too much money to spend and 
not enough goods to spend it on. 

Today, marketing men and econo- 
Mists can quickly get into a hot 
argument when they present different 
fconomic theories to explain the 
mess we are in, and what we ought 
to do to get out of it. 

There is, however, one inescapable 
fact that all of us could well afford 
to pay attention to—particularly in 
Connection with recent price in- 
freases. The fact is simple. It can’t 
be argued down. Here it is: 

Prices—the general price level— 
the cost of living—these are deter- 
Mined largely by two things:— 

lsi. The amount of money people 
receive and spend. 

2nd. The quantity of goods (and 
Stvice) available to spend the 
money on. 

In other words: 

Expenditures divided by available 
800ds (and service) equal the price 
level. _. = P. 

G 
(Continued on Page 6, Column 3) 


New Terms: 20% 


June Sales Hit 
389,973 tor 
13 Nema Mfrs. 


NEW YORK CITY — World sales 
of household electric refrigerators 
during June jumped to 389,973 for 
the 13 manufacturers reporting to 
the National Electrical Manufactur- 
ers Association. 

In May, with 12 companies repre- 
sented, the total was 335,411. 

The June sales brought the total 
for the first six months of this year 
up to 2,016,523, of which 1,913,408 
were sold in the United States, 773 
in Canada, and 102,342 in other 
foreign countries. 

Represented for the first time in 
the Nema report for June is the 
Stoddard Mfg. Co. 

The 8-cu. ft. size refrigerator con- 
tinued to rank first in popularity 
during June, 113,653 being sold, as 
compared with 101,828 in the 9 and 
10-cu. ft. class, and 100,514 7-ft. 
models. 

Six-month totals, however give the 
7-ft. size an edge over the 8-ft., 
646,892 to 600,152, the Nema report 
shows. 


Hotpoint To Triple 
Dishwasher Output; 
Acceptance Gains 


CHICAGO—Automatic dishwashers 
and garbage Disposalls are the two 
appliances which have made the 
strongest postwar gains in consumer 
acceptance, Leonard C. Truesdell, 
vice president of marketing, Hotpoint, 
Inc., told a dishwasher-Disposall con- 
ference of the company’s field spe- 
cialists here. 

Speakers at the opening session of 
a week’s program designed to aid the 
dealer in sustaining high demand in 
the long-term strong market ahead, 
he said that Hotpoint has scheduled a 
production increase to triple current 
dishwasher output by the first of 
the year. 

Outlining the agenda for the spe- 
cialists’ conference, Truesdell said 
that the new program has_ two 
specific aims: 1) to assure consistent 
dealer display of these two products, 
2) to reach the top 15% of dealers 
in every distributor area, or the lead- 
ing dealer in every leading commu- 
nity in order to establish these deal- 
ers as headquarters for dishwashers 
and Disposalls. 

After the product specialists have 


(Concluded on Page 4, Column 3). 


R. Kennedy Hanson Resigns 
As Secretary of Rema 


PITTSBURGH—R. Kennedy “Bud” 
Hanson, for many years executive 
secretary of the Refrigeration Equip- 
ment Manufacturers Association, has 
resigned, announced H. F. Hildreth, 
Rema president. 

Hanson, who has been serving as 
a part-time secretary, recommended 
to the Rema board of directors that 
a “full-time experienced trade asso- 
ciation secretary” be employed to 
carry on Rema’s broad program, 
Hildreth said. 

Hanson’s offer to continue as man- 
ager of the All-Industry Show spon- 


_sored by Rema was taken up by the 


board of directors, which “after 
several hours of deliberation accepted 
Hanson’s letter of resignation with 
regret,’ Hildreth declared. 


_ All-Industry Show. 


Show Space Closes 
Sept. 1 for First 
Eastern Conference 


BOSTON—Manufacturers planning 
to exhibit at the First Eastern Re- 
frigeration and Air Conditioning 
Educational Exhibit and Conference 
here are urged to return applications 
for space to exposition headquarters 
by Sept. 1. No booths will be as- 
signed after that date. 

Advance hotel reservations indicate 
that 2,500 to 3,000 service engineers, 
contractors, and dealers may attend 
the conference, which is to be held 
at the Bradford hotel here Friday, 
Saturday, and Sunday, Oct. 8, 9, 
and 10. 

The conference and exposition are 
sponsored jointly by the Refrigera- 
tion Equipment Manufacturers Asso- 
ciation and the Refrigeration Service 
Engineers Society, this being the sec- 
ond such regional affair. The first 
was held this spring at San Fran- 
cisco. 

Exposition details are being han- 
dled by Rema through R. Kennedy 
Hanson, exhibit manager, 1107 Clark 
building, Pittsburgh. 

Plans for the conference are now 
complete, it is reported. 

Both the Grand Ballroom (New 
England’s largest) and the Lobby 
Salon of the Bradford hotel will be 
used to house exhibits, floor plans 
allowing for 83 booths. 

Application forms have been mailed 
out to all exhibitors of the Fifth 
Manufacturers 
only are permitted to exhibit and 
only one company may occupy a 
booth. 

Standard booth equipment includ- 


(Concluded on Page 4, Column 1) 


Frozen Food Prospects 
Seen Good In St. Paul 


ST. PAUL, Minn.-—The frozen food 
industry has barely scratched the 
St. Paul market according to results 
of a survey conducted by _ the 
St. Paul Dispatch and Pioneer Press 
which indicated only about one in 
every three homes buys frozen fruits 
and vegetables and one in 10 buys 
frozen poultry while one in five buys 
fresh frozen fish. 

Twenty-two different brands of 
fruit, 26 brands of vegetables and 
20 and 32 brands of poultry and 
fish, respectively, were listed by 
St. Paul consumers as being used. 

Percentagewise, 33.3% were buyers 
against 66.7% non-buyers of frozen 


(Concluded on Page 4, Column 5) 


Strike Shuts Harvester 
Refrigeration Division 


EVANSVILLE, Ind.—Disputes be- 
tween the U.A.W.-C.I.O. and Inter- 
national Harvester Co. regarding 
some phases of new contracts shut 
the Refrigeration Division here and 
four other Harvester plants last 
week. 

The contracts expired last Tues- 
day, and the union called the strike 
when it and the company failed to 
agree on new terms. 

Both sides are reported to be 
largely agreed on wages, but sen- 
iority provisions, grievance procedure, 
and the question of uniformity be- 
tween contracts at six Harvester 
plants stalled negotiations. 

In addition to the Evansville works, 
Harvester plants 
Melrose Park, Ill.; Memphis, Tenn.; 
and Springfield, Ohio, were shut by 
the strike. 
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Sept. 20 Is Effective Date; 18 Months 
Permitted on Term Sales over $1,000 


WASHINGTON, D. C.—Down payment of 20% with 15 months 
to pay the balance will be required on refrigerators, room air condi- 
tioners, and other major appliances by newly revived Regulation W, 
the Federal Reserve Board revealed here Thursday night. 

The regulation becomes effective Sept. 20. 

Where the credit does not exceed $1,000, the maturity is limited 


Little Rush To Beat 
Credit Curbs Noted 
Among Consumers 


DETROIT——-Most consumers in the 
Detroit area apparently are either 
unconcerned about the forthcoming 
restoration of Federal controls on 
instalment buying or have given the 
matter no thought, as yet, a spot 
check of retail appliance outlets 
indicated. 

The survey was made just before 
the Federal Reserve Board issued 
the new retail credit-control regula- 
tion authorized by the Republican 
anti-inflation law. 

With only one exception, the dozen 
dealers questioned said there has been 
no rush of customers to place orders 
before the new curbs become effec- 
tive. However, some of them look for 
a certain increase in buying, depend- 
ing on how stringent the controls are, 
when details of the FRB order are 
announced. 

In an effort to take advantage of 
the situation, one chain concern in- 
serted in a sale advertisement a 
box which read in part: “This may 
be your last opportunity to buy furni- 
ture and appliances on today’s credit 
terms. Buy now before new Govern- 
ment controls on down payments and 
monthly terms go into effect.” 

Questioned the day after the ad- 
vertisement was run, the firm’s mer- 
chandise manager said the hoped-for 
reaction had not materialized yet. 
The advertisement announced that 
the company “‘is still selling furniture 
and appliances for as little as 10% 
down, and easy monthly payments as 
low as $5.00.” 

(Concluded on Back Page, Column 1) 


Rails Will Ask 7% 
Freight Rate Boost 


NEW YORK CITY—Another in- 
crease in the retail prices of major 
appliances and radios appears to be 
in the offing with the announcement 
that railroads will ask the Interstate 
Commerce Commission for permission 
to raise freight rates at least 7%. 

Manufacturers have stated that 
higher costs of production and ship- 
ments make it impossible for them 
to absorb any more increases. Furni- 
ture manufacturers said they were 
in the same position, so that increased 
freight rates would mean increased 
prices at the factory. 

Local dealers seem to be resigned 
to higher retail prices on goods pro- 
duced at distant points if the pro- 
posed boost in freight rates is 
allowed. But department store traffic 
executives in Chicago, where retail- 
ers are required by most vendors to 
pay freight charges, said _ they 
doubted that an increase would be 
passed on to consumers. 

The fact that a large percentage 
of finished goods is delivered by high- 
way transport in the East may keep 
prices from going up in that area, 
it was felt in some quarters. Increas- 
ing use of this type of transportation 
to forestall higher retail prices was 
predicted by several dealers. 


7 ) 


to 15 months. Instalment credit above 
$1,000 may carry 18-month terms, 
provided that monthly payments are 
not less than $70. 

The 20% down payment require- 
ment comes somewhat as a surprise, 
because most inside information had 
previously indicated that the one- 
third down required in old Regulation 
W would be revived unchanged. 

One-third down, however, will be 
required on automobiles. 

The controls will remain in effect 
until June 30, 1949. 

Specifically covered by the new 
regulation, besides refrigerators and 
cars, are cooking stoves, dishwash- 
ers, ironers, washers, combination 
units incorporating any of the pre- 
ceding appliances (such as a sink- 
dishwasher combination), room unit 


Items Covered 

Article Down Payment 
1. Automobiles ...... ree 334% % 
2. Cooking Stoves .......... 20% 
3. Dishwashers ........0:.. 20% 
eee 20% 
GS. TROTVIMGrAtore ..kiciciscas 20% 
6. Washing Machines ...... 20% 
7. Combination Units Incor- 

porating Any Item In 

ek ee re 20% 
8. Air Conditioners, Room 

MD :dascedeancsacsavates 20% 
9. Radio and Television 

Sets, Phonographs ...... 20% 
10. Sewing Machines ........ 20% 
11. Suction Cleaners ........ 20% 
12. Furniture and Soft-Sur- 

face Floor Coverings .... 20% 


air conditioners, radio and television 
sets, phonographs, sewing machines, 
vacuum cleaners, furniture, and soft- 
surface floor coverings. 

Scope of the regulation as far as 
amounts of instalment credit are cov- 
ered, has been greatly enlarged. Now 
covered are items costing between 
$50 and $5,000. Previously, the limit 
had been $2,000. 

Retailers who violate Regulation 
W will be liable to fines up to $10,000 
and as much as six months in jail. 

Persons who borrow from banks 
in preference to making a direct con- 
tract with a dealer will be required 
to state that they will not use the 


(Concluded on Back Page, Column 3) 


Emerson Will Increase 
Radio Prices Sept. 1 


NEW YORK CITY — Prices of 
Emerson Radio & Phonograph Corp.’s 
radios and television sets will go up 
Sept. 1, the first general price in- 
crease in the radio field this year. 

The new price list will not be 
announced until cost calculations 
are completed, explained Benjamin 
Abrams, Emerson president, in a 
message to dealers. 

Earlier this year Emerson had 
come out with several new models 
listed below its previous low-priced 
sets. And back in January and 
February General Electric and Philco 
had both reduced prices. When G-E 
raised many prices in June, no 
radios and only one television set 
were included. 

Rising costs of labor, material, and 
components were cited by Abrams as 
necessitating the price increase. 
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Philco Declares Dividends 
Of 50 Cents and 9334 Cents 


PHILADELPHIA — The board of 
directors of Philco Corp. has declared 
the regular quarterly dividend of 50 
cents per share on the corporation’s 
common stock payable Sept. 11 to 
stockholders of record Aug. 28. 

The board also declared the regu- 
lar quarterly dividend of 93% cents 
per share on the corporation’s pre- 
ferred stock, 334% Series A, payable 
Oct. 1 to holders of record Sept. 15. 


California Employment Dept. 
Sees More Trade Competition 


SACRAMENTO, Calif.—Increasing 
retail trade competition is noted by 
the California Department of Em- 
ployment in its latest report. 

“Employment in retail trade ap- 
pears to be slightly higher, but small- 
er establishments report increasing 
sales difficulties because of height- 
ened competition,” the report said. 
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AIR CONDITIONING & REFRIGERATION NEWS, AUGUST 23, 1948 


Bulletin ‘101’ Aids 
Employers of Juveniles 


WASHINGTON, D. C.—To assist 
employers who employ juvenile labor 
to comply with the child labor provi- 
sions of the Fair Labor Standards 
Act and the Federal Wage & Hour 
law, the U. S. Department of Labor 
has recently published ‘Child-Labor 
Bulletin No. 101.” 

The bulletin contains the child 
labor provisions of the Fair Labor 
Standards Act and the Federal Wage 
& Hour law, lists the seven occupa- 
tions which have a minimum employ- 
ment age of 18 and have been 
declared hazardous for young work- 
ers, and calls attention to Federal 
laws having child labor provisions. 

The bulletin contains a questions 
and answers section and informs em- 
ployers how to obtain proof of the 
age of minors. 

Copies are available at Wage & 
Hour and Public Contracts divisions, 
U. S. Dept. of Labor here. 


REFRIGERATION AND AIR CONDITIONING 
UNITS - 


PARTS - 


TOOLS + SUPPLIES 


GOOD NEWS FOR AIRO CUSTOMERS! 


We now stock UNIVERSAL COOLER hermetic 
and open type condensing units and genuine 
UNIVERSAL COOLER parts. Our Fall catalog 
48-B will show the UNIVERSAL COOLER line. 


Do You Have Our Catalog 48-A? 
Write on Your Letterhead 


Wholesale Only 


AIRO SUPPLY CO. 


2732 N. ASHLAND AVENUE « CHICAGO 14, ILL. 


New Sales Manager 


Earle Bridge Heads Sales 
For Detroit Vapor Stove 


DETROIT—Earle “Duke” Bridge 

has been appointed sales manager 
of the Detroit Vapor Stove division 
of Borg-Warner Corp., it has been 
announced by Howard E. Blood, 
president of Borg-Warner’s D. V. S. 
and Norge divisions. 
- In this position he will be in com- 
plete charge of sales of the White 
Star line of gas ranges produced 
by the D. V. S. division. 

Bridge, who has been associated 
with the sale of major appliances for 
the last 22 years, joined the Norge 
sales organization in 1934, and a 
year later was named manager of 
home laundry equipment sales. 

At war’s end, he reassumed his 
duties as laundry equipment sales 
manager and, in addition, served as 
manager of refrigeration sales. 

In 1946, he was named merchan- 
dise manager with the responsibility 
of coordinating the product program 
and the relationships between sales, 
manufacturing, and engineering de- 
partments. 
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Strong, Unusual Promotion 
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e Liberal Discounts 


|e PAKAWAY 
be Itself . , , 


TRADEMARK REGISTERED 
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‘The 18 cubic feet PAK-A-WAY (illustrated) f 
ever 630 pounds of assorted foods. Made also 
(12 cubic feet and 6 cubic feet sizes. : 


On PAK-A-WAY 
"18" two insulated doors may 
be opened individually, thus pro- 


Lael Vee patented easy-to- 
empty ice cube trays in con- 


pee ty in storing food systematically 
and easily. Extra equipment. 
Five inches of insulation sealed 


“~——~@ Automatic temperature con- 


THE WORLD'S Finest 
HOME FREEZER 
product of Schaefer’s 
experience in building 
low temperature cabinets 
since 1929. 

Sturdy latch of exclusive 


Schaefer design is equipped 
with built-in door lock. 


"12" and 


viding convenient tabletop work- 
ing space while exposing only 
part of interior at one time. 


Counterbalanced doors afford 
easy access—stay open in any 
position. ‘Exclusive Schaefer 
hinge. Tension easily adjusted, 


venient wire holder. Contain 48 
cubes—approximately four 
pounds of ice. Extra equipment. 


Removable wire baskets, in- 


against air and moisture. Cabinet 
exterior finished in sparkling 
white, baked, Dulux enamel. 


Smart, gleaming metal trim. 


trol, adjustable for storage or 
fast freezing. 


Battery actuated alarm auto- 
matically rings bell in event of 
power or mechanical failure. 


Each PAK-A-WAY equipped 
with pull-out type hermetically 
sealed condensing unit. Needs 
no oiling. Just plug in for satis- 
factory operation. 


Recessed toe space at base 
provides easy access to foods. 


SCHAEFER, INC. DEPT. P-801 
e MINNEAPOLIS 1, MINN. 
7 @ 
° Please send us complete details regarding deolership(_ | distributorship (| for 
Pak-A-Way Home Freezers. ¢ 
o e 
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Furniture Orders Rise 
11% for First Six Months 


NEW YORK CITY—An 11% rise 
in new furniture orders booked by 
manufacturers for the first six 
months of 1948 over the same period 
last year has been reported by 
Seidman & Seidman, accountants for 
a large number of furniture manufac- 
turers. 

The firm, however, indicated that 
the prospects for the second half 
were uncertain. The recent summer 
markets were described as “spotty” 
by the accountants, who reported 
“soft spots” appearing in the indus- 
try. The full force of competition is 
being felt by many, particularly 
those producing high priced furni- 
ture. 

June figures indicated that 6% 
more orders were booked than for 
the previous month, with sales ex- 
ceeding the total for the same 1947 
month by 25%. 

A 19% rise in shipments for the 
first six months over the same period 
of 1947 was also reported. June 
shipments were off 1% compared to 
May, but up 12% over June of 1947. 
June cancellations continued at the 
above normal rate of 15% in June, 
the same as in May. 


M-H Announces Series 
Of Personnel Changes 


MINNEAPOLIS—A series of per- 
sonnel changes naming new branch 
and regional managers for Minne- 
apolis-Honeywell Regulator Co. and 
its industrial division, Brown Instru- 
ment Co., in three cities has been 
announced by Thomas McDonald, vice 
president in charge of sales of 
Minneapolis-Honeywell. 

Warren Jennings, vice president in 
charge of the Boston office and its 
sub-branches, has expressed a desire 
to be relieved of some of his more 
exacting. responsibilities after 35 
years of service with the company, 
McDonald said. Jennings will con- 
tinue as vice president and his 
advice and counsel will be available 
not only to New England, but also 
to the entire eastern region. 

George D. Maves has been named 
manager of the Boston branch, being 
promoted from mountain regional 
manager for the company with head- 
quarters in Denver. 

Succeeding Maves in Denver is 
Edwin A. Thompson, who has been 
promoted from the Peoria branch 
managership. Robert H. Jacobs has 
been named Peoria manager. 


Heating, Air Conditioning Assn. 
Meets In Cleveland, Dec. 9-10 


CLEVELAND—\tThe National Warm 
Air Heating and Air Conditioning 
Association will hold its 35th annual 
convention at Hotel Cleveland, Dec. 
9 and 10, George Boeddener, associa- 
tion secretary, reports. 

Plans are already under way for 
arranging a rousing convention pro- 
gram befitting the celebration of 
three and one-half decades of Asso- 
ciation activity in behalf of the 
industry. 

Dec. 7 and 8 will be devoted to 
the annual meetings of the board of 
directors and committees. 


$25 Frozen Food Gift Boosts 
Home Freezer Sales In East 
BUFFALO—The offer of $25 in 


frozen foods with the purchase of a 
Norge home freezer has resulted in 


increased sales for dealers in the 
Buffalo and Erie, Pa. areas. 
As reported by the Bergman 


Norge Co., distributor, dealers were 
instructed to provide 76 assorted 
packages of Dulany frozen foods free 
of charge to stimulate freezer sales. 


Wise Is Regional Manager 
For Presteline Division 


CHICAGO—Charles E. Wise hag 
been appointed a regional manager 
for the Presteline Division of Geoige 
T. Stevens & Asso. 
ciates, reports D, 
O. Klein, Preste. 
line sales manager, 

His sales terri- 
tory will include 
the west no-th 
central states with 
headquarters in 
Omaha. Prior to 
the Presteline «p- 
pointment, Wise 
was a_ regional 

Charles E. Wise manager for the 
Eureka Division of the Eureka VW/il- 
liams Corp. 


5 of 6 Omaha Families 
Are Refrigerator Owners 


OMAHA, Neb.— Eighty-four and 
a half per cent of the 82,826 families 
in Omaha and Council Bluffs, Iowa, 
on the opposite shore of the Missouri 
River, own mechanical refrigerators, 
according to the fourth annual con- 
sumer analysis survey conducted by 
the Omaha World-Herald. 

Buying habits and brand prefer- 
ences are revealed by a sampling of 
3.7% of the total family population 
in the area, based on four rental 
groups of which the highest paid $50 
and up per month, and the lowest 
less than $30. 

Range of refrigerator ownership 
spreads from 95.3% in the highest 
rental bracket to 62.9% in the lowest. 

Ownership of washing machines 
stands out, with 84% of the families 
polled reporting such ownership, or 
about equal to the national satura- 
tion point for electric washers. 

Cooking ranges are found in 92.4% 
of the homes, although this figure is 
down from the 97% mark shown in 
the 1945 survey. Gas ranges have 
gained percentagewise while electric 
ranges have dropped. 

Home freezer ownership is con- 
fined mostly to the highest bracket, 
with only 1.3% of all families own- 
ing such units. Electric ironers are 
owned by 9.7%. Vacuum cleaner 
ownership is 72.5% as against 74.2 
the preceding year. 


Sale of Electricity Rises 
29% for Year In Nashville 


NASHVILLE, Tenn.—Sales of elec- 
tricity for residential use in Nash- 
ville during the fiscal year ending 
June 30, 1948 increased 29 58%, J. E. 
Carnes, general manager of the 
Nashville Electric Service, announced. 

Carnes also reported that annual 
kilowatt-hour consumption per family 
rose from 3,166 kwh. to 3,819 kwh. 
or a gain of 653 kwh. This he com- 
pared to the national average of 
1,479 kwh. (as of March 31, 1948), a 
gain of only 121 kwh. over the pre- 
ceding 12 months. 

Carnes said that the utility had 
added 6,896 residential customers to 
its lines during the year. 

He asserted that electrical appli- 
ance sales for the 12 months, as 
reported by dealers and distributors 
totaled $10,767,563. Major appliance 
sales were as follows: 


Dollar 
Appliance Units Value 
Home freezers ...... 307 $ 95,170 
Refrigerators ........ 7,298 1,997,480 
ee ere 6,051 1,452,240 
Water heaters ....... 4,873 438,570 
Air conditioners 375 210,000 
Clothes washers 8,700 1,740,000 
Clothes dryers ...... 120 36,000 
a ee 1,600 224,000 
Dishwashers ........ 600 180,000 
Vacuum cleaners .... 6,500 390,000 
Commercial 
refrigerators ...... 250 225,000 
Water coolers ....... 300 75,000 


( FEU PER ORMMME PERM EEE ) 


Refrigeration products bearing the Larkin 
insignia may be depended upon to function 
flawlessly. Originator of the patented Cross 
Fin Coil, Larkin also instills the same exacting 
quality in Humi-Temp Forced Convection Units 
—Bare Tube and Zinc Fused Steel Plate 
Coils — Instantaneous Water Coolers — Air 
Conditioning Units — Evaporative Condensers 
—and other mechanical facilities for efficient 
commercial and industrial refrigeration. 


WATCH DOG 
OF THE 


H 
G 
tains 
man 
clike 
profi 
iaile 
cons’ 
ihe ¢ 


Ri 
lots 
Supe 
drug 
all ir 
soda 
Sore 


a 
a Tes = ial = shinee priv envnanssonaniienaiapnnsnisisienniaieneiinianaass <— — = = 
a ee : Sige ae ee 
—_— le - _ 
- - - ae - 
‘ a iy = | 
‘ in Tees ee iS oe % ‘ 3 
; =) 7 iG eee Rr > 
4, R. e sous 4 3 
a i ee ! 
| - 
| q 
™ 
| ' 
‘ 
no. 4BA ( | _ 
148 AN FO | _ 
GUIDE 
senna | 4G 
RSEeeN Ey i 
ZZ . aos eal 
th \v | — 
bs = 
— | - - iia :. 
é =N 5 
‘ 2 
| a —— a 
—— 
r Po 
s = a iS ; ae S— - es — 
x ol 
A : ®; a ff / : 
Ae: -. @_ ee 
| \ Si aoe i terc rovide flexibili- 
| » : ae ee 
; . | ‘ -* f | Pe 
: | Pe 
a — 
i Ae 
ee eS ee coda 
- “ib 2 . ye ‘ Fe aoa ne a rs l ies¢ 
| inlining a ne hen 
They 
ws 
P OS SS 
. - j / i} } 
*& o - "| THE f ny 
aad - Gg  k& } ) 
wations WANS //// 
FOOD SUPPLY Was 
LARKIN COULS Sree nsrores 
HIN? il) ATLANTA + GEORGIA Thi 
= s a aaa Rove oa we ; ai ae “ae =p : ae ee a gee [a 5 Liocigns pete : es che He. P i hace gt? or eye ek aa sy ae 1 me PRG ’ eee + rp oo a ‘J © S 
Bei. TO ae 2 re is ae ee aris Wes ot tg : : ee = ne | Ra Bi ieee ie y Po bedi ras a #4 a 
See a ge ee ce oy. wee a ee NS eee 1 ae EL 9g decd ay ae ae Sn ae hag eC 


‘ . . ~~ Soe SES oe ae - o 
i 6p Oe ae gs RR cae 
sale ha SO ge UR ot ied Ma ul ma, i le 


AIR CONDITIONING & REFRIGERATION NEWS, AUGUST 23, 1948 


Soda Fountains Are 
Sweet Prospects For Profits 


HAT colossal concoction —the jumbo-size, 

super-duper soda—has helped make foun- 
iains a national institution. The growing de- 
mand for such delicacies, from young and old 
clike, makes a soda fountain an increasingly 
profitable investment for many types of re- 
iailers and other businessmen—who, in turn, 
constitute a market of unusual potential for 
ihe alert Supermetic dealer. 


Right in your own community, you'll find 
lots of ripe prospects for new installations. 
“Super-markets, clubs, schools, variety stores, 
drug stores, department stores, and others are 
all interested in the profits to be reaped from 
soda fountain sales—and in the additional 
store traffic created by such an installation. 


The market for replacement, too, is im- 
‘ense. Estimates indicate more than 100,000 
-oda fountains already in service. Many of 
(ese are ready for repair, replacement, or 
‘nodernization. List the present and potential 
wners of soda fountains in your territory. 
‘They are real sales prospects. 


Most soda fountain jobs turn out to be 
multiple-unit installations. Fountains today 
require ice cream storage, icing compartments 
for storing bottled drinks, frozen food com- 
partments, and other refrigerating cabinets. 


And here the Servel Supermetic dealer has 
a distinct sales advantage. For in the Super- 
metic line he has units adaptable for every 
refrigerating requirement—units that can be 
exactly fitted to the job without danger of 
over-loading. Over twenty-five years of lead- 
ership in the refrigeration field have given 
Servel a consumer acceptance that makes 
sales easy. Supermetics are dependable, eco- 
nomical to run. Installation costs are low. 
They offer the compactness so vital in these 
installations, as well as ease of accessibility 
for any necessary adjustment. 


Today, get full information on sizes and 
types of Servel Supermetics. Write for free 
illustrated booklet, ‘“Servel Supermetic.”’ Ad- 
dress Servel, Inc., 2809 Kentucky Avenue, 
Evansville 20, Indiana. 


SenveL Inc. 


ELECTRIC REFRIGERATION DIVISION, EVANSVILLE 20, INDIANA 
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“Everfrost” Imperial Fountainette Model EF-20, courtesy of Anderson 
& Wagner, Inc., 8701 South Mettler Street, Los Angeles 3, California, 
prominent manufacturers of soda fountain and luncheonette equipment. 
The Electric Refrigeration Division of Servel, Inc., manufactures con- 
densing units only, available everywhere through leading distributors 
and fixture manufacturers. 


Servel Supermetic Model H2B, air-cooled, 
twin-cylinder, Y2 HP hermetically sealed 
condensing unit widely used for fountain 
applications and for many other types of 
commercial fixture requirements. Fractional 
horsepower units are offered in %, 3, Y2 
and % HP sizes. Larger models, both air- 
and water-cooled, are available through 3 
HP. Where odd-frequency or direct current 
is required, a line of Serve! air-cooled belt- 
driven units is available. 
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This is Number Twenty-One in a series of advertisements featuring the markets available to the alert dealer in the commercial refrigeration industry. Ask for reprints for use in training your salesmen to take full advantage of all commercial refrigeration markets. - 
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Eastern Conference Space Reservations -- 


(Concluded from Page 1, Column 3) 


ing a velour backdrop will be sup- 
plied without charge by Rema. In 
order to be sure that those attending 
may have room enough in the booths 
to see the exhibits, exhibitors are 
limited to one table and_ three 
straight chairs. 

Admission to the exhibition halls 
will be by badge only. Because of 
limited show area in booths, not 
more than three representatives from 
each exhibiting company will be per- 
mitted to man the booths of an 
exhibitor at any one time. 

No exhibits of any kind will be 
permitted in hotel rooms. All ex- 
hibits must be confined to educa- 
tional exhibits designed to demon- 
strate principle of operation only— 
not superiority of product. This 
means of course, that the ordinary 
commercial display shouting the su- 
periority of the exhibitor’s product 
is out, explains Rema. 

Educational exhibits will include 
photos, drawings, slides, silent films, 
cutaway models, loosely assembled 
models, sectional, and _ operating 
models. 

Complete units such as condensing 
units, compressors, display cases, 
reach-in boxes, freezers, etc., will not 
be permitted. However, partially 
assembled or sectional models of 
such units which show how they are 
constructed, how they operate, or 
how they can best be serviced are 
considered educational and are ac- 
ceptable. 

Exhibitors may provide catalogs, 
engineering service bulletins, guaran- 
tees, or instruction sheets. 

In order to keep within the broad 


scope of a truly educational exhibit 
uniform name signs will be provided 
without cost to each exhibitor and 
all other signs dispensed with unless 
it is a part of the regular nameplate 
on the product. 

As exhibits are erected, they will 
be reviewed by the Educational Com- 
mittee which reserves the right to 
remove any exhibit, or part of an 
exhibit, not in keeping with what is 
considered to be educational. 


Registration, Table Space 
Fees Changed for Fall 
Illinois RSES Meeting 


SPRINGFIELD,  II1].—Registration 
fee for the eleventh annual meeting 
of the Illinois Association of Refrig- 
eration Service Engineers Society has 
been changed from the $10 pre- 
viously announced to $8, according 
to F. B. Frazee, educational chair- 
man who arranged the program. 

There has also been a change in 
the fee for table space, which is 
regularly made available to manu- 
facturers and parts wholesalers for 
displays. Originally announced as 
$6, this charge has been increased 
to $8. 

Regular sessions of the convention 
are scheduled for Saturday afternoon 
and Sunday morning, Sept. 25 and 26, 
at the St. Nicholas hotel here. A 
question-box session will be held 
Friday evening, with the annual 
banquet planned for Saturday eve- 
ning. 


Hotpoint Dishwasher Output Rises-- 


(Concluded from Page 1, Column 2) 


received the concentrated training in- 
struction they will carry the program 
through distributor salesmen to the 
dealers during a period of 90 days 
beginning Sept. 1. The specialists 
will then work with distributor whole- 
salemen in a series of two-day pres- 
entations to reach the dealer level. 
The first day the wholesalemen will 
be presented the program by the 
specialist, to be followed on the suc- 
ceeding day by the wholesaleman’s 
presentation to the dealer. 

Citing a study of population char- 
acteristics prepared by Hotpoint’s 
market research department, Ralph 
Cameron, manager of the department, 
said that “the remarkable growth in 
family incomes over the last 10 years 
has opened a whole new market for 
the dishwasher which is gaining un- 
precedented acceptance as a standard 
commodity for servantless living.” 

The greatest market for the dish- 
washer lies in the family income 
groups of $5,000 or more, the official 
said, adding that in 1939 this income 
bracket represented only 1.6% of all 
families. In 1947 this group had in- 
creased to 21%, or a total of 8.8 
million families. 

“This increase is a significant con- 
sideration for the dealer who is 
establishing himself as dishwasher 
headquarters in his community,” 
Cameron said. “Added to this are 
other equally significant factors such 
as the increase in population, the 
increase in the number of women 
employed outside the home, and the 
decrease in the number of persons 
employed in domestic service. These 
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factors add up to a sharply defined 
conclusion: the greatest demand in 
the history of the industry for com- 
plete mechanization of the home.” 

In 1940, the official said, there 
were 2.2 million people employed in 
domestic service. By 1948 this figure 
had dropped to 1.8 million, a 19.3% 
decrease, equivalent to 433,000 fewer 
servants. Truesdell interpreted this 
decrease to indicate a definite trend 
toward greater self-sufficiency. 

In the years before the war when 
servants were plentiful, many home- 
makers considered the electric dish- 
washer and the Disposall as luxury 
accessories for their households, the 
official told the meeting. With the 
number of women employed in the 
nation’s business, professional and 
labor force showing a steady in- 
crease, there has been a substantial 
upswing in the homemaker’s demand 
for electric appliances which make 
possible ‘‘servantless living.” The 
dishwasher and Disposall are no 
longer luxuries, but necessary com- 
modities such as the refrigerator,” 
he said. 

In 1940 there were 13 million 
women employed, or approximately 
24% of all women eligible to work. 
In 1948 the number of employed 
women had grown to 17.2 million, or 
more than 28% of the total eligible 
to work. This 32% increase in an 
eight year period has been accom- 
panied by a growth in the number of 
married women employed. 

From 1940 to 1947 the number of 
married women employed increased 
from five million or 36% of the total 
employed, to 7.5 million, or 46% of 
the total. Breaking these figures 
down, Cameron said that there are 
more married than single women 


working today. He cited these 
figures: 7.5 million, married; 6.2 
million, single; and 2.5 million, 


widowed or divorced. 

At the same time, the official 
noted, there was a 28% increase in 
the number of husband and wife 
teams working during the period 
1940-1948, while in the same period 
the increase in the number of house- 
holds was only 12%. The latest 
available figures indicate that in 
April, 1947, there were.5.7 million 
households (14% of total households) 
in which both husband and wife were 
employed. This was an _ increase 
over 1940 of 2.2 million households. 

“These figures indicate that condi- 
tions are now ripe for aggressive 
merchandising of the dishwasher and 
the Disposall,’’ Cameron told the 
Hotpoint field specialists. 


St. Paul Survey -- 


(Concluded from Page 1, Column 3) 


fruit or 34,980 families to 70,146 non- 
user families. 

Over 38% were buyers of frozen 
vegetables as compared with 61.5% 
non-buyers or 40,450 families to 
64,676 families. 

Consumer preference for frozen 
fruit ran to Birdseye with 54.9% to 
Booth’s 19.3% and Polar brand’s 
13.5%. Honor brand was fourth with 
4.9% use. The same order was true 
of frozen vegetables with follow- 
ing percentages: Birdseye, 54.6'%; 
Booth’s, 17%; Polar, 14.4%; end 
Honor, 9.1%. 

Polling the frozen food dealers on 
distribution of products at retail leve] 
in comparison with consumer de- 
mand, Booths had 42.9% dealer «is- 
tribution to Birdseye’s 15% «nd 
Polar’s 11.4%. Although Birdseye 
led in consumer preference for vege- 
tables, it had poorest distribution 
among dealers with only 19.3% com- 
pared with Booth’s 32.9%, Polar’s 
22.9% and Honor Brand’s 29.3%. 

In answer to the question ‘‘Do you 
buy fresh frosted poultry foods in 
packages?” 10.8% answered ‘yes’ 
compared with 89.2% “no” replies. 
A total of 20 brands were listed by 
those who did purchase these foods 
with Arvilla, Swanson, Swift, Birds- 
eye, Booth, Armour, Land O’Lakes, 
and Polar, in that order, listed as 
consumer preferences. Arvilla brand 
got 34.6% acceptance to Swanson’s 
25.6% and Swift’s 10.8%. 

Nineteen per cent of St. Paul’s 
105,126 families said they purchased 
fresh frozen fish in 32 different 
brands. But 80.9% said they did not. 
Booth led the field in this classifica- 
tion with 57.9% use compared with 
Birdseye’s 11.5% and 22.5% said 
they didn’t know what brand they 
used. Booth led dealer distribution 
with 42.9% to Birdseye’s 5%. 

Forty-six per cent of those queried 
(3,000 families—an accurate cross 
section of St. Paul population of 
420,000) were in the $50 and above 
rental bracket, 22.5% were in the 
$40-$50 group while 17.4% were 
found in the $30-$40 bracket and 
14.1% in the under $30 rental group. 


Sales Drop Brings Bowser Loss 


TERRYVILLE, Conn. — Bowser, 
Inc. has reported a net loss of 
$491,646 for the first six months as 
compared with a net profit of $879,- 
045, or $1.21 a common share, for 
the same period last year. Net sales 
dropped from $15,998,210 for the first 
half of 1947 to $10,452,345 this year. 


SHOW ore! SELL W2ore! 


MODEL WD-8 


with “COLD-IN’ DAIRY WALL CASE 
VITREOUS PORCELAIN INTERIOR AND EXTERIOR 


e Adjustable shelves © Warp-proof hard rubber doors and 
jambs ¢ Available with hinge doors on bottom ¢ Fluorescent 
lighting throughout. 


recommen 


FRANCHISES AVAILABLF 
WRITE FOR COMPLETE 
INFORMATION 


YOUR KEY TO BETTER REFRIGERATION 


COLDIN CABINET CO. Inc] | 


“2800 Webster Avenue, Bronx 58, ta & 


Tel. SEdgwick 3-5833| 


booked 
that th 
notice ' 
the ho 
10-21 f 

The | 
tion ur 
opening 

“The 
ciation 
of the 
dates f 
hotels 1 
modate 
of the | 
tomers 
10 thre 

“For 
ket has 
New Y 
market 
after t 
of this 
always 
meetins 
the fir, 
furnitu 
makes 
from C 

“Nov 
create 
critical 
ciation 
mitted 
unable 
to acco 
exhibit 

“Whe 
notified 
suggest 
Furnitv 
to witl 
1950. | 
time th 
a grea 
more s 
uled. 1 
the net 
Wednes 
hotels \ 
of thei 
Oe... 

“We 
tion ha 
concern 
do to 
Chicag« 
housing 
the we 
records 
of hote! 
people 
market. 
week sg 
complet 


Nati: 
merc 
ture! 
(pen 
‘tive 


: : x ; 3 a a z PA a Sots be . is a ies * Piet ace wl = Sica B ou 5 A be ws N . ree 5 ; : ; ae tess } : ; : ; 57 x a “953 
pes Me eee ee ees eke ts a ee 2. es P ¥ ¢ , 
: ee :. aa 
= Ss Lee 
t | 
Dont 
ee . 
CI ic 
Se el 
Ho 21 
nev W 
ket» dé 
the th 
194’ V 
Jar 5 
ket: is 
The ] 
“ 
the “S| 
dats t 
accomn 
nuriber 
Market 
per od 
Chica 
tha’ § 
ES =). 
; staat dice ceaiate : 
|| 
vend. 5 -s.e0, A — eee li cl % Se 
» 7 a 
ee ee ‘ ag ek a 
Ti ial lc Aes CN, me ae oe a a Bae ee Baer tes eat 
: $s ser : 
; a eee 
7 a . POM 
j i ae 
eek 
. aaa \ se, Ei 0 Sa : 
elie ag en 
ies A Sl Sy 1 
: oo IS, Sens Sia: Na ch ; a ae b 
ia 3 “ae ae See Pigs Bee Fa Bee Saye re ’ bs ed a ees Ce Sabtectiea o”. Spak pels ee i ae pie oe - aoe 
eae ‘ eg iy ei ge _— hie ae Ba 4 See See eeres, a, eee ne ‘ a - } ee ip 
Mees, a ys 4 es: P 7 Me AIR «aetna ‘ r ss — Psa eee ae ig " eG, fehl 
a y a i je, gga Silos Pease. ese Strae-y-9 (iii 
si m 7 ee eer sie lila Te) a ee feces — %. 
ei y r a "4 a a oe a Ny RS RRs IS ss Geta Back aes! aie: ; — nsainsememmiremaaes _ ee a _ 
7 F a += a le a: 8 ORG dees ae Se Bs cs 0G ee aE Re Ei 
eo ck Or... 3 @ ae oe We’ Be - i ‘cgi Son ee IS ; ett Sin. nt Oe ae 1 e es Snel eee eeeaeeeereemenammremeemnaeanaaaemaaae 
a ‘ ; (a : a 4 * ee Oe eal a x Phra — we J ‘i teas , 5 
? ‘ : i : ~ ees pot met fc 70 =e i ‘i “eS she re . 
- : * . “4 _ . : A eLcate ae - ae a eS a - ¥ -— 7 a a - a : i 4 (> & 
a = : ee ‘ i. Be ie ee a r Be ats eet ae a ioe r — 
tS oa llr Pie hs 5a ys —. 2 a | ee Cee cere a a 
ash fa a are My os — . ae a Sey oa on eee oe 
2 a , ee ete eae ‘ oer 3 a Eg tlt By ka i 
eae Weeks eor Ss, Pr cok Aig DY oes gat ee sa 2 : cies we | eames Wi te 
ia par ee Tats. i gen Se 2 Sara ne 6 ak f Core: ae ae. & —" ne 
“4.2, eee Pas ee ce — bg ) ae ie ae See =, a fara 
re ee | —— o. — ie es eo abt 
= oe ae Morel Sees. ‘ Cees = aera = ae. © x oe al : heey 
eS Ll ve a — is i ea pt ae CCté«‘“‘(C‘i CO ag 
ia ee SOR Re eet Re ET x a . mt 
"a ree. at, re ake, <2, 3 ae a . Sd a a 4 ih 4 ae %* 
; ere ee “wid a Te ae Set rigs ae PREG?) cadet.) col aa NEE. é ee 4 ee 
: pS OS te ae oe ee. Be Pe i a. & is ‘ Ee § 53 i eg et - — ee fee 7 ' . i. 
s 7 pe Roe a, ' a eee : ee 5 —_ CREE RES Se ae St ee eal dee Sas ae 7 j ‘ 
ear r _ ge ial a i s.. ae ce Es a sa * fete 5 See 3 eee tot t,o Ce 7 
Vv 2 as ones Bs Sap fy ; ere es ‘ai : ae ces Ni fo ON eae i Fr 
: | ie ; x x ae = pe = = ihe Bale bet >: i ; : i i 
; } ‘ af - * = a oF: Bye : : » oe oo ia spiisiliailillaa | 
. ats - ¥ , ’ Se. x : 4 a E 3. ‘as _ j A 
_ me. ‘« ee x — a ‘ : = 
5 Re % ’ ; 4% * } oo” * a ‘sal § re i 
sail an 5 A eB “= re a - — oo 4. : 7 é i 
aa) . * B. a 2B : 1 : i “a Pha ‘ ; _ 5 jniciniit i nioiienidinineiasiil | 
) a ‘) A : : > Bs . oo yy sa an ar ~ 
y a > E eons 3 
} e i , at , Ss a we 
, aa Nae fe a — “ie ‘ a F i q j : i 
; oo: Barss ual i Pe . = ‘ = ; 
i Be 8 #5, “ as ake ee i Pa ‘ ; 
7 a ewes atl — 4 oo 
| . = _ ’ - 2 | a eit, ' 
' ae a ” aa 2 - oma iia 
* ve a % | ; 
a rn 5. iy i } ; 
Bae ee n> ‘ i 
sae i i ea ' i 
; 4 4 fF i \ es 
An e e i : . j . t is 4 4 f w 4 Fi 
: pid iu E y ~~ Bs ge, Jp pp, Pe 
T ; : cs ~ a ry 
* : ; ia ° ee i : ‘ 
; = gle >: 5 ar r n * en 
ames i 
ies ie : -osir 
pied op i, eo a a _ 
425 - ce el ae me ‘ 
a oo! - — 
a i ere — 
i a = 
Pe a q c 
zs ets es iF hn Pe 
4 RPh he 5 eas als a ABREU nee gy ~— Zn 7 
; s wes " ty . : D © , 
) ie RiER 
by a7 
; 3 a 
; ; Sseeesesesen ‘ | 
= fesse “Sesscecsrerecay a Ty 
Sr: ie .} Nex 
Rage 3 REA LO 
eres: 8 Sor RM aA ; ' 
Pega ORR ¥ p a: Se ; 
oe. a z @; : e E we: * : U UE 
el >] == i au. ng 
a oo ze \e 
ee > —— ro 
oe nin a A te ae oe wi cite } 
P + er a z ~ # RS 
| ae ke «eee 8 — 
"3 ae aay ene a Hight ‘ eS “ 
Be ; ; a: na ‘ en » cae wo ad eer 2s( ieee Tara Sop ee f 
’ at - Pee mene 3 i a — 2 glee Be . = we * a wat: a Se fet Sing é ¥ si — 
: ‘ F = ae a i 
: ; - : -% oi” pe eee es a = eae Bri. it hk. arts aeetite ig sat ee ae = : a ee 2 pe . 
er. . . t= gee Fl i" teh mos Se ae Sac Z ia ie . ae ae ian 3 ay Son > 4 Soe see Sn oes Cie Pe oe wok, afta ee. + at 2 a ee é Se. alike: Fe un i 7” a 
g al _* oy S, io ee e Pewid an) “44; r SR ge glia’ pee Pad ; ea sshd tae ig. ie “Are i. OMe 2 ne A ie a ry a ~~ ee 
— ofa ee Be > eae. abe ni aia: Se. ner ii ies: ne ars pee ae eee Reyes : , mee > oe tere haha < —, oe cane 4 a Ps pe: 
a ARE ay Baty. ee of a ORR a ee ee, ee of 
— . : nee © Ym - : vig ~ ; : 7 
ae Te oe ke . % cies es weir yo! F ete, oe Na ma arp pe eee eee 2h Re yo rd Oe ee eee a ee el eae " io ~ oq a... gtat ey tow 5 


AIR CONDITIONING & REFRIGERATION NEWS, AUGUST 23, 1948 


5 


Don't Plan To Sleep: 


Chicago’s Hotel Men 
Seek Another Change 
In Dates for Mart 


CHICAGO—The Greater Chicago 
Ho'21 Association doesn’t like the 
nev Winter Homefurnishings Mar- 
ket: dates and has made a request 
tha. the date for the opening of the 
194’ Winter Market be shifted to 
Jar. 5 (announced date for the mar- 
ket: is Jan. 10 through 21). 

Yhe hotel men say that because of 
the ‘‘sudden” change in the mart 
dats they will be in a position to 
accommodate only a “very limited 
nuriber” of the regular Furniture 
Market customers during the new 
perod of Jan. 10 through 21. 

Chicago hotel managers declare 
tha’ shows and conventions are 
booked two years in advance and 
that the switch with only six months’ 
notice will result in a “jamming” of 
the hotel facilities during the Jan. 
10-21 period. 

The letter from the hotel associa- 
tion urging a switch to the Jan. 5 
opening date is in part as follows: 

“The Greater Chicago Hotel Asso- 
ciation sincerely regrets that because 
of the recent and sudden change in 
dates for the Furniture Market most 
hotels will be in a position to accom- 
modate only a very limited number 
of the regular Furniture Market cus- 
tomers during the new period of Jan. 
10 through 21, 1949. 

“For several years the winter mar- 
ket has opened on the Monday after 
New Year’s Day, while the summer 
market has opened the first Monday 
after the Fourth of July. In view 
of this situation Chicago hotels have 
always refrained from booking other 
meetings, shows, or groups during 
the first, or heaviest week of the 


furniture market, when your industry © 


makes its greatest demand for rooms 
from Chicago hotels. 

“Now, the recently announced dates 
create a situation which will prove 
critical as the majority of hotel asso- 
ciation members are already com- 
mitted to other groups, and will be 
unable to supply the room necessary 
to accommodate furniture buyers and 
exhibitors. 

“When the hotel association was 
notified of the change of dates, a 
suggestion was made to the Joint 
Furniture Market Dates Committee 
to withhold a change of dates until 
1950. Were this done, the lapse of 
time then would afford Chicago hotels 
a greater opportunity to effect a 
more suitable shift in events sched- 
uled. We also suggested advancing 
the new 1949 dates for opening to 
Wednesday, Jan. 5, when Chicago 
hotels would be able to care for more 
of their regular furniture custom- 
_, 

“We want you to know this situa- 
tion has already caused us no end of 
concern and there is nothing we can 
do to gather sufficient rooms in 
Chicago hotels to insure successful 
housing of furniture people during 
the week of Jan. 10, 1949. Hotel 
records show that better than 90% 
of hotel rooms are taken by furniture 
people during the first week of the 
market, and next January the second 
week selected, starting the 17th, is 
completely sold out.” 


WANTED REFRIGERATION 
SERVICE MANAGER: 


Nationally known large com- 

mercial refrigerator manufac- 

turer in middle west has an 

‘pening for a service manager. 

‘sive qualifications and salary 
sired. 


‘ox 2908, Air Conditioning & 
Refrigeration News 


‘Hope for Repeal of 


‘Some’ Excise Taxes 
Seen by Rep. Knutson 


WASHINGTON, D. C. — Excise 
taxes that are discouraging con- 
sumer purchases of certain articles 
may be slashed when the 81st Con- 
gress convenes. 

This prediction came from Rep. 
Harold Knutson, who as head of the 
House Ways and Means Committee, 
has a great deal to do with the 
framing of Federal tax policy. While 
he couldn’t determine at this early 
date just where the cuts would be 
made, he estimated that the amount 
of reduction might be something like 
$800 million. 

Knutson figures that the most 
logical place for slashing is “in the 
case of those taxes where the rates 
in effect are operating as a resistance 
to the purchase of articles.” 

He cautioned the public, however, 
not to expect drastic changes in the 
tax system since income and excise 
taxes play vital roles in the govern- 
ment revenue program. 


Who Will Foot Bill 
For Pre-Packaging? 


DETROIT—Pre-packaging, gener- 
ally conceded to be a boon to the 
food-selling industry, has run up 
against a snag. For growers, shippers, 
and grocerymen are currently hag- 
gling over who’s going to foot the bill. 

Naturally, the shippers feel the 
retail food storemen should pay the 
cost of pre-packaging. But just as 


‘naturally, grocers feel a minimum of 


$5,000 per packaging machine is too 
much: shippers, they say, should 
take on that expense. 

Meanwhile, the men who make the 
packaging machines bide their time 
in hopes that the argument will soon 
be settled. 


1 Gal. with Each Freezer 


BUFFALO—The Appliance Center 
of E. W. Edwards & Son department 
store here boosted its sales of home 
freezers by offering a gallon of ice 
cream and 77 packages of frozen 
foods free with each freezer purchase. 


Larrabee Represents 
Ebco In Far West 


LOS ANGELES —A. R. Benua, 
president of The Ebco Mfg. Co., has 
announced the selection of Duane R. 
Larrabee, 8901 Mc- 
Connell Ave., Los 
Angeles, as_ the 
Pacific Coast dis- 
trict sales man- 
ager for Oasis and 
Kelvinator water 
coolers. 


Larrabee’s terri- 
tory will include 


é Washington, Ore- 
Ne rs ‘A gon, California, 


Nevada, Alaska, 
D.R.Larrabee 444 Hawaii. He 


also represents the Herschede and 
Revere Clock Co. He is a veteran of 
many years’ experience in the selling 
field. 


Before becoming affiliated with 
Ebco, he was with the William R. 
Whittaker Co., manufacturer of air- 
craft valves and photographic equip- 
ment; and later with the Stromberg- 
Carlson Co. 


100-Package Giveaway 
Boosts Freezer Sale 


ATLANTA—tThe sale of 12 home 
freezers and the acquisition of a 
bulging prospect list during a recent 
week long promotion of Philco home 
freezers prompted the W. T. Grant 
department store here to try it again. 

The second promotion was sched- 
uled for the last four days of the 
week following the first sale. 

Giving purchasers 100 packages of 
frozen food, valued between $40 and 
$50, drew a strong response, accord- 
ing to store officials. 

The promotion also featured pro- 
cessing, wrapping, and _ freezing 
demonstrations twice daily with each 
person attending given a chance to 
win a Philco freezer. 


Granted 50-Year Charter 


HOUSTON, Tex.—A 50-year char- 
ter of incorporation has been granted 
Pappas Refrigeration Co. Capital 
stock was listed at 5,000 shares no 
par value. Incorporators: George H. 
Pappas, James H. Pappas, and Pete 
H. Pappas. 


Frigidaire limits the number of its dealers 
to protect the profit potential of all! 


volume, and at the same time to pro- 
vide a profitable potential for each — 
Frigidaire dealer and his salesmen.” 


Frigidaire is keeping faith with its 
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How thin can you spread a dollar? 

Frigidaire has carefully refrained 
from jeopardizing the profit potential 
of Frigidaire dealers. Whereas total 
industry dealerships have more than 
doubled since prewar, Frigidaire 
dealerships have been increased only 
slightly; and only in those localities 
where new potential justified. 

This policy has been deliberately 
pursued, even in the face of the larg- 


est production in Frigidaire history, 
and thousands of unsolicited applica- 
tions for Frigidaire dealerships. For 
Frigidaire recognizes that it is unjust 
to divide a profit dollar among too 
many dealers. 

Thus it is stated as one of Frigid- 
aire’s Fifteen Fundamentals: 

“Have in each market the proper 
number of quality dealers to obtain 
Frigidaire’s proper share of available 


dealers! Further proof that you can 


Depend on Frigidaire to do ed 


things right. 
You re twice as sure with two great names 


FRIGIDAIRE 


MADE ONLY BY 


General Motors 
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the refrigerator, with 
fool-proof eye appeal... 


Model 635 
Illustrated 


Feather-touch slid- 
ing glass doors 
have two panes 
with dehydrating 
element between, 
which eliminates 
moisture. Full- 
sweep vision and 
ease in self-service 
usage characterize 
it as the most mod- 
ern type for mer- 
chandising dairy 
products. 


No fogging of glass doors to mar clear vision in the 
Warren Model 635 Refrigerator for dairy products! 


Few DEALER FRANCHISES OFFER SO Mucu. Completeness of 
varied units such as Model 635, up-to-the-minute development 
perfection and sturdiness, beauty in 
styling . . . all these combine to make 
the Warren line attractive and pro- 
fitable. An inquiry addressed to 
Dept. 205 will bring full details. 


The WARREN COMPANY 


905 MEMORIAL DRIVE; 5, £. ATLANTA 1, GEORGIA 


GEORGE F. TAUBENEC 


(Continued from Page 1, Column 1) 


As a matter of fact, the financial 
and economic policies of the past 
20 years have brought us to the place 
where we might just as well define 
national income as total expenditures. 
For, what is income to some indi- 
viduals or groups represents expendi- 
tures by other individuals or groups. 


REAL Money 


More than 40 years ago when I was 
a kid in high school I clerked in a 
store after school and on Saturday. 
And, believe it or not, we created and 
circulated the soundest money that 
was ever used. In would come an 
old farmer and his wife with 
hog meat — lard — butter — eggs — 
smearcase, etc. He wanted to trade 
his farm produce for city com- 
modities or other things he needed. 
We said: “Sure—we’re glad to get 
your stuff,” and we issued a credit 
memo or a warehouse receipt say- 
ing, “Farmer Jones has deposited 
with us $10 worth of hog meat, but- 
ter, and eggs, and he or the bearer 
of this receipt is entitled to $10 worth 
of any goods we have in our store.” 

So the farmer—through our credit 
memo—created good sound money 
backed up by goods produced and 
brought to the market. 

One of our troubles today is that 
people have been getting warehouse 
receipts and credit memos without 


. 


WELL, 
IT WAS A BARGAIN 
ONCE... 


* PACKAGED AIR COOLED 


“4 H.P. Ys H.P. 
* HEAVY DUTY AIR COOLED 

Y% HP. Vg HP. %4 HP, 

1H.P. 1% HP. 2 H.P. 


Heavy Duty Air Cooled 11/2 and 2 H.P. 


BLU-COLD performance is showing buyers how 
to make that deflated dollar BUY MORE! 


The man who first said “You'll remember the quality long after the 
price is forgotten” is hereby elected an honorary member of the 
Lehigh Team! Today, with well over a hundred thousand BLU-COLD 
units of all sizes in operation, the Lehigh Team can say without 
fear of contradiction “We talked quality—we stressed honest ratings 
—we pointed to performance—and the records back us!” Now— 
when your dollars have to buy the MOST—it pays to buy the BEST. 


110 MODELS NOW AVAILABLE 


For High, Medium, or Low Temperature Freon-12 or Methyl Chloride 


* STANDARD DUTY AIR COOLED 


Ys HP. Ye H.P. % H.P. 
* HEAVY DUTY WATER COOLED 
YeH.P. %H.P.  1H.P. = 1%2H.P. 
2H.P. 3 H.P. 5 H.P. 


* COMBINATION AIR AND WATER COOLED 
V2 H.P. through 2 H.P. 


See general catalog for complete specificotions 


putting any goods in the warehouse. 

A “smarter” idea has been devel- 
oped, namely: all you have to do is 
to pass out a lot of “dough” to people 
and everything will be all right. 
The trouble is when you pass out 
“dough” that doesn’t represent goods 
or services produced, you just auto- 
matically increase prices. And no 
political or economic demagogue can 
change this, any more than he can 
suspend the law of gravity or make 
water run up hill. But a lot of them 
are going to try to do it the next 
12 months. 

Now, let’s avoid 15 and 20 dollar 
words and a lot of statistics and get 
down to several very simple and 
elementary principles using 5 and 
10 cent words that we can all 
understand. 


Useless Multiplication 


Suppose on Jan. 1, 1941, some 
governmental dictator said that effec- 
tive at midnight everybody’s wages, 


salary, or other income, would be 
doubled. At eight o’clock the next 
morning this would’ seem fine, 
wouldn’t it? Except that there 


wouldn’t be an extra loaf of bread, 
an extra pound of meat, an extra 
pair of shoes, or a suit of clothes. 
There wouldn’t be an additional auto- 
mobile or refrigerator to spend the 
money on. And what would happen? 
Why, in a short time prices would 
double because people received and 
spent twice as much money with no 
increase in goods to spend it on. 
Now this is exactly what has hap- 
pened over a period of years, not just 
over night. For in recent years, 
“money” has come to be regarded 
as income—whereas real income con- 


4 sists of more and better goods at 


lower prices. Of course, a lot of 
these nickels are wooden nickels; but 
after all, a lot of us have been 
wooden-headed. So maybe the two 
go together. 


Anyhow, today the national so- 


called income is largely determined . 


by what people spend. 

a. What consumers spend 

b. What business spends 

c. What Government spends 

d. What foreigners spend. 

During the past 16 years—par- 
ticularly since 1940—the Government 
has increased the money _ supply 
*way beyond the supply of goods and 
services. The policy of debt-financing 
the war has practically monetized 
the debt, and has the same effect as 
though we had run the printing 
presses and printed quite a few bil- 
lions of paper money. 

In 1943, 1944, and 1945 from 
20 to 30 billion dollars of “savings” 
were registered in this country right 
in the middle of the war. 
savings were largely baloney savings 
which should have been taxed away 
—for they became a part of the 
money supply and they had behind 
them no real tangible valuables 
whatever. All they represented was 
a wrecked tank, a battleship at the 
bottom of the ocean, an airplane shot 
down over Germany, the fragment of 
a shell which exploded a Japanese 
magazine. They did not represent 
real savings. 

These war savings represented 
total destruction, not construction. 
They represented goods destroyed, 
not goods_ produced. But they 
really became part of our potential 
money supply. 

Then the postwar wage-cost-price 


And these © 


spiral started a new upward trend 
which is about to be accelerated by 
the recent third round increases. 

Now, for a few minutes, let’s look 
back to prewar days in 1940 and see 
where we were then compared with 
the year 1947 and early 1948. 


TABLE A 
Comparisons in billions of dollars 
1940 194" 

National Income ......... 81.3 203. 
Consumer Disposable 

rr ee rere re 75.7 175.:; 
Consumer Expenditures .. 72.1 164. 
Farm Net Income ........ 4.9 18. 
Weekly Mfg. Earnings ...$25. $49. 
Total Civilian 

Employment (000,000) .. 47.5 59. 
Corporation 

Dividends (Billion $) .. 4.0 6.5 

3.5% 


(% of National Income) .. 4.9% 


And, already in 1948, the increz ses 
over 1940 are very much sharper 
than they were last year. 


TABLE B 
Wholesale and Consumer Prices 
Wholesale Prices Index 1940 1967 
All Commodities ....... 78.6 151.8 
Farm Products .. : 181.3 
Food Products : 168.7 
Other Products ........ 83.0 145.1 
Consumer Prices Index 
BE TIGE co iisdcccweiees 100.2 159.2 
1” Ar errr 96.6 193.8 
rr 101.7 185.8 
SN Pee errr 104.6 111.2 
FPuel., Blec.,° etc. ....... 99.7 121.1 
Housefurnishings ...... 100.5 184.4 
Miscellaneous .......... 101. 139.9 


TABLE C 


Expenditures in 1947—and also recent 
increases in buying power which are 
only now beginning to take effect. 


1940 1947 

What Consumers Spent .... 72.1 165.0 
What Business Spent 

(Gross Private 

Domestic Investments) - 18.0 30.5 
What Government Spent ... 13.9 28.0 
What Foreigners Spent 

aS ee Ser BAehaoscerses es 1.5 8.8 


Recent 1948 Increases 
In Buying Power 


Now, these 1947 figures represent 
the average for the entire year. 
Today they are very much higher 
due to: 


1. Late 1947 and third round 
wage-salary increases in 1948 already 
becoming effective in market buying 
power. 

2. Continued high farm income. 


3. Increases in capital expansion 
expenditures in 1948. 


4. Increases in building expendi- 
tures compared with 1947. 


5. Expanded buying power due to 
Armament Expenditures now being 
gradually increased. 


6. Personal income tax reductions. 


These are sizeable increases com- 
ing at a time when: 


a. Industry already is operating 
at capacity. 


b. The labor force is fully em- 
ployed with more than 61 million 
persons at work. 


c. There is a shortage of materials. 


Where Are We Headed? 


Now, this is no forecast, but let’s 
see where we are and where we might 
go the next six or 12 months- 
subject to factors that no one can 
foresee, including Uncle Joe, labor 
strikes, buyer strikes, or the exhaus- 
tion of income of people who have not 
had big raises. 

We must remember that many 
workers are not members of the farm 


(Concluded on next page) 


New! Improved! 


prene hose. Exceptionally 


Type A—Standard 


CHARGING HOSES 


@ Made from heavy duty rayon reinforced neo- 


will permit small radius bends. 36” lengths. Will 
withstand temperatures to -40 degrees F. and 
pressures in excess of 1000 Ibs. per square inch. 
Low original cost and high refrigerant resistance 
means long time use and resulting economy. 


Your wholesaler can supply you. 


o 
Wté prooucts co. 


185 N. WABASH AVE. « CHICAGO 1, ILLINOIS 


exible and sturdy; 


Type B—Quick-Coupler 


a 


CONVENIENT 
ONE-STOP 
SERVICE 


a 
aj 


—- 546-48 W. 119th STREET 


pERSONALIZED SERVic, 


e.= . 


= ee 
- REFRIGERATION SUPPLY CO. 


CHICAG 'S 
OLDES ‘ 
SUPPLY H USE 


) 


Ty 


+ CHICAGO 28, ILL. 
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(‘‘oneluded from preceding page) 
or labor aristocracies, who are in 
the big money. We must recognize 
the fact that emotional, sentimental, 
or »sychological factors are as im- 
pol ant as economic factors; and 
the no one can forecast fear and 
pes imism or courage and optimism. 

1. 1940, consumers spent 72 billion 
dol ars. Last year they spent 
165 billion dollars—an increase of 
abo.it 130%. 

)}ow, how about goods to spend 
this vast amount of money on? 
Lasi year there was about only 24% 
more food produced in this country 
than in 1940, regardless of increased 
population and foreign relief. Indus- 
tria! production increased about 48%. 
The total goods that people could 
spend their money on increased about 
429% —after making adjustments for 
distribution, services, etc. 


Now, the formula is_ simple 
(although it won’t suit the experts). 
In 1940: 


100 units of money divided by 

100 units of goods equals 1—or— 

100 as a price or cost of living 
level base. 

In 1947: 

230 units of money expenditures 
divided by 

142 units of available goods equals 

162 as a price level. 

Actually, the Bureau of Labor 
Statistics produced a Consumers 
Price Index of around 160 for the 
year 1947. 

During the first quarter of 1948 
people have been spending money at 
an annual rate of 176 billion dollars, 
compared with 165 billion dollars in 
1947. But now, on top of that, note 
that we are apparently getting an 
additional 18 or 20 billion dollars of 
consumers’ buying power. 


People recently have been cashing 
more “E”’ Bonds than they are buy- 
ing. Credit and instalment sales are 
increasing. The Government surplus 
is being cleaned out. Fewer bonds 
are being taken away from _ the 
banks. 

And it now looks like farm produc- 
tion in 1948 might be less than last 
year, while industrial production 
might be only 2% or 3% more than 
in 1947. Big fall corn crop won’t 
mean extra meat, milk, or eggs for 
quite a few months yet. Nature 
doesn’t work that fast. 

So here are two possibilities for the 
next 12 months. Note we say 
possibilities. 

a. Consumer Expenditures of 200 
billion dollars would represent an 
increase of 178% over 1940. Avail- 
able goods would represent an in- 
crease of 44% over 1940. 

Now, 100 units of money in 1940 
increased by 178% would give us 
278 units of money. 

And 100 units of goods in 1940 
increased by 44% would give us 
144 units of goods. 


TWO TEMPERATURE 
FREEZE COOLERS 
ae. == Streamlined Gleaming 
Aluminum Finish 


Combines Gen- 
erous Freezer & 
Cooler Space in 
One Economical 
Fixture. 


Available in Wide 
Range of Sizes. 


Illu: sated Model 80-3TT 
(REF “GERATION ENGINEERING CORPORATION) 


REI PRODUCTS DIVISION 
202UBNAUDAIN STREET, PHILA. 46, PA. 


— 
— 
— 


4’ ADVANCED COURSE 


in Refrigeration, Air Condition- 
‘Ns and Heating. Now taking 
& ollments for September 7 
Clr ss. 


Write for booklet. 


DETROIT AIR 
-ONDITIONING INSTITUTE 


4125 GRAND RIVER | 


DETROIT 8, MICHIGAN 


—— 


So now we have 278 units of money 


’ to spend and only 144 units of goods 


to spend it on. 

Therefore: 

278 units of money 
144 units of goods 
a possible price level. 

We hope such a thing doesn’t 
happen. 

Today the Cost of Living Index 
is around 170. 

b. Let’s ‘assume that consumers 
only spend 186 billion dollars and 
that farmers produce a little more 
food and industrial production im- 
proves somewhat. 

Then we would have: 

260 units of money 
147 units of goods 
177 Price Level 

Now, many things can happen to 
change the picture, and no one can 
foresee them. But one thing you 
can’t get away from— 

“Expenditures divided by goods 
produced determines the price level 
and the cost of living.” 

And things are on the “up and up.” 
As a nation we are gradually stealing 


193 as 


Farm Production Index 
Industrial Production Index 
Weighted Farm and Industrial 
(Adjusted) (Note 1.) 
Consumer Expenditures 
(1) In Billions of $’s 
(2) Index 
Theoretical Economic Price Level (C ? L) 
D (2) +C 

This means Expenditures divided 

by Production, etc. 

Actual Dept. of Labor Cost of Living 
1947 Actual. Expenditures 


5 AtP 


Last Quarter 1947—Annual Rate Expenditures . 
First Quarter 1948—Annual Rate Expenditures . 


Going Rate today approaching 


er 


ee 


ey 


ey 


ee ey 


ee | 


A B 
1940 1947 1948 

Tet ONT 100 124 118 120 
ences 100 * 148 152 155 
Seen alates 100 142 144 147 
ealene hela $72 $165 $200 $186 
entne cl viniete 100 230 278 260 
milena pugley eae 100 162 193 177 

See nee e ee 100 160 ? ? 


165 Billion $'s 
173 Billion $’s 
176 Billion $’s 
200 Billion $'s 


Note 1: Distribution—Services—and Rental Costs are considered in the adjustment. 


the life-time savings of the older 
thrifty middle classes in America 
who have put their savings in life 
insurance and Government Bonds or 
other fixed dollar investments. They 
saved 100 or 90 cent dollars and are 
rapidly coming to 60 and 50 cent 
dollars. Some people call this 
legalized economic larceny. 


What Might Happen to the 
Consumers Price Level 


The accompanying summary gives 
the 1940 picture compared with 1947, 


and possible trends the next six and 
12 months, as shown by Columns 
A and B under 1948. 


Conclusions 


Market buying power looks strong, 
at least for the next six months— 
and possibly for a year—even though 
many people will have to downgrade 
their buying or be priced out of the 
market. 

Where you have too much money 
and not enough goods you can only 
reduce prices by: 


A. Reducing the money supply, or 

B. Increasing production 

Increased production will come 
slowly. Reducing the money supply 
too rapidly might result in a real 
depression rather than a corrective 
recession or adjustment. 


It’s better to fall down the stairs 
two steps at a time than to dive from 
top to bottom. Maybe we aren't 
smart enough to do this. If we per- 
mit another orgy of increased buying 
power which does not represent goods 
produced we might find ourselves on 
stilts 100 ft. high. And it’s hard 
to get down from stilts that high 
without a prat-fall. 

I wish we knew the answers. 
Personally, I do not and haven’t met 
anyone yet who does. At any rate— 
things seem all right for the imme- 
diate future. Beyond that is an 
economic “iron curtain.” 

Americans have been accused of 
‘being a bunch of economic illiterates 
or morons. my 

Maybe this is right. It will be 
if a year from today people say— 


“ANOTHER INFLATION HIGH- 
BALL PLEASE!” 
God help us if they do. 
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NOTHING BUT THE BEST 


They are first choice with the man- 
ufacturers of such equipment. In 


Suniso Refrigeration Oils Are The First Choice 
of Reliable Refrigerator-Service Men 


Good products are the keystone of 
business success. When you use 
Suniso Refrigeration Oils, you can 
be confident that you are using the 
very best that can be obtained. 

Suniso Oils come in six different 
grades. They are characterized by 
unusually low pour-points, by high 


SUN PETROLEUM PRODUCTS 


“JOB PROVED’’ IN INDUSTRY 


dielectric strength (over 25,000 
volts), by purity and high stability. 
They withstand chemical change 
when mixed with Freon or other 
modern refrigerants. 

Suniso Refrigeration Oils are 
specially refined for the refriger- 
ation and air-conditioning industry. 


/ 


fact, this industry probably uses 


»~< 
oe = fay “s . - Ss 
BE RR 


more of Suniso Refrigeration Oils 
than the total of all other brands. 

For handy tool-box card showing 
correct Suniso grades for different 
types of systems, write Dept. RNS. 


SUN OIL COMPANY - Philadelphia 3, Pa. 
In Canada: Sun Oil Company, Ltd. 
Toronto and Montreal 
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a economy 
- performance 
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profit-wise dealers choose 


the jolly mixer 
for tavern—for home 


IT'S NEW! Nothing else like it! The Jolly Mixer provides finger- 
tip facilities for mixing simple highballs or fancy cocktails. 
IT'S ECONOMICAL! Rapid service saves time, all-in-one facilities 
save space! Ice cubes (20 Ibs. per freezing!), bottles, fruit, sugar, 
utensils, towels, cutting board, bottle de-capper, refuse recep- 
tacle — everything in one place! 

IT'S PRACTICAL! The Jolly Mixer is engineered to “mix” with other 
Supremetal underbar equipment and to mix drinks at the same time! 


Write TODAY for catalog showing the complete 
profit-making SUPREMETALINE! 


ALL-STEEL BAR AND BEVERAGE SERVICE EQUIPMENT 


SUPREME METAL FABRICATORS, Inc. . BROOKLYN 11, NV. Y. 


| Rink, Cooled by 3-Stage 
Unit, May Bring Big-Time 
Hockey to Cincinnati 


SYRACUSE, N. Y.—A three-stage 
centrifugal refrigeration machine of 
100-ton capacity to provide brine 
cooling at 9° F. for the new ultra- 
modern ice skating rink of Cin- 
cinnati Gardens Inc. in Cincinnati, 
will be supplied by Carrier Corp. 

The Carrier centrifugal will di- 
rectly cool calcium chloride brine 
for circulation through more than 10 
miles of 1 in. pipe in the skating rink 
| floor, which will be of monolithic 
construction. 

Costing approximately $2,000,000, 
the new rink will have a seating ca- 
pacity for ice hockey of 11,000 people. 
Cincinnati Gardens Inc., holds a 
franchise in the American Hockey 
League and completion of the rink 
this year will bring top rank hockey 
to the Ohio city. 

The floor area will be 200 ft. long 
by 85 ft. wide, with an overhead 
clearance of 72 ft. to the trusses, 
affording clear vision to all specta- 
tors. An innovation in design is pro- 
vision for a deep-iced runway, 24 ft. 
long by 40 ft. wide, at one end of the 
floor to provide ballet groups and 
others skating in large ice shows 
with a running start so they can be 
in full motion when first seen by the 
audience. 

A. M. Kinney Inc., are the archi- 
tests and engineers, and Bevington, 
Taggart & Fowler are the rink de- 
signers. The latter firm controls the 
M. R. Carpenter monolithic floor 
patents. The B. A. Walterman Co. 
is mechanical contractor. 
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Slick Buys Trailers for Airfreight 


One of the truck-trailers in use at a Slick Airways airfreight termina: 


Air Conditioned Trailers Keep Perishables 


At Constant Temperature Summer and Winter 


SAN ANTONIO, Tex. — Purchase 
of four large, mobile air conditioned 
truck-trailer units to supplement 
permanently constructed facilities its 
terminals have provided Slick Air- 
ways, the nation’s largest airfreight 
system, with complete equipment for 
protection of perishables in transit, 
President Earl F. Slick has an- 
nounced. 

“We have now provided system- 
wide protection for flowers, fruits, 
vegetables, pharmaceuticals, and sea- 
food,” Slick said, ‘not only against 
the heat in summer months, but 
against cold in winter, since all of 
our mobile and permanent installa- 
tions can be heated as well as cooled 
to any desired temperature.” 

Final step in the transcontinental 
and north-south airfreight line’s pro- 
gram of perishable protection was 
the purchase and placing into service 
of four 26-ft., insulated Fruehauf 


refrigerated trailers with autom: tic 
cooling-heating units at its New 
York City-Newark, Philadelphia, Chi- 
cago, and St. Louis airfreight termi- 
nals to supplement permanent units 
at Detroit, Dallas, and San Antonio, 

Amply protected in the air by 
plane cooling and heating systems, 
the proper preservation of perishable 
traffic on the ground during’ short 
intervals while awaiting movement 
by air, delivery to consignee, or 
transfer to other surface or air car- 
riers is of paramount importance in 
the hauling of flowers, produce, sea- 
food, and certain drugs, Slick as- 
serted. 

“We feel that in the completion of 
our perishable-protection program,” 
Slick concluded, “we have taken a 
far-reaching step toward perfecting 
the type of efficient airfreight service 
to which the alte public is en- 
titled.” 


Cheyenne Housewives Flock to 2-Day Grand Opening 


Of Supermarket Featuring 


CHEYENNE, Wyo. — Housewives 
here have evinced their approval of 
100% self-service meats by flocking 
to the new Sav-Mor Supers, Inc., re- 
cently opened by Joe Hubbell, Ster- 
ling Case, and Ben Hubbell. 

The new super has 33 ft. of reach- 
in Hill cases for the meat de»>artment 
in addition to vegetable dispic y cases 
designed for use with shaved ice, and 
refrigerated cases for dairy products. 

The market, called “the store of 
tomorrow,” was planned and equipped 
by the Gordon Lozier Co. of Omaha, 
Neb. A Toledo-equipped cutting room 


100% Self-Serve Meats 


and all types of meats are pre-pack- 
aged in cellophane. A meat cutter 
also will be on duty at all times to 
prepare cuts of meats for patrons 
who don’t see what they want in the 
display cases. 

A special package contains four 
kinds of assorted cold cuts to be re- 
tailed as “Sav-Mor’s Variety Pack- 
age” and sell for 48 cents. It weighs 
a pound. 

The supermarket was publicized by 
a “preview” opening of ‘the store of 
tomorrow,” followed by a_ two-day 
grand opening, during which free 


KELVINATOR parts are priced right 
.»- always right for the job! 


You're right on every job when you use dependable parts 
and supplies from your Kelvinator Parts Depot. 


You'll like Kelvinator’s time-saving ‘“‘one-stop” service 
... where you can choose from a camplete line of refrigera- 
tion ‘parts and ‘supplies that are “tops” for qualityand 
competitively priced! 


Stop in at your nearest Kelvinator Parts Depot some day 
soon. You’re sure to find exactly what you want—and you'll 
like the fast, friendly Kelvinator service. Mail or phone 
orders handled promptly .. . Kelvinator, Division of Nash- 
Kelvinator Corporation, Detroit, Michigan. 


GET YOUR COPY—New Handy Catalogue of Refrigeration 
Supplies—Here’s the quick, easy way to buy refrigeration 
parts and supplies. All information and prices are grouped 
for easy reference. Ask for it at your local Kelvinator Dis- 
tributor’s or Zone Office. 


CONDENSING UNITS 
REFRIGERATION PARTS AND 
SUPPLIES “eoene*® 


is directly off the walk-in coolers, refreshments were served. 


CUT LABOR COSTS 
With PH Retmgeration Cases 


Beverage Cooler 
8 Ft. Model 


DRY BEVERAGE COOLERS ... 


The new Puffer-Hubbard beverage coolers with 
Roll-Away doors permit faster service —advan:ed 
engineering features maintain correct tempera: 
tures at lower cooling costs — 100% porce ain 
exteriors are easier to keep clean and loner 
lived. Available in remote models — 6', 8’, '0' 
sizes or self-contained models — 6', 8' sizes. 


DOUGH RETARDING CABINE:S 


Puffer-Hubbard Slo-Dough cabinets quickly ay 
for themselves in many ways. They permit lar jer 
batch mixes — eliminate left-overs, reduce ¢ n€ 
and cost in filling special orders — save night w tk. 


tor Exclusive Grad-U-Matic air conditioning prov: ‘es 
eins xo correct temperature and humidity control —100% 
™ 


porcelain interiors and exteriors assure gre tet 
cleanliness and longer life. Available in 3 s :es 


UFFER-;JUBBARD 


MANUFACTURING COMPANY 
_ GRAND ig MICHIGAN EST. 1898— 


“The Mark of a Good Case” 
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AIR CONDITIONING & REFRIGERATION NEWS, AUGUST 23, 1948 


Field Report 


One of the News’ most popular prewar features, the newly- 
resumed “Field Report” prepared by the editors and staff corre- 
| spondents, will continue to report what distributors, dealers, and 
| service contractors are finding out about the market, effective 
_ promotion, prices, service charges, etc. 


leprinting Newspaper’s Charity Drive 
Copy with Ad on Back Nets Dealer Sales 


at J. l. Bateman E Son 


WIN AN ATTENDANCE PRIZE! 


Wh ote a Sew sat Gititigg otari- we mio oie: Paget 
tatey Payments Liberal Trade-tn 
diven Evenings ‘lt Nine, Monday to Saturday 


Plavshiag onst Homing 


~-d. 4. BATEMAN and SOh-- 


Heme Gaetric and Gar Appliances, Radic sad Television 
WO 6 LAUR, Sinn Mecrmene 


2004 Rhoads faland Ava.. . £. (ot 10h St.) 


WASHINGTON, D. C.—When the 
neighborhood newspaper for north- 
east Washington made an appeal to 
its subscribers for funds to aid the 
local Children’s Country Home for 
convalescent children, an appliance 
dealer of that community came for- 
ward with an idea that aided both 
the campaign and himself. 

Though he proposed his idea more 
as a community service than as a 
business proposition, Joseph L. Bate- 
man, head of the appliance store 
bearing his name, was pleasantly 
surprised at the immediate results 
he received. 

The newspaper, The Guide, planned 
to publish a three-page story on the 
home, complete with pictures, telling 
the good work it was doing and why 


it needed $1,000 to train student- 
aides. 

To keep this from being just an- 
other charity drive, the paper planned 
to launch a subscription campaign 
and turn over all profits to the home. 

Bateman heard of the campaign 
and decided to help. So he put his 
proposition to Publisher Roy Fowler. 

“Now look, Roy,’ Bateman said, 
“you and I know that your paper 


LEFT: full-page advertisement Bateman's 
used to stimulate store traffic. 


doesn’t reach every house in the 
Northeast and so some people who 
might be glad to dig in and help the 
kids won’t because they don’t know 
about it. 

“Here’s where I come in. Make a 
reprint of the three pages. I'll put 
my advertisement on the back page 
and we’ll send out 10,000 copies to 
every house and apartment around 
here. Your carrier boys can do the 
delivering along with the next issue 
of the paper.” 


‘They Deserve... 
Our Help’... - 


First page of the charity drive spread 
reprints of which were circulated house 
to house. 


Salesmen stood ready to demon- 
strate any of the appliances for the 
visitors and made _ several direct 
sales on washers, ironers, water 
heaters, and ranges. Many persons 
gave their names for later calls at 
their homes. 

All names from the registration 
were added to Bateman’s mailing list 
for later direct-mail advertising. 

“The value of this charity effort,” 
Bateman explained, “is that it helped 
to localize our promotion target to 
our own neighborhood clientele, who, 
after all, provide the bulk. of our 
business. 

“The cost was from three to four 
hundred dollars, but the _ returns 


amply justified this expense. Besides 
the actual sales it helped us from 
an intangible standpoint by spread- 
ing goodwill all around.” 

Assisting the many civic and reli- 
gious organizations in Washington’s 
northeast section is nothing new for 
Bateman. His showroom is available 
without charge as an evening meet- 
ing place for such organizations. In 
fact, the Rhode Island Ave. Citizens 
Association and the East Gate Busi- 
ness Association use it regularly. 

Bateman himself is treasurer of the 
Master Plumbers Association of the 
District of Columbia and is adver- 
tising chairman of the Merchandising 
Plumbers Association, a group of 19 
retailers in the Washington metro- 
politan area. 

The Bateman store has_ served 
northeast Washington since 1905. It 
was started by the present owner’s 
father and has moved only three 
times—all moves being in the same 
neighborhood. In addition to appli- 
ance sales, the store also handles 
plumbing and heating equipment, 
and does contracting and remodeling. 


May Range Shipments 
Dropped Below April 


NEW YORK CITY — May ship- 
ments of both standard and apart- 
ment-type electric ranges by compa- 
nies reporting to the National Elec- 
trical Manufacturers Association fell 
below April levels, Nema reports. 

The companies’ shipped 87,128 
standard-type ranges valued at 
$10,944,880 and 13,369 apartment- 
type units valued at $932,085 in May. 
In April, they shipped 92,152 standard 
types valued at $11,513,420 and 
14,137 apartment types valued at 
$985,160. 


RY and METUCHEN, 
SALES OFFIC () NEW JERSEY 


SALES OFFICE 


DISTRIBUTOR 
WANTED 


Individual with capital, or established 
company who will set up separate 
operation, for distributorship of new 
line of nationally prominent manufac- 
turer. One franchise issued in each 
territory. The product is spoilage 
prevention equipment sold direct to 
food processors, restaurants, butchers, 
beverage plants, packers, dairies, etc. 
Investment in merchandise required. 
Write full details, Box 2864 
Air Conditioning & Refrigeration News 


WILSON 


REFRIGERATION, INC. 
@ FARM AND HOME FREEZERS 


@ REACH-IN REFRIGERATORS 
@ WALK-IN REFRIGERATORS 
@FARM MILK COOLERS 


DIVISION OF WILSON CABINET CO., INC. 


SMYRNA, DELAWARE 


Bateman stood the cost of the re- 9— 


print, about $300 or $400. In his 
advertisement, Bateman announced 
an open house at his store lasting 
from May 3 through May 29. 

To those who visited the store 
during that time, he offered a chance 
to obtain a “nationally famous ap- 
pliance.” 

The very next day after the circu- 
lars were distributed, the people came 
pouring into his store to look over 
the appliances. 

During the period of the open 
house, Bateman estimated that 500 
persons registered for chances on the 
prizes, usually an electric iron or 
clock. In addition, several hundred 
others came to the store to see the 
appliances but did not register. 


Plain or Fancy; 


Your best source for 


Refrigerator Shelves is \ 
United , 


You see below a sample from the hun- 
broilers, 


dreds of designs of racks, 


7G 


)F 


grills, shelving, and baskets, now under “4 


production for over 60 major appliance 


manufacturers here at United. No two 


are alike, each 
separate specifications. 


is manufactured to 


The transition from drawing board idea 
to practical production item was accom- 
plished to a large degree by United’s 
own engineering department. This serv- 


ice, 
manufacturers, 


rendered without extra cost to = 
has saved them thou- 


sands of dollars in production costs. 
That’s why our own customers tell us, 
that for welded wire or wire and steel. 
it pays to check with United first! 


“UNITED 


= et * Fie 


ai. Pete Cha ee ee 
ye “ee sree yaa aes ® 


Pe: en ee. oo 


STEEL AND WIRE CO. 


150 FONDA ST., BATTLE CREEK, MICH. 


| entirely different from any other 
| tubing. It starts as a single strip 


| a bonding metal. 


How can you 
possibly beat Bundyweld™ 
for refrigeration tubing? 


THINNER 
WALLS... 
FASTER COOLING 


IT’S A DIRECT LINE -> 


) 


TO LOWER COSTS! 


HELD TO CLOSE 
S DIMENSIONS 


HIGH 
FATIGUE 
STRENGTH 


™ EASY TO 
. FORM 


ge than 


Se ee 
He 


Bundyweld and only Bundyweld is double-walled 
from a single strip. Bundyweld is easy to fabri- 
cate because of its unusual ductility combined 
with the strength of steel. And you get thin 
walls with the strength of thicker walls, too, 
for much faster cooling. ' 


How can you beat Bundyweld? Why, Bundy- 
weld hasn’t even been matched for refrigeration 
uses . . . for compressor lines and connecting 
tubes, condenser and evaporator coils. 


; Whether you need steel, Monel or nickel tub- 
ing, get in touch with the Bundy distributor 
nearest you, or contact Bundy Tubing Company, 


Detroit 14, Michigan. 
BUNDY, TUBING 
’~ * q ee x * 


ENGINEERED TO 
*REG. US. PAT OFF (Kk 


RE ek ORR 


YOUR EXPECTATIONS 


WHY BUNDYWELD 


=o 


1S BETTER TUBING 


Bundyweld Tub- a 

ing, made by a { )) 
patented process, is ———— twice laterally into 
tubular form. Walls of uniform 
thickness and concentricity are 
assured by close-tolerance, 
cold-rolled strip. 


-_——_ 4 Bundyweld 

r ) comes in stand- 
a ard sizes, up to 5%” 
O.D., in steel (copper or tin 
coated), Monel or nickel. 


Special sizes can be furnished 
to meet your requirements. 


te This strip is con- 
tinuously rolled 


ep, Next, a heating 
Mil process. fuses 
Zi = bonding metal to 
basic metal. Cooled, the double 
walls have become a strong, 
ductile tube, free from scale, 
held to close dimensions. 


of basic metal, coated with 


Bundy Tubing Distributors and Representatives: Cambridge 42, Mass.: Austin-Hastings Co., Inc., 226 Binney St. * Chattanooga 2, Tenn.: 


Peirson-Deakins Co., 823-824 Chattanooga Bank Bldg. * Chicago 32, Ill.: Lapham-Hickey Co., 3333 W. 47th Place * Elizabeth, New Jersey: 
A. B. Murray Co., Inc., Post Office Box 476 * Philadelphia 3, Penn.: Rutan & Co., 404 Architects Bldg. * San Francisco 10, Calif.: Pacific 
Metals Co., Ltd., 3100 19th St. * Seattle 4, Wash.: Eagle Metals Co., 3628 E. Marginal Way * Toronto 5, Ontario, Canada: Alloy Metal 
Sales, Ltd., 881 Bay St. * Bundyweld nickel and Monel tubing is sold by International Nickel Company distributors in all principal cities. 
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mane BY 
EBCO MANUFACTURING CO. 
yore: OHIO 


The EBCO° Manufacturing Co. 
Town & Lucas Sts., Columbus 8, 0. 


Electric Water Cooler 


REFRIGERATED 
COMPARTMENT 


with 2 full-sized ice-cube trays! 


Three answers to thirst in one sleek, 
streamlined electric water cooler 
featuring famous Kelvinator refrig- 
eration. Properly cooled drinking 
water for as many as 12 people, at 
the touch of a pushbutton faucet. 
28 full-sized ice cubes in aluminum 
trays with handy cube-release levers. 
Refrigerated storage space—enough 
for a full case of standard seven- 
ounce beverage bottles. A triple bid 
for water cooler profits! 


Its fully insulated, Monel metal 
refrigerated compartment provides 
uniformly cold storage of 35° to 38°F. 
The door, too, is heavily insulated, 
remains condensation-free. Sturdy 
latch is pushbutton operated and 
has a theft-proof key-lock for use 
when desired. Entire unit occupies 
less than 2 square feet of floor space! 
No plumbing connections needed; 
simply plug it in! 
Demands are soaring for this new 
three way answer to thirst. Get in 
the profit line-up—send for details 
on Model KB-R Kelvinator-refrig- 
erated Electric Water Cooler! Write! 


American Central Ups 
Sink, Cabinet Prices 


CONNERSVILLE, Ind.—A 3.5 to 
5% price increase on American Cen- 
tral kitchen sinks and cabinets has 
been announced by the American 
Central division, Avco Mfg. Corp. 
here. 

Prices of the firm’s food waste 
disposer and kitchen ventilator were 
not affected. 


Dept. Store Sales Rise 7% 
For Week Ending July 31 


WASHINGTON, D. C.—A 7% rise 
in department store sales, above 
those for the corresponding week 
last year, was reported for the week 
ended July 31 by the Federal Re- 
serve Board. The Dallas district led 
the nation with a 16% increase. 


GIFT OFFERS 


Ham with Range... 


BUFFALO —E. W. Edwards & 
Son boosted the sale of electric 
ranges in its Appliance Center by 
offering a 10-pound ham with each 
range purchase in a one-day promo- 
tion. A demonstration of ham roast- 
ing in the electric range was held in 
conjunction with the event. 


...- Soap with Washer 


BUFFALO—Kobler & Miller home 
furnishing store gave its washer 
business impetus with a special offer 
of a year’s supply of soap powder 
with each washer purchase during an 
August promotion. 


“Same insulation they 


use in most home 
refrigerators today” 


“Same insulation 
they use in the 
best commercial 
refrigerator 
cases!” 


..a swell feature to have 
..a swell feature to sell 
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OWENS-CORNING 


FIBERGLAS 


te 096 GA Pat OFF 


oe «INSULATION 


THERMAL 


dd 
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Hotpoint, 


Airline Use Tie-In Exhibit 


SISTERS 
me 5x | 


On display at a Chicago ticket office of Trans World Airlines is this tie-in exhibit of 
two “sisters under the skin'’—the TWA hostess and the Hotpoint ‘Hostess’ range. 


First shown at the summer Furniture Mart, 


the exhibit created such interest that 


officials plan to set it up in other TWA ticket offices. 


Quarterly Sales of $65,956,000 Raise 
Philco 6-Month Total 16% over Last Year 


PHILADELPHIA — With the re- 
frigeration division assuming greater 
importance than ever before in the 
company’s history, total sales of 
Philco in the second quarter of 1948 
amounted to $65,956,000, as compared 
with $58,661,000 in the first quarter 
of 1948 and $57,754,000 in the second 
quarter last year, reports William 
Balderston, president. 

Sales in the first half of 1948 
totaled $124,617,000 as compared 
with $107,941,000 last year, an in- 
crease of 16%, Balderston said. 

Earnings in the second quarter of 
1948, after appropriations for an 
inventory reserve of $1,000,000 and 
a research reserve of $191,000, 
amounted to $2,256,000, equivalent 
after preferred dividends to $1.44 per 
share on the 1,502,462 shares of com- 
mon stock outstanding on June 30. 

In the second quarter a year ago, 
earnings from operations amounted 
to $1,627,000. 

Earnings of Philco Corp., after 
appropriations, in the first six months 
of 1948 amounted to $4,215,000 and 
were equivalent after preferred divi- 
dends to $2.68 on 1,502,462 shares of 


Sales 
Earnings before taxes 
Taxes 
Net Non-Recurring Income, After Taxes 


Earnings for the Period, before Appropriations ... 


Appropriation to Research Reserve 
Appropriation to Inventory Reserve 
Earnings balance after Appropriations 
Preferred Dividend Requirements 
Earnings Balance per Common Share 
Common Shares Outstanding 


& 


a 


ed 


ee 


ee 


common stock. 

“Philco has just completed the 
most active six months in its history, 
and the company expects further 
gains in all divisions of its business 
in the last half of the _ year,” 
Balderston said. “Sales of Philco 
radio sets in the first half of 1948 
were ahead of the same period last 
year, although total industry sales 
were down substantially. 

“Philco television production 
already exceeds 4,000 receivers a 
week which represents a production 
rate of over 200,000 sets a year. By 
the fourth quarter, our schedules call 
for the production of 8,000 television 
receivers a week, or 400,000 a year. 

“Even though our production of 
refrigerators is running well ahead of 
1947, we have been unable fully to 
meet the demand and it will be 
necessary to continue to allocate the 
available supply for some time to 
come.” 

Operating results for the second 
quarter of 1948 and comparison with 
the first quarter of 1948 and second 
quarter of 1947 follow: 


* £ @ 
Second Pirst Second 
Quarter Quarter Quarter 
1948 1948 1947 
$ $ 8 
pee beas 65,956.000 58,661.000 57,754.000 
ree 5,937.000 4,872,000 4,997,000 
inna 2,490,000 2,128,000 2,275,000 
rere 798,000 
3,447,000 2,744,000 3,520.000 
ree 191.000 185,000 376,000 
rrer 1,000.000 600.000 720,000 
re 2,256.000 1,959,000 2,425,000 
keness 93,750 93,750 93,750 
eter 1.44 1.24 1.70 
gaeind 1,502,462 1,495,343 1,372,143 


Multiplex 


V INCREASES PROFITS 


Stainless Steel 


BAR 


Fresh 


Carbonated Drinks 


COLA, LEMON, GINGER ALE, SELTZER 


Y ELIMINATES BOTTLES 


WRITE FOR ILLUSTRATED BULLETIN AND PRICES 


(DEALER & DISTRIBUTOR '9u:z'5* ) 


MULTIPLEX FAUCET COMPANY 


4325 DUNCAN AVE., DEPT. ARN-14, ST. LOUIS,MO. 
MANUFACTURERS OF SOFT DRINK DISPENSERS OVER 43 YEARS 
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Packaged Conditioner Provides Many 
Advantages for Sporting Goods Store 


OMAHA, Neb. — A_ $3,000 air 
conditioning installation using a 
Yorkaire ‘550” packaged unit will 


pay for itself in three summers, 
figured on the basis of increased 
business this June and July, at the 
Van Avery Sporting Goods Store 
here, according to Proprietor J. C. 
Van Avery. 

The monetary consideration doesn’t 
take into account the _ increased 
efficiency of personnel during hot 
weather, and the freedom from dust 
and litter, he added. 

It used to be that when a cus- 
tomer came to the store in hot 


weather, he was in a hurry to get , 


disposal. Pipes were brought in 
through the adjoining basement to 
the air conditioning unit, and a meter 
installed to measure water usage by 
the Van Avery unit. More pipes were 
installed to carry waste water back 
to the neighboring basement. This 
arrangement has resulted in a consid- 
erable saving over what the cost 
would have been to enlarge the base- 
ment drain outlet from the Van 
Avery basement to the storm sewer. 

The Yorkaire unit has been housed 
in a basement compartment which 
eliminates any refrigeration noises so 
far as the selling floor and office are 
concerned. 


Another feature of the air condi- 
tioning unit which the merchant likes 
is that when outside temperature 
isn’t hot enough to warrant opera- 
tion of the compressor, he can save 
money and_ still circulate fresh, 
filtered air through the store by 
turning on the fan alone. Aluminum 
ducts have been installed from the 
back wall into the air conditioning 
unit, and from the unit to the ceiling 
of the selling floor and along the 
entire length of the store. 


Van Avery now is investigating the 
possibility of installing a tempera- 
ture indicator on his store front 
which will draw attention of passers- 
by to the prevailing inside tempera- 
ture. He recalls that in past sum- 
mers it used to get up to 94° in the 
store, and he believes the current 19° 
difference is worthy of dramatiza- 
tion. : 


Textile Plant Conditioning 
Issue To Come Up Again 


SPARTANBURG, S. C.—One of 
the most influential members of the 
Spartanburg County legislative dele- 
gation, Matthew Poliakoff, says he 
will introduce a bill at the 1949 ses- 
sion of the General Assembly requir- 
ing all textile plants in this county 
to install air conditioning equipment. 

“Many of our textile mills have 
taken this step, but others have not,” 
Representative Poliakoff declared. 


Locker Plant Fee In Los Angeles 


LOS ANGELES—Effective Sept. 3, 
an annual operating license fee of 
$24 will be levied against frozen food 
locker plants in county areas. 


Copeland Announces an 
Extra Dividend; '48 
Payments Up over '47 


SIDNEY, Ohio—Directors of Cope- 
land Refrigeration Corp. on Aug. 11 
declared an extra dividend of 10 
cents a share on the common stock 
in addition to the regular quarterly 
payment of 10 cents a share, both 
payable on Sept. 10 to stockholders 
of record on Aug. 21. 


Extras of 5 cents were disbursed 
in each of the three preceding quar- 
ters. Dividend payments for the fiscal 
year to end on Sept. 30, accordingly, 
will total 65 cents a share, against 
25 cents a share disbursed in the 
preceding fiscal year. 

Copeland recently reported sales 
and profit gains for nine months. 


out, Van Avery recounted. The air 
conditioning system was installed last 
May, and during June and July sales 
have mounted to a new high for those 
months. Patrons stay longer in the 
store, and per-customer sales have 
increased as a result. 

The store is promoting its new 
installation successfully by using the 
line, “Only Completely Air-Condi- 
tioned Sporting Goods Store in 
Omaha,” in its newspaper and radio 
advertising. In addition, a window 
trim of simulated icicles in cool-blue 
color draws attention of the passers- 
by, and a door sign proclaims that 
“It’s Comfortably Cool Inside.” 

With the store situated on the 
sunny side of Harney St., this invita- 
tion inside to respite from the heat 
has definitely boosted store traffic. 

The Van Avery store has 2,600 sq. 
ft. of selling space plus a balcony 
which houses the office. Ceiling is 
14 ft. and the refrigeration unit, : 
which also washes and filters the air, 
maintains the selling floor tempera- 
ture at a comfortable 75° while 
operating at only about three-quarter 
capacity. 


BALCONY NOW BEARABLE 


The balcory formerly was so hot 
on many summer days that it was 
impossible for the clerical help or 
Van Avery to work there afternoons. 
The air conditioning system keeps 
the balcony at 78°. Both the sales 
personnel and the office help are 
happier and doing a more efficient 
job than ever before during the 
summertime, the proprietor declared. 

Still another advantage has been 
the freedom from dirt that has re- 
sulted from air conditioning. 

An exhaust fan was mounted in the 
back wall, and when it failed to do 
the job, a large airplane type fan 
also was mounted in the wall. The 
latter suceeeded in stirring up a 
breeze, but the air was still hot. Dust 
and litter from the street also was 
sucked into the store. Air condition- 
ing has changed all that. 

The exhaust fans no longer are 
used, although Van Avery pointed 
out they mtght come in handy for 
ventilation during the colder months 
of the year. The establishment has 
steam heat piped it from a central 
plant which serves several buildings. 

Operational cost of the new system 
is more economical than he had 
anticipated, Van Avery said. On hot 
days it is turned on about 9 a.m. 
and is cut off in mid-afternoon. This 
procedure keeps the temperature at 


the desired level right up to 5 o’clock 


closing time. 

Another factor helping to reduce 
the load is the fact that the floor 
above the store and the adjoining 
building on one side both have air 
conditioning. 


INSTALLATION PROBLEMS 


The problem of waste-water dis- 
posal was bothersome when the in- 
stallation was first made, according 
to the sporting goods store proprietor. 
The basement drain was not large 
enough to carry off the water. 

The difficulty was surmounted by 
arranging with a merchant, whose 
establishment adjoins the Van Avery 
store, to use his basement for water 


Pressure Gauges 
Dial Thermometers 


*The gauge with the 
Recalibrator 


Ask for this New 
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PEERLESS 


COOLER 


@ For top performance in reach-in and walk-in coolers, install the 
PEERLESS DOME COOLER, the motor-driven cooling coil with a long 


history of satisfactory service. In the new, improved 1948 model 


you have the finest performance yet in this type of cooling coil. 


It's easily installed and occupies minimum space. 


The handsome 


spun aluminum casing holds precision-engineered parts which insure 


dependable, trouble-free operation. Air is drawn up in the center 


of the unit, cooled, and discharged horizontally along the fixture 


ceiling to drop down the side walls. This efficient, constant cooling 


cycle maintains high humidity, keeping stored products at the peak 


of their quality. Use PEERLESS motor-driven cooling coils. 


You'll 


find that today's outstanding cooling coils are PEERLESS-MADE! 


CASCADE COOLER This motor-driven coil com- 


bines radiant and convection cooling. Even the ornamental casing 
is a cooling surface! Cold air cascades downwardly from the face 
of the unit, which hugs the wall, saving storage space. 


UNIT COOLER 


PLATE” with all primary 


This 


is the new PEERLESS 
and secondary surfaces IN THE AIR 


“PIE 


STREAM. There is no waste surface in this condensed package 
of refrigeration power. 


FOR BOX 


TEMPERATURES ABOVE 32° 


FOR USE WITH FREON, METHYL CHLORIDE AND SULPHUR AS REFRIGERANT 
SEND FOR ENGINEERING DATA AND PRICE LISTS 


PEERLESS of AMERICA, Inc. 


2901 LAWRENCE AVE. 


CHICAGO 25, ILLINOIS, U. S. A. 


Lower illustration Two-way Dome Cooler 
_ with air flow limited to two directions. 
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ENGINEERED 
_ REFRIGERANT 
CONTROLS 


Atco VALVE CO. 
" LOUIS 


on your next job choose a 


MILLS 


a condensing unit for 


every installation 


Mills Industries, Incorporated * 4100 Fullerton Avenue * Chicago 39, Illinois 


New Forum, Inc. Drive-In Restaurant In Kansas City Installs 
Air Conditioning In Both Kitchen, 70-Guest Dining Room 


KANSAS CITY, Mo.— When the 
Forum, Inc., nationally-known chain 
of popular priced cafeterias operat- 
ing in half a dozen cities elected to 
test application of drive-in methods 


| to cafeteria production with a hand- 


some drive-in restaurant here, one 
of the primary specifications was 
that both dining room and kitchen 
be air conditioned. 

The new Forum Drive-In Restau- 
rant is located on Kansas City’s 
Country Club Plaza where heaviest 
traffic in the city passes and is ar- 
ranged to serve approximately 70 
persons in a large dining room, 250 
in the privacy of their automobiles. 


BUILDING IS OCTAGONAL 


The building is octagonal in shape, 
with plate glass windows all around 
through which most of its operations 
can be viewed, and has a high illu- 
minated tower similar to an aircraft 
beacon which indicates the restau- 
rant’s position for miles either way. 

The semi-circular kitchen extends 
around the rear and is_ slightly 
larger than the dining room; which 
is to be used by families or customers 
who prefer dining at a table to the 
trays carried out on the parking lot 
to automobiles. 

The main kitchen food station is 
so situated that orders can be 
handed out at one side to car-hop 
parking lot service girls, or through 
a small window into the dining room 
with equal ease. 

Air conditioning specified was un- 


Illustrates Century 3 horsepower 
type RS and smaller motors. 


Illustrates Century 7'/, horsepower 


type RS motors. 


ban or farm districts. They have been satisfying owners for more than 43 years. 


Because repulsion start motors have the highest starting torque per ampere 


of any single phase motor, they are ideal for equipment that must start under 


full load. 


Century single phase motors are built in sizes up to 20 horsepower and other 


types in a wide range from 1/6 to 400 horsepower to provide top performance 


to meet every electric power application. 


Specify Century for all your electric power reguirements. 


“6. st CENTURY ELECTRIC COMPANY . ¢ 1806 Pine Street, « St. 


Offices and Steck Points in aster peat Cities 
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Repulsion Start Induction 
Brush Lifting Single Phase 


Motors START HEAVY LOADS 


a Type RS motors are widely used to drive all kinds of motorized 


equipment wherever single phase power is distributed, particularly in subur- 


- ES 


Louis 3, Maso 


—& 


usual for several reasons. First, the 
air conditioned kitchen is believed to 
be the only such in a commercial 
restaurant anywhere in the country, 
and was installed for the dual pur- 
pose of production efficiency and 
making the working lives of em- 
ployes more pleasant at a time when 
kitchen personnel is scarce. 


JOB REQUIRED INGENUITY 


In Kansas City’s often 100°-or- 
higher summer temperatures, it was 
felt that keeping the kitchen to the 
comfortable temperature of 80° 
would keep all employes content with 
their jobs. 

Second, because of the small size 
of the building, the air conditioning 
equipment had to be installed in an 
absolute minimum amount of space, 
requiring considerable ingenuity on 
the part of Temperature Engineering 
Co., Carrier dealer in Kansas City 
who designed and installed the twin 


systems. 
Cooling the kitchen is a 20-ton 
system carefully overpowered to 


compensate for the heavy heat load 
arising from steam tables, bain 
maries, gas ranges, steam kettles 
and hot plates used. The preparation 
section of the kitchen is in a circular 
basement, where enough space was 
left to install the 20-ton compressor 
and an evaporative condenser cooled 
by city water circulated through the 
basement. 

The refrigeration equipment is lo- 
cated directly beneath the plenum 
chamber containing the direct expan- 
sion coils and blower, and a fresh 
air intake opens from the basement 
window directly into the chamber— 
requiring altogether only about 6 x 6 
ft. of space for all equipment. 

This system, thermostatically con- 
trolled from a point in the center 
ceiling, delivers 15,000 c.f.m. of air 
cooled to 75° and keeps the kitchen 
at an even 80° despite the heavy 
load. 

Air is distributed by means of 
Venturi-Flo diffusers in the ceiling, 
located directly over the major heat 
producing zones, which “mushroom” 
cooled air over the room. Part of 
the heat load is compensated for by 
a 6,000 c.f.m. exhaust fan in the 
ceiling air space. 


The kitchen system is also notable 
for the fact that it circulates 100°, 
fresh air, brought in from the base- 
ment window intake, and exhausted 
immediately after passing onc» 
through the room. 

The system cooling the _ dinin,;- 
room is a 15-ton Weathermaker in- 
stallation, with all equipment locate! 
in the tower attic. Here a 15-h; 
compressor and a small evaporative 
condenser projecting at the rear o° 
the tower are housed vertically abov-- 
the plenum chamber, which contain: 
a 10,000 c.f.m. blower, although only 
8,000 c.f.m. are normally required t» 
cool the room to 80°. The attic fan 
here exhausts heated air as well. 

Cooled air is delivered into the 
large dining room by three large 
simple grilles spaced along the upper 
walls, sufficient to cool the smaller, 
lest-active and heated area repre- 
sented. Thermostat here is located 
in the return duct, and about 80°; 
of the air is recirculated in the din- 
ing room. 


USE VESTIBULE-TYPE DOORS 


Vestibule-type doors into both the 
kitchen and dining room aid in main- 
taining temperature at low expense, 
although the kitchen cooling system 
operates almost continuously. 

Carrier refrigeration was_ used 
throughout in the Forum Drive-In. 
Included are a 2-hp. condensing unit” 
refrigerator for seafoods and perish- 
able foods, 1-hp. drinking-water 
cooler, a %4-hp. root beer tap system, 
and an §8-hole ice cream cabinet 
powered by a %-hp. Carrier com- 
pressor. 

In the basement are three large 
walk-in refrigerators connected to a 
2-hp. Carrier unit. A smaller Car- 
rier box is used for chilling salads 
and desserts next to the steam table. 

An outstanding feature of the 
installation is that all controls for 
conditioning and refrigeration are 
grouped on a single panel board in 
the kitchen, which has complete hand 
valves for each unit for shutting 
down independently where necessary. 

The refrigerating compressors were 
installed to save space in banks of 
two in the basement, directly over 
each other in a ladder-like arrange- 
ment. 


UNIT FOR 
MEAT AND 
FLOWER 

STORAGE 


__ iis 
CRECOLD? 


er sca 
REFRIGERATION 


ENGINEERING, INC. 


7250 East Slauson Ave. 
Los Angeles 22, Calif. 


In thousands of installations from Coast to 


mi © ag mt ae ia 
Se eee 


Coast, “Recold” Supreme coils are being used 
for Storage of meats, flowers, delicatessen prod- 
ucts and vegetables. This ceiling type coil pro- 
vides a complete circulation of air in a minimum 
space. A recent new development permits instal- 
lation at the end of walk-in coolers with equally 
efficient results. This is just one of a complete 
line of “Recold” products, designed to meet 
every refrigeration need. Mail the coupon now 
for further information. 


“RECOLD” 
7250 E. Slauson Avenue. 
los Angeles 22, Calif. 


Please furnish us with complete information on “Reco!” 
equipment 
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Westinghouse Plant at : 
Springfield To Have 
Dick as Works Manager 


EAST SPRINGFIELD, Mass.—Ap- 
yointment of C. B. Dick as works 
yianager of the East Springfield 
. ppliance Division plant of the 
\estinghouse Electric Corp. has been 
¢anounced by J. H. Ashbaugh, vice 
} resident. 

Dick succeeds James R. Weaver 
\rho has accepted a position with 
tue Baldwin Locomotive Works, 
) hiladelphia, under Marvin W. Smith, 
« former Westinghouse executive, 
\ho is now executive vice president 
cf Baldwin. 

Joining Westinghouse in 1918 as 
an inspector, Dick was graduated 
from the Westinghouse Technical 
High School. In the factory he has 
served in many different capacities, 
ranging from foreman in 1923 to 
manager of manufacturing in 1943. 
He has been manager of the feeder 
division since 1945. As head of the 


feeder division, Dick directed the > 


activities of approximately 4,000 
persons and was responsible for sup- 


| 


plying materials and parts to other | 


divisions of Westinghouse. 

Dick has served as president of the 
Westinghouse Veterans Employe 
Association, Foremans Association, 
Clerks Association, and is a member 
of the: Wilkinsburg, Pa. school board 
and board of recreation. He is 
president of the Pittsburgh Foundry- 
man’s Association and is a member 
of the board of the Westinghouse 
Educational Center, an educational 
and recreational organization. 


EEl Booklet Designed To 
Help Executives Select 
Men as Sales Supervisors 


NEW YORK CITY—A manual 


entitled “Guide for the Selection of | 


Sales Supervisors,” which outlines 
suggested procedures for the assist- 
ance of executives charged with the 
responsibility of choosing salesmen 
for promotion, has been prepared by 
the Sales Personnel and Training 
Committee of the Edison Electric 
Institute, and published by EETI. 

These suggestions, the manual 
states, will “reduce the margin of 
error in selection of supervisors that 
is created by such factors as confu- 
sion in qualifications sought in super- 
visors; dissimilarity of work between 
rank-and-file jobs and supervisory 
positions, and among’ supervisory 
positions; unpredictability of employe 
reaction to new supervisory responsi- 
bilities, and lack of familiarity with 
facts on the part of the selectors.” 

Detailed descriptions and specifica- 
tions for each supervisory position 
should be prepared, the manual de- 
clares, and should list all duties and 
responsibilities involved. 

“Man specifications,” which show | 
the qualities and traits essential for 
successful performance in each post, 
are also suggested. If the executive 
then has adequate information on 
candidates for each post, the task of 
selection becomes one of weighing in- 
dividual qualifications against the 
requirements of the position. 

Typical position descriptions, man 
specifications, and employe progress 
report forms, as developed by repre- 
sentative electric utility companies, 
are shown in the manual, with sug- 
gestions for their most effective use. 

“Guide for the Selection of Sales 
mica is available at Edison 

‘ectriec Institute, 420 Lexington Ave., 
N Ww York City, at 7 ¢ cents b per copy. 


leverage coolers... 


IDEAL 
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PRODUCTS 


J RAL coous consonanon 
62953 EASTON AVE., ST. LOUIS 6, MO. 


Remington Net Profit Shows 
Big Increase over Last Year 


CORTLAND, N. Y.— Remington 
Corp., manufacturer of room air con- 
ditioner here, has reported a net 
profit of $42,223.44, equal to $1.43 per 
share for the six months ended 
June 31. 

This compares with a net profit of 
$424.12 for the entire year of 1947, 
according to the report to _ stock- 
holders. 

An initial dividend of 10 cents per 
common share was voted at the July 
meeting of the board of directors. 


Commercial Dealer Continues 
Business Despite $30,000 Fire 


ROCHESTER, N. Y. — Cable- 
Wiedemer, Inc., 138 State St., dealer 
in refrigeration equipment, store fix- 
tures, and hotel-restaurant supplies, 
was swept by fire recently which 
caused $30,000 damage to the build- 
ing occupied by the firm. However, 
the firm continues open for business 
as usual. 


DEMONSTRATION OF 
MSINTIRE 


Moisture Cont on Linkt 


Visual demonstrations of refrigeration equipment and accessories always attract the 
interest and attention of servicemen, as evidenced by this demonstration of Mclintire 
Connector Co.'s new “moisture control unit'’ staged at J. M. Oberc, Inc., Detroit parts 


wholesaler. 


(The unit was described in detail in the July 5 NEWS.) Left to right are 


W. C. Harlin of Excello Refrigeration, John Boros of Boros Refrigeration, M. J. Meiklejohn 
of Mcintire, Leonard Gientke, Oberc counter salesman; Charles Rencsak of AAA Refrigera- 


tion, J. V. Bloomster of New Center Refrigeration, and James R. Goode, Jr., 


also of AAA. 


Tips on Choosing Proper 
Solder Issued by Divco 


CHICAGO—Points to consider in 
determining solder grade and size for 
a given job, melting points and feet 
per pound of various sizes and 
grades, together with other informa- 
tion of value to solder users are 
described in a new solder bulletin, 
just issued by Division Lead Co., 
836 W. Kinzie St., Chicago. 

Also included are four-color illus- 
trations of the new solder saver 
“Snap-On” metal covers, used on 
Divco one pound solder spools. 


Bilt-Rite Co. Named To Handle 
Loudon, Federal In Houston 


HOUSTON, Tex. — Roy Loudon, 
president, Loudon Sales, Inc., an- 
nounces the appointment of Bilt- 
Rite Refrigerator Co. of Houston, 
Tex., as distributor for Loudon and 
Federal lines of refrigeration in the 
Houston area. 

In charge of sales for Bilt-Rite is 
C. W. Bushey. 


, combined with cliched stainless steel | 
Dulux. ener: — 


evel. eu leagth fluorescent tubing. 


North Kansas City 16, Mo. 


KOC grav 


SINCE 1883 


Write today for details and open territories. 
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A 3-purpose fixture simplifies dealer inventory problems. 


PRODUCE _ 
PACKAGED MEATS 


It satisfies the requirements of three different customers. 


ADJUSTABLE TEMPERATURE: Case is heavily coiled 
so that temperatures as low as 37 degrees are easily 
available. For produce and dairy products, where such 
cold conditions are not necessary, the proper 
temperature can be reached by simple adjustment of 


the control. 


ADJUSTABLE DISPLAY SHELF: Slope of shelf is easily 


varied, from level required for dairy products, to the best 


slant for packaged fresh meats or produce. Easily 
installed produce dividers make the display attractive 
and convenient. 


ENDLESS FEATURE: Any number of these cases can 
be set end to end. The display becomes continuous 
simply by removing the end Thermopane glass panels and 
installing a narrow shelf section between the 
adjacent cases. 
Here is a case that is selling in impressive quantities 
to markets, produce stores, dairy stores, and other 
outlets. It provides dependable self-service refrigerated 
display. Take advantage of the clamor for self- 
service fixtures. 


KOCH FOR QUALITY ~— 
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4. 5 cu.ft.of normal refrigerator operating at 
40° Ave. with 6.25cu.ft. of zero frozen storage 
for 250-300 Ibs. of meat. 481/."Wx28"Dx403;,"H. 


No. C-1148 $399.50 


SANITARY | 
REFRIGERATOR CO. 


FOND DU LAC, WISCONSIN 


7 Manufacturers or 
Quality Refrigerators for Over 40 Years © 


QUICFREZ Farm Locker Plants Since 1939 


Dealers To Be Reimbursed 
For Range Advertising 
In Philadelphia Drive 


PHILADELPHIA—A three-month 
electric range campaign involving 
newspaper promotion and demonstra- 
tions in dealers’ stores will be opened 
by the Electrical Association of 
Philadelphia (EAP) on Sept. 13, John 
A. Morrison, managing director, an- 
nounced. 

The association will conduct dem- 
onstrations for five dealers of each 
of the 14 range distributors sched- 
uled to participate in the campaign. 
A demonstration team will include a 
senior home economist, an assistant 
home economist, a lecturer from the 
distributor, and an EAP representa- 
tive. 

EAP will pay for a 14-in. adver- 
tisement run in any neighborhood 
newspaper of the dealer’s choice prior 
to a demonstration. In addition, it 
will furnish without charge printed 
invitations to be mailed by the dealer. 
EAP will also provide food and other 
material used in demonstrations. 

Each demonstration will cost the 
association $47. Participating dealers 
are to contribute $25 toward this 
total. 

Any dealer who installs an electric 
range in his showroom during the 
promotion will be reimbursed by the 
association. It will pay up to $50 of 
the cost on the basis of $10 for each 
range sold within three months after 
installation. 

A similar campaign conducted last 
spring resulted in the sale of 1,500 
ranges, according to Morrison. 


Looks good from all angles! 


No matter how you look at Tecumseh Hermetic Compressors . . . 
whether with an eye for design, engineering, construction, or high 


able in operation . 


power... Freon 12 or Freon 22... for a 


operating efficiency . .. you'll find them clear-cut leaders on all counts 
for any application within their range. They’re smooth, quiet, depend- 
. . precision built throughout to assure long-life, 
i trouble-free performance. And important, too, from a cost point of 
view, they’re available to manufacturers of complete products, or they 
J can be supplied on high-sides or incorporated in completely sealed 
= eae systems. So get the facts... all the facts on Tecumseh Hermetic 
. Compressors. Single and twin cylinder models ... 14 to 4% horse- 


commercial applications. Write today for complete information. 


wide range of domestic and 


THE WORLD'S LARGEST INDEPENDENT PRODUCER OF 


oa ie si eS Rey ss ; - : 3 em on Res 
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EP TECUMSEH PRODUCTS COMPANY 
S, Tecumseh, Michigan 
ee EXPORT DEPARTMENT ® 2111 Woodward Avenue ® Detroit 1, Michigan 


COMPRESSORS AND CONDENSING UNITS FOR THE REFRIGERATION INDUSTRY 


‘On Stage’ for Westinghouse 


Ventriloquist, Dummy 


Perform at Namm’s; 
Business Goes Up 50% 


MANSFIELD, Ohio—The Westing- 
house Appliance Division has added 
a singing ventriloquist to its sales 
promotion staff. 

Roy Douglas, who is nationally 
known for his ability to sing a duet 
with his dummy, is being featured 
throughout the country in sales meet- 
ings and promotions sponsored by 
the company. 

According to J. G. Baird, sales pro- 
motion manager for the division, the 
use of a ventriloquist in electrical 
appliance merchandising is a new ap- 
_ proach to such promotions “not only 
? as a traffic builder, but as a real 
sales maker.” 

Douglas with his dummy, “Eddie 
Westin,” recently made his first one- 
week stand for Westinghouse at 
Namm’s department store, Brooklyn, 
which promptly realized a 50% gain 
in business, store officials state. 

Dressed as Westinghouse service- 
men in coveralls, Douglas and Eddie 
follow a commercial comedy script 
which explains the highlights and 
features of the Westinghouse refrig- 
erator, automatic washer, radio- 
phonograph, and other products 
which share the platform with the 
team. Considerable ad-libbing, espe- 
cially with the youngsters in’ the 
audience, gives the show an addi- 
tional spontaneity. 

Present plans call for 30 weeks of 
appearances on a three-a-day basis 
by Douglas and Eddie at the coun- 
try’s leading department stores. 


Refrigerator Sales Up 115% 
In Knoxville Area In June 


KNOXVILLE, Tenn.—An _ impres- 
sive 115% gain in refrigerator sales 
and a 51% gain in ironer sales were 
the only major appliance sales in- 
creases scored during June by local 
dealers, according to a report issued 
by the Knoxville Utilities Board. 

The sale of 734 refrigerators dur- 
ing June, though way above May, 
was still short of the 798 moved in 


April. 
All other major appliances showed 
sales declines in June. Electric 


ranges were down 11%, washing ma- 
chines 22%, home freezers 23%, 
water heaters 30%, dishwashers 50%, 
and waste disposal units 60%. 

The utility’s June report, compiled 
from 35 dealers, is as follows: 


Appliance Units Value 
Home Freezers ......... 37 $ 10,890 
Refrigerators ........... 734 189,219 
ee ee ee 351 84,810 
Water Heaters ......... 119 14,314 
Dishwashers ........... 3 830 
Waste Disposal Units... 2 250 
Washing Machines ..... 404 64,341 
Serer rr te. Tee 47 7,632 


Los Angeles Homes Offered 
With 6 Major Appliances 
All Ready for Operation 


LOS ANGELES — Modern homeg 
complete with all the electric::] 
kitchen and laundry appliances may 
be purchased today without costinz 
much more than the average ur- 
equipped new structure. 

Cletus H. J. Jollie, well-known Lis 
Angeles builder is presently provin ~ 
this point in his Loyola Village sul.- 
division where 76 new Gener: | 
Electric equipped homes, priced con - 
plete for $12,500 to $16,500 are 
nearing completion. 

These modern two-bedroom hom: s 
feature a planned, operating Gener: | 
Electric kitchen and laundry. The 
appliances included in the Jolle 
bungalows: can be paid for as part of 
the regular realty mortgage. 

Installed and ready for use upen 
occupancy of the home are the foi- 
lowing appliances: electric refriger- 
tor, electric sink with disposall unit, 
“speed cooking” range, a home 
freezer, and a washing machine. 

In addition, General Electric ail- 
steel cabinets are included to provide 
ample storage space and work sur- 
faces for the interested housewife. 

S. B. Maher, manager of the Los 
Angeles branch of General Electric 
Appliances, Inc., points out that these 
modern six-room bungalows offer 
the ex-G.I. as well as the non-veteran 
the finest in electrical living. 

“The added conveniences of a 
complete G-E kitchen and laundry 
are the necessities which make the 
house a home,” Maher stated. “Fur- 
ther these appliances not only make 
the home more livable now, but 
make it more salable years from 
now. They are investment pro- 
tectors.” 

Ready for occupancy about Sept. 1, 
these homes, built exclusively on 
corner and large choice lots, are the 
last to be completed in the Loyola 
Village tract, which consists of 500 
homes in all. The tract adjoins 
Loyola university. Commitments for 
20 of these homes have already been 
made. 

Following the completion of the 
Loyola tract, Jollie and associates will 
start their Tree Lane Project in the 
Santa Anita woods consisting of 80 
Jollie built, General Electric equipped 
homes. Plans are also being made 
for a similar project in the Orange 
Groves of Covina. 


‘Laundry Wizards’ 
Spur Bendix Sales 


SOUTH BEND, Ind.—A team of 
“Laundry Wizards” is having singu- 
lar success in spurring sales of 
Bendix washers, dryers, and ironers 
in midwest department stores, says 
Parker H. Ericksen, director of sales 
for Bendix Home Appliances, Inc. 

Moving into a_ store after an 
audience has been secured through 
newspaper advertising, mailed _in- 
vitations, spot radio announcements, 
and window displays, Miss Mary 
Ellen DeWine and Robert B. Moore, 
special sales representatives, present 
streamlined presentations, concluded 
within an hour. Alternating with 
Miss DeWine is Miss Mary Price, 4 
factory ironer instructor. 

Depending on _ their interests, 
women in the audience are classified 
when they specify what souvenir 
they wish—a package of soap for 
the washer, a terry face cloth for 
the dryer, and a tea towel for the 
ironer. Then the retail salesmen 
move in for follow-up.  Ericksen 
said the promotions are “netting 
many direct sales and excellent pros- 
pects.” 
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An effective low-ccst 
Refrigerator Shelf 
is our Basic Wire Shelf 
with Pro-Seal finish. 
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Freezer Ads Show 
Varied Approach 
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THE DAYTON ‘POWER ann tignr company — 


of less than case lots. 


Principle as the retail unit and will 


foods and drugs. 


Service Shopping centers, 
open shelves, 
clined ramps 


tracks according to size of the prod- 


It is loaded and re- 
the rear, 


advantages claimed 


He said the wholesale fixture wil] 
same &ravity-feed 


2. They eliminate the factor of ir- 
ritation in Clerk-shopper contacts be- 
Cause the Clerks, working behing the 
fixtures as feeders, are kept out of 
Store traffic. 

They eliminate Overtime for 
after-hours restocking of supply 
shelves. 

4. They simplify inventory taking 
because stock room personne] quickly 
acquire skill in determining the con- 
tents of each fixture by the number 


of empty Spaces on each Sectional 
track. 


particularly Suitable for frozen 


Shield also revealed that new retail 
tures are now being designed or 


The Food-O-Mat, designed to hel 
become &eneral self- 


replaces 
It contains tiers of in- 
divided into Sectiona] 


OUT-OF-SEASON EATING 


A utility ran this one in Ohio 
Papers Stressing year-round foods. 


i\ 
You're-Going To Buy A Freezer 


WHY? 
Toe toe oreo 


he MEAL-PLANNING 
oo A dealer ran this one in Cali- 
o. fornia Papers stressing “surprise” 


menus. 
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A dealer ran this one in west 
Soast papers stressing need for 
Sufficient Storage. 
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Vy Food Shopping Center 
is right herp 

inmy kitchen” 
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EASY SHOPPING 
ty ran this one in Wash- 


+ Papers stressing 
increased leisure. 
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5900 TRUMBULL A 
Canadian Representatives — Railway a 


Shield Predicted that Stores gen- 


“DETROIT” 
REFRIGERATION 
ACCESSORIES 


Assure Complete Satisfaction 
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EXPANSION VALVES — DISTRIBUT 
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“Detroit’’ Thermostatic Expansion Valves 


No. 672 
“Detroit” Automatic 
Expansion Valve 


No. 790 
“Detroit” 
Distributors 


A 
. 899 No. 786—787 
“Detroit” Thermostatic Expansion Valves 


GENERAL OFFICES: 
VENUE oe DETROIT 8, 


ind Engineering Specialists Limited, Montreal 


MICHIGA N 
1 Terento, Winnipeg 
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7 Wyoming Locker Plants 
Raise Processing Prices 


shopping under one roof,” he said. 

“This will lead to the creation of CHEYENNE, Wyo.—Seven refrig- 

Self-service shopping centers.” erated locker Storage plants jin 
Although the Food-O-Mat company . 


erally will become more and more 
mechanized. 

“The movement now is to get the 
consumer used to doing most of her 


is a Wholly-owned Subsidiary of 
Grand Union i 
is president, 


its products are avail- 
able to other 


because of increased cost of materials 
users. and labor. 
Effective immediately, processing 
charges on beef, ork, and lamb are 
Gov't Buyers Meet Oct. oS A 


per pound; rendering two 


Ww ASHINGTON, D. C—The Third cents, with 70% of lard to the cus- 
Annual Conference and Exhibit of tomer; antelope, $4 deer, $4 Plus 
the National Institute of Govern. our cents a p oun Over 100 pounds 
mental Purchasing, 


Ine. is scheduled 
for Philadelphia Oct. 18-20, accord- 
i Betts, president. 

Site of the meeting will be the 
Hotel Bellevue-Stratford. 


» antelope 
» $1; and one cent 


per pound extra for wrapping in 
f 


oil, 


Air Cooled Shoe Store Opens 


Omaha U. Offers Conditioning 


OMAHA, Neb. A 
course 


job training 
& will be 


THESE IMPORTANT FEATURES 


RS 
EXPANSION VALVES—DISTRIBUTO 


ities up to 20 tons 
lete range of capaci ah 
rane Gas-charged P owhas’ Gea kden 
_ vent motor overload. Tait 
ae tae eee. Operating characteristics for 
an 
all applications. 


CAPACITIES—Freon 12 
2 .35 to 3.6 tons — 
No. 672... 


ivecees wee 
“a meet ...1.2 to 3.6 tons 
errr. ee eee 


...-.- 1.6 to 6.0 tons 
Pb sececewnsones ir nes 


a weeeeee 6 to 11 tons 
No. - Snianbpeateie 12 ra 20 cen 
No. 78 eeeeveeeeeveeeveeeeeee 


(No. 899, 786, 787, and 788 se 
external equalizer connection. 


f 
These are representative of the large —_ po 
valves in the “Detroit” line. phe ager — 
i valves to serve multiple 
ie png is available with flange or union 
connection, with from 2 to 18 passes. 


SOLENOID VALVES 


i iquid line, suction line 
i e of sizes for liquid 
ie po service. “Detroit” Solenoid se = 
poor compact and powerful. They may be u 
q ’ 


ith any liquid that will not attack brass. ; 
w 
CAPACITIES—Freon-12 
(2 Ib. pressure drop) 
. ..1% tons 
No. 683-3, orifice Ve pee veneeses . oe 
No. 683-3, orifice ‘ neem —_ — 
No. 683-3, orifice ve tees aeeueeees nie 
No. 681, orifice %. vapieneneaie aa — 
No. 686, orifice Y2"........... nave 


No. 686, orifice 4” 
All capacities are for liquid line. 


No. 681 is pilot operated requiring : ——— 
ressure drop of only one psi on re y ee i 
: te the piston. No. 686 is a heavy uty, P 
jd a pilot operated valve which + a 
esc drop of only 1% psi on refrigerant. 
5 psi on water to operate the piston. 
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They’ll Do It Every Time ... . By Jimmy Hatlo 


S 


EEMS LIKE WHENEVER THERES A 
PHONE CALL FOR THE BIG CHEESE 
HE'S THE ORIGINAL VANISHING AMERICAN 


UT COMES IT AN INTIMATE CALL FOR 
HIS STENO,HE STICKS CLOSER THAN 
THE VARNISH ON HER DESK — 


1 YF MR. BIGDOME 
ance SHANGHA!! 


YY MELLO, BABY- THIS 1S YOUR VY 


BIG HANDSOME HUNK OF 
SSHANGHATON ae | | eeu pee 
o7 AROUND 7 
THE PHONE! gay HE'S GONE TO TELL ME SOMETHING -HEY, 
Mpsd THE BARBER- HONEY! WHATSAMATTER 
ete WITH YOU ? CAN'T 
\ 


ws 


' > 
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Aha AND ATIP OF THE 
HATLO BEAVER TO 
DORIS MURPHY 
42 KINGSLEY ST. 
HAMDEN, 
CONN. 


Do You Mave ‘One Foot In the Door’? 


SUMMER WINTER 
and and 
SPRING FALL 


yERNAIR 


ALL YEAR ‘ROUND 


Your sales don’t have to “drop off’ at the end of every summer season. Sell 
Governair All year ’round and keep that sales curve “up” during slack periods. 
Sell blast coils for converting our packaged unit to year ‘round air conditioning. 


Sell completely packaged air conditioners to those who didn’t order early enough this 
season. Sell unit coolers for efficient refrigeration. 

Yes, keep your sales average HIGH — sell Governair A// year ‘round. Clip out 
coupon below and mail today. 


BLAST COILS FOR YEAR 
' ‘ROUND HEATING & COOLING 


Governair blast coils for efficient 
heating or cooling take the lead for 
year ‘round business! Smart opera- 
tors are selling these to convert our 
completely packaged air condition- 
ers for year ‘round comfort. Others 
use them for cooling or heating in 
numerous other ways. Made of cop- 
per tubing and copper fins spaced 
according to temperatures involved. 
All joints are securely welded and a 
thorough pressure test is made 
fore each unit's delivery. Check into 
your potential sales of these versa- 
tile coils right away! Sell Governair 
all year ’round. 


Se 


COMPLETELY 
PACKAGED AIR CONDITIONERS 
FOR YEAR ‘ROUND COMFORT 


This is the famous Governair com- 
pletely packaged air conditioner 
which has made air conditioning 


history! Expertly designed for 
efficient operation, easy installation 
and high quality performance this 
air conditioning unit is known as 
the greatest VALUE IN THE 
FIELD! 

It can be quickly utilized for year- 
round air conditioning to provide 
clean, warm air by connecting a 
Governair heating coil to the system. 
Owners of the unit are your im- 
mediate prospects for fall and winter 
business. Sell them also to those 
“hot” prospects who didn’t order 
early enough this year. Sell Govern- 
air all year ’round! 


UNIT COOLERS FOR 
YEAR ‘ROUND REFRIGERATION 


The Governair floor type unit 
cooler needs no introduction! It is 
compactly designed for operation in 
cold storage rooms to produce tem- 
peratures below or above 33 de- 
grees. The units may be furnished 
with either vertical or horizontal 
air delivery as required. Available 
in a wide range of sizes to provide 
air delivery from 1,600 to 20,000 
CFM. 

Particularly desirable for its ef- 
ficiency and mobility, this unit was 
highly praised and its performance 
was proven in world-wide use by the 
Army and Navy during the war. It 
always does a capable year-round re- 
frigeration job, so it’s a “natural” 
sales builder for year-round busi- 
ness. Sell Governair al// year ’round! 


CLIP THIS COUPON AND MAIL TODAY 


GOVERNAIR CORPORATION 


513 N. Blackwelder, Oklahoma City, Okla. 
We want to keep sales high during slack periods. 
Without obligation, please send free literature as 


checked so that we may sell Governair all year-round! 


GOVERNAIR CORPORATION 
@ OKLAHOMA CITY, OKLA. 


513 N. BLACKWELDER 


PIONEERS 


- 
- 
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< 
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(1) Governair Blast Coils [() Governair Completely 
Packaged Air Conditioners 

CJ Governair Unit Coolers 
NAME TITLE 
COMPANY NAME 
STREET ADDRESS 
CITY AND STATE 
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IN THE MANUFACTURE OF COMPLETELY PACKAGED AIR-CONDITIONERS 
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Steel Price Trends 


T would be easy to go off the deep end about the costs of steel. 

Because most mills have discarded the basing point system, 
steel prices, recently raised, soon may even go higher. The 
question is: How high, and for how long? An answer to that one 
is important to those who schedule industrial production. 


Certainly the 11% higher price level for most steel products, 
figured as it is on increased costs of labor and materials, shows 
every indication of permanency. But not so with the new policy 
of pricing steel f.o.b. mill. Here the circumstances are 
considerably different and would bear the careful scrutiny of all 
management men who buy and use steel. For costs have now 
reached the level where many users of steel may feel compelled 
to move their factories nearer to the mills. 


Steel consumers who follow that tack assume the abandon- 
ment of the basing point system to be irrevocable. Their major 
problem then becomes: How to get along under the new method? 
If all steel mills quote one f.o.b. price the course for these 
do-it-right-away manufacturers will be somewhat simplified. 
For they would then only have to redraw their steel supply maps 
geographically, dropping suppliers a long distance away in favor 
of those nearer point-of-use. All scheduling would be conditioned 
by the amount of freight charges involved. Perhaps the 
elimination of “phantom” freight charges would mean a 
substantial saving to some users with plants next door to steel 
mills. But others would still be forced to obtain special steels 
from far-away markets at higher net cost. 


As a deterrent to hasty action, consider the possibility that 
the new level of steel prices will not be uniform throughout the 
industry, because (1) Large users have generally been able to 
force price concessions from mills, (2) Large steel producing 
centers normally cannot consume all the steel they produce. 
It’s entirely possible that mills in such areas would have to offer 
a lower f.o.b. price to attract purchasers from distant factories 
and keep production above the break-even point. The present 
heavy demand for steel unfortunately tends to becloud many of 
the difficulties that would arise were f.o.b. mill prices uniform. 


The important thing to remember is that once the abandon- 
ment of the basing-point system becomes permanent, each 
manufacturer will have to reappraise his competitive position. 
That may mean relocation of plants, changes in the material 
content of products, and various other corner-cutting measures. 
Such major decisions should not be made in a hurry merely to seek 
temporary advantage. For they involve drastic schedule changes 
and long-range costs that will be haunting manufacturers long 
after the present economic flurries are history. 


Even snap-decision executives must admit that the end of 
basing-point pricing might not be as final as it looks. After all, 
as a problem, f.o.b. pricing is a premature baby. It was scarcely 
more than a year ago that the Federal Trade Commission issued 
a complaint against the steel industry. A good part of that tine 
hearings have been conducted before the Commission. They're 
far from over, even now. Chances are that when all testimony 
has been heard, the FTC will issue a cease-and-desist order. Fut 
even that decision would be subject to a test in the Federal cour ts. 
How long all the legal wrangling will take is anybody’s gucss. 
Probably the Supreme Court won’t get around to ruling on he 
end of the basing-point system until 1951. 


Matters might very easily have waited until then, but he 
steel companies decided to force a different kind of t:st. 
Anticipating that the Supreme Court will decide in favor of f. .b. 
pricing, steel men have apparently initiated the unpopular f.: .b. 
mill pricing in order to exert indirect pressure on Congress to 
legalize the basing-point method. Should the present syst 2m 
make steel users angry enough, their concerted drive on Congr ’s5 
might result in a law forbidding f.o.b. pricing. In effect, they 
would accomplish for the steel industry what it might have grat 
difficulty achieving for itself. 
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ROBERT M. PRICE, Adv. Representati: e 
ALLEN SCHILDHAMMER, Adv. Rep. 
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House Sets Hearings 
For Small Business 
On Unfair Practices 


WASHINGTON, D. C.—The House 

c’ Representatives committee investi- 
iting monopoly and unfair trade 
‘actices will give small business 
‘ms a chance to air their griev- 
ices against their bigger competi- 
rs. 
Present plans call for a series of 
}earings to be held in 12 cities 
t :roughout the nation this fall. Deal- 
e’s and other operators of small 
tasiness will be invited to detail their 
complaints at these meetings. 

Tentative schedule for the hearings 
and the cities in which they are to 
be held follows: 


orn =r mH 


New Hotel Has 45 Refrigerated 
Spaces for Foods and Beverages 


Temperatures Vary To Suit Items Stored 


CINCINNATI — A total of 45 
different refrigerated spaces, each 
automatically controlled to assure 
retention of top quality at ideal tem- 
perature and humidity levels, fea- 
ture the modern facilities of the new 
Terrace Plaza hotel located in this 
city. 

Installed by the Cincinnati Air 
Conditioning Co., distributor for Car- 
rier Corp., the refrigeration systems 
are comprised of Carrier reciprocat- 
ing compressors ranging from 4 to 
10 tons capacity, in combination with 
fan and blower type cold diffusers 
and direct expansion coils. 

The systems cover a wide range of 
temperatures, with a low of 0° F. for 


room which has an area of 910 cu ft. 
Each space is cooled to the ideal 
temperature for the foods in that 
storage area. 

In the bulk storage rooms in the 
sub-basement and basement, dairy 
products are stored at 40°, fruits and 
vegetables at 42°; cheese, 45°; meats, 
36°; ice, 34°; and frozen foods are 
held at 0°. 

Eight floor kitchens have storage 
and dispensing facilities for meats, 
fish, oysters, and poultry at 36° F.; 
salads, 42°; vegetables and fruits, 
42°; service and cocktail bar acces- 
sories 40°. 

For French cuisine in the Gourmet 
Restaurant kitchen in the penthouse, 


‘Package’ Gasoline Driven Refrigeration Unit 


Handles Either Transport or Stationary Jobs 


PHILADELPHIA — An automatic 
gasoline driven “package” refrigera- 
tion unit for transport or stationary 
applications has been developed by 
the Allied Air Conditioning & Refrig- 
eration Engineering Co. and is being 
marketed under the trade name 
“Transitemp.” 

Designed for the addition of 
auxiliary electric motor drive, the 
Transitemp unit fits into a space 
measuring 26 in. long, 17% in. high 
by 22% in. wide. 

The unit is available in a broad 
range of capacities. According to 
the manufacturer, unit capacities at 
0° F. range from 6,600 to 15,000 
B.t.u. per hour; at 20° from 8,000 to 
17,000 B.t.u. per hour; at 40° from 
9,000 to 19,000 B.t.u. per hour. 


Condensing unit and the gasoline 

engine which drives it are mount- 

ed on a single frame in the 
“Transitemp” unit. 


automatic choke, and thermostatic 
positive starting mechanism. Con- 
denser is air cooled, but water-cooled 


Month Day City frozen foods to 55° F. for the chilling storage temperatures range from 36° Auxiliary electric motor drive, if condensers are available .for unit. 
September 3 Butte, Mont of wines for patrons of the Gourmet to 40° F., with the wine room tem- required, will be supplied in %, 1, Besides applications in trucks, the 
. 8 Casper, Wyo. Restaurant in the penthouse on the perature at 50°. 1%, and 2 hp. sizes, according to unit is adapted for railroad cars, 
: 11 Salt Lake City roof. Drinking water for the entire capacity requirements of the units. small pleasure and commercial boats, 
" 15 Kansas City, Mo. Storage facilities range from a_ building is chilled to 50° F. and kept Among the features claimed for and stationary applications on farms, 
: 17 Omaha, Neb. 3-cu. ft. reach-in box to the wine constant at that temperature. the design are an automatic clutch, it is claimed. 
20 & 21 Minneapolis o 
4 23 Madison, Wis. 
id 27 South Bend, Ind. 
October 1&2 Detroit 
“id 5 Louisville, Ky. 
el. " 8 Oklahoma City 
m, x 12 Houston, Tex. 
he Additional hearings in Chicago, 
\ Philadelphia, New York City, and 
= Washington, D. C. may be held after 
the November election, according to 
ts, the report. 
ws 


cy | (Cox Now at Chicago 
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Frigidaire Branch 
all 
Ww CHICAGO—Appointment of B. H. 
ed Cox, former sales promotion man- 
ager of Frigidaire’s St. Louis branch, 
to advertising and 
n- sales = promotion 
ior manager of the 
4? Chicago branch of - 
: the Frigidaire Pipe Ss 
Se Sales Corp., has t e 
»d. been announced by 4 d M P k g C Be 
. H. J. Walker, Jr., ar y Cat Fackin 0. « 
ps Chicago branch 
or manager. selects Ferro-Therm 
ed Cox is a veteran 
with nearly 20 
he years experience for new 
a in the appliance 
e] B. H. Cox sales field. He be- 40’ 60’ 17’ | 
sls came associated with Frigidaire in X t coo er 
‘ 1946 when he was appointed sales 
promotion manager of the St. Louis 
at branch. 
“ Prior hs Py 9 og aN -_ 
years wi he Union Electric Co. o 
to St. Louis, serving as branch man- 
. ager, assistant merchandising man- 
ns ager, as well as merchandising Ferro-Therm insulated cooler 
0 manager. under construction at the 
er Hardy Meat Packing Co., 


Saticoy, Cal. 
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a ETHYL CHLORI j HE Hardy Meat Packing Co. of Saticoy, Cal., is now dock, which can be held at a temperature so low that it 
“4 »V building a new cooler—the largest of its type on the will be completely free from flies and other insects—thus 
: Se 3 Pacific Coast—which will expand its business to include eliminating fans, sprays, etc. 
- See Your processing, breaking small cuts for restaurants, a complete Company after company—leaders in every field—are 
sausage room and kitchen, smoking facilities, and a sharp selecting Ferro-Therm Steel Insulation for fruit storage, 
lg A N 5 U L Ww H 0 L ES Al ER freezer for conditioning meat. food processing, breweries, meat packing, chemical stor- 
To make this new cooler, Hardy is building a room age, portable units, wineries and test chambers. Let 
of These Aneul Refriger- measuring 40’ x 60’ x 17’, with a capacity of 60 tons of | Ferro-Therm give your structure the durability of steel . . . 
in ‘ ‘ P , ren . 
" poe — pate est dressed beef. And to ensure maximum refrigerating effi- lower heat storage capacity ...a positive vapor barrier 
ly PURITY and DE. ciency in every phase of its operations, Hardy is insulating ...and the many other advantages that only reflective 
4 omg _ the room throughout with Ferro-Therm Steel Insula- steel insulation can provide. Mail the coupon now for 
: “REG. U.S. cundihe ° — . tion. An example of the efficiency achieved is the loading complete information. 
° CHEMICAL COMPANY _ ge beabatclveteslpecaiaterepingakieh ephena atlenagcenlgn lig 
y REFRIGERATION DIVISION | AMERICAN FLANGE & MANUFACTURING CO. INC. | 
it MARINETTE, WISCONSIN err at 1 Ferro-Therm Division, Dept. AC-8, 30 Rockefeller Plaza, " 
s. BPOISTRIBUTORS FOR KINETIC'S “’FREON-11,"" ““FREON 12,” y New York 20, N. ¥. 1 
“ BFREON.21,"" ““FREON-22,"" ‘“FREON-113°° AND ““FREON.114°° Reg. U.S. Pat. OF. | Please send me without obligation, complete information on | 
1 [_] Ferro-Therm Steel Insulation 
1e | STE E L i N Ss U LATI @] N | I am an [_] engineer; (_] architect; [_] contractor; [_] user | 
| LJ RT | S Fully Protected by U.S. and Foreign Patents Issued and Pending IN 
REFRIGERATION | EE ane b OPUS CA OCHS D RTT HEE) 6 CER CORES WEES OO EE EN | 
le | SEE\OUR 1 Ree rrr Tere. ! 
: nEONBITION Sen g Fim reece eee reece eee teen e eee e nen e eens | 
sw DEED Kccceseeedneivernisscenticer erie naenlews - 
For All Your sm io 
: , k 9 5:1 ond 9S Eectewt : BE ree eer ore Tee eee ee PR ociwkae ees 
: Refrigeration and ‘age 3 D-l an -2 Engineering File Re cee Gum GD GED GED GD GD GED GED GED GD GD GE GD a ae am a aw ow aw a 
: e e,? e 
: . Air Conditioning 
7” 
: Requirements 
y , Curtis Refrigerating Machine Division 
t of Curtis Manufacturing Company R-S528 
1912 Kienlen Ave. St. Lovis 20, Mo. 
Established 1854 | 
: 
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Superior Names Overend 
Factory Representative 


PITTSBURGH—John W. Overend 
has been appointed factory sales 
representative of Superior Valve & 
Fittings Co., and 
will represent the 
company in_ the 
states of Ohio, 
West Virginia, 
eastern Kentucky, 
eastern Michigan, 
western Pennsyl- 
vania, western 
New York, and 
the Province of 
Ontario, Canada. 

Overend is a 
graduate of Car- 
negie Institute of Technology. Prior 
to joining the Superior organization 
as sales representative in the Phila- 
delphia area he was field engineer 
for the A. M. Byers Co. During 
World War II he served as a lieu- 
tenant U.S.N.R. 


J. W. Overend 


Joseph F. Bourn Represents 
S-W Heating Div. In Southwest 


INDIANAPOLIS—Joseph F. Bourn, 
architectural engineer of Dallas, 
Tex., has been appointed South- 
western sales representative for the 
home heating equipment division of 
Stewart-Warner Corp. here, it is an- 
nounced by Key Ryan, in charge of 
“South Wind’ home heater sales. 

From his Dallas headquarters 
Bourn will be responsible for distribu- 
tor contacts in Texas, Oklahoma, 
Arkansas, Louisiana, and New 
Mexico, Ryan said. 


Water Heater Market Book §Seryicemen Get Simplified Version of Complicated Subject 


Prepared by Hotpoint, Inc. 


CHICAGO—A new Hotpoint “plan 
book and market supplement,” ana- 
lyzing four major markets for elec- 
tric water heaters, is available for 
dealers as part of a follow-up cam- 
paign on this appliance launched 
earlier this year, states Hollis C. 
Doss, sales planning manager. 

Doss said that dealers now have a 
great opportunity to boost the water 
heater sales curve this fall because: 

1. Electric water heaters have en- 
joyed a sharp increase in popularity. 

2. The ‘‘Magic Circle’ theme, based 
on the pressurized Calrod method of 
heating, has wide acceptance. 

3. The plan book and market sup- 
plement present proven, practical 
plans for stimulating sales. 

According to Hotpoint there are 
four major markets for electric water 
heaters: Of 33 million homes having 
electric service, only 10 million have 
adequate automatic water heating 
facilities. More than one million new 
homes will be completed in 1948—all 
of them prospects for automatic elec- 
tric hot water service. Over two mil- 
lion outmoded water heating units 
will need replacing in 1948, and many 
homes will be remodeled. The ma- 
jority of rural prospects now have 
automatic electric water pumping 
systems, but in many rural areas 
the cost of gas exceeds electric serv- 
ice, or gas service is not available. 

In urging dealers to tie-in with 
Hotpoint national advertising, the 
plan book cautions them to train 
salesmen only with suitable training 
aids, and analyze both market an 
prospects. 
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the CRY STAL-F LO 
Carbonator 


aL 
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S mall in size, highly effi- 
cient, low in price, the 
Crystal-Flo Model “LB” 
Carbonator offers all users 
one of the greatest values 
in the carbonator field. 


Top Quality Soda — Finer Carbonation 
Water is pumped into a stainless steel carbonating tank (no 
lining to need replacement) containing CO, gas. Here the water 
is separated into a fine mist that immediately absorbs gas and 
gives high carbonation at once. 


Exceptionally Convenient 


No belts, pulleys, gears or lubrication necessary. Normal main- 
tenance includes only cleaning of check valve and strainer. 


Low in Cost 


Water pump runs only when soda water is being drawn. Gas 
is practically the only operating cost. 


Capacity and Size 


Capacity 20 to 25 gallons per hour. Occupies space only 16” x 
20” x 12”. Filter optional. There are other Crystal-Flo carbo- 
nators in larger capacities for all uses. 


CRYSTAL-FLO 
the original UNDER-BAR DISPENSER 


Dispenser 
space neede 


DISTRIBUTORS 
Here’s your opportunity to increase your sales and profits with a 
line of the finest precision built and engineered units on the market. | 
The Crystal-Flo System is ideal for the rich fountain and tavern 


market. Write for information. 
) 


= AMP CORPORATION = 


2915 Locust Street . 


ow new and im 
5 eliminates cost, trouble and 


d to handle full or empty bot- 


tles for soft drinks. 
or bar space, too. Mixes 
continuous flow. For all 
mixed beverages. 


Quality — 


proved, the Crystal-Flo 


Saves top counter 
better drinks in 
soft drinks and 


AC-43 


Above is a panoramic view of the educational meeting held by Penn Electric Switch Co. in Roger Young 
Auditorium, Los Angeles, Calif. This was one of 18 meetings in which the subject of automatic controls was 


dramatically presented to service engineers. 
—@ * * &* © 


OHI Folder Explains 
Favorable Oil Outlook 


NEW YORK CITY—lIn support of 
their belief that the true picture of 
the present favorable fuel oil situa- 
tion can only .be brought to the 
American homeowner by an actual 
house-to-house, person-to-person ef- 
fort by the entire oil heating indus- 
try from manufacturers to salesmen, 
the Oil-Heat Institute of America 
has prepared a folder, entitled— 
“Oil For America,” for oil burner 
salesmen. 

The new 10 x 14-in. green and 
black OHI folder will contain six 
reprints of recent oil industry ad- 
vertisements as appearing in national 
magazines under sponsorship of the 
Oil Industry Information Committee. 

“In contrast with earlier dis- 
couraging statements and advertise- 
ments by the industry, the new set 
reflects positive, constructive think- 
ing that will go far in allaying public 
fear of oil shortages,” says the OHI. 

The reason for using oil producers’ 
statements rather than those of the 
Oil-Heat Institute itself was explained 
by L. A. Casler, president of Casler, 
Hempstead & Hanford, Inc., public 
relations counsel for the Oil-Heat 
Institute. 

“Since the real authority on oil 
supply resides with the oil refiners 
and not with ourselves, we felt that 
the actual advertisements now being 
run by the oil people would far more 
effectively serve the cause of re- 
assuring homeowners than would any 
statements, however factual, turned 
out by the oil heat industry whom 
homeowners might feel had an 
‘ax to grind.’” 

The reprints and folders are avail- 
able to dealers and their salesmen 
through their oil heat equipment 
manufacturers or directly from the 
Oil-Heat Institute, 6 East 39th St., 
New York City. Price is 25 cents per 
folder plus postage and packing. 
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Penn Meetings Feature 
Info on Automatic Controls 
And ‘Live’ Demonstration 


GOSHEN, Ind.—A series of 18 
educational meetings on automatic 
controls with refrigeration and heat- 
ing service engineers was recently 
completed by R. H. Luscombe, gen- 
eral sales manager, of Penn Electric 
Switch Co. Meetings were devoted 
to practical information on the use, 
construction, selection, installation, 
and servicing of automatic controls. 

Use of giant cutaway models with 
moving parts, colored slides, and a 
“live” demonstration board __illus- 
trating the functioning of a complete 
refrigeration system enlivened the 
interesting presentation and simpli- 
fied what is generally conceded to be 
a complicated subject. ; 

The “live” refrigeration board cli- 
maxed the meeting by visually illus- 
trating the function and operation of 
each part of the refrigeration system. 
Diagrammed on a large board, the 
system incorporated different colored 
lights to show the action of its 
function. 

At the close of each meeting, a 
question and answer session was held 
for the benefit of the audience to 
answer their individual questions on 
application problems. Meetings in 
each city were sponsored by local 
wholesalers of Penn Electric con- 
trols. 

The west coast meetings were held 
in Spokane, Seattle, Portland, Sacra- 
mento, San Francisco, Fresno, Los 
Angeles, San Diego, Salt Lake City, 
and Denver. This series of meetings 
proved so popular, says Penn Electric 
officials, that the company is now 
planning to schedule similar meet- 
ings in other sections of the country. 
These meetings will be announced as 
soon as arrangements have been 
made. 


Cut-Off Machine Cin 
Operating Time 85% 


DETROIT—Approved Devices Co., 


525 Woodward Ave. here has an- . 


nounced a new portable light-duty 
cut-off machine, said to save 85% on 
the time required using the power 
saw method. 

Suitable for pipes, tubing, brick, 
rods, plastics, tool steel, tile, etc., 
the unit can be fitted with an attach- 


ment to cut at any angle. It is 
equipped with a 14%4-hp. motor, which 
operates on 110 volts, 60 cycles. 
Over-all dimensions of the tool are 
given as 10 in. wide by 24 in. long 
by 11 in. high. It weighs 53 lbs. with 
the motor. Price with motor, cord, 
and switch is given as $69.75, with- 
out motor, cord, and switch it sells 
for $49.50. A 30-in. high machine 
steel stand is available for $15.00. 


Coker Bros. Moves 
To Larger Quarters 


ASHEVILLE, N. C.—Coker Bros., 
air conditioning and heating equip- 
ment contractor here, has moved to 
new and larger quarters at 111 
Broadway. The firm is owned and 
operated by W. P. and R. L. Coker. 


St. Louis 3, Missouri 
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Open Meat 
and Dairy Case 


Beverage Cooler 


Refrigerated 


Reach-In Box 


Frozen Foods 
Display Case 


Vegetable Case Wall Dairy Box 


Walk-in Cooler 
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HARDER-Freez Home Freezer. 12,18 and 24 
cu. ft. Chest Models— 9 and 18 cu. ft. Uprights. 
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What's New 


Enterprise Co. Makes Small 
Euzzer Alarm for Freezers 


FREEPORT, Ill.—For applications 
y here the freezer is located close to 
living quarters, Enterprise Products 
Co. has turned out 
a small, buzzer- 
signal version of 
its low-tempera- 
ture alarm. 

Identified as 
Model FA-300, the 
Enterprise freezer 
alarm is priced at 
» $13.50 plus battery 
s cost, f.o.b. Free- 
port. 

The unit has an 
aluminum housing 
(S in. x 8 it. = 
6 in.) with a test button on one side 
and a line switch on the other. From 
the bottom of this wall-mounted 
freezer alarm a 6-ft. coil of capillary 
tubing protrudes. Thermostat may 
be set for a temperature of either 
15° 2. or Zo” FF. 

To install the Enterprise alarm 
one can nail or screw the box to the 
wall near the freezer and pass at 
least 15 in. of capillary tubing into 
the freezer. Best point of entry, the 
company explains, is next to the lid 
hinge where opening and closing of 
the freezer will not interfere with 
the normal functioning of the signal 
system. 

A battery capable of long continu- 
ous operation powers the buzzer and 
assures a warning even in the event 
of power failure. Enterprise adds 
that the signal is given in ample 
time for the refrigeration unit to be 
serviced before spoilage occurs, or for 
food to be transferred to other stor- 
age facilities. 

A new battery will sound the alarm 
only for a 24-hour period, so users 
are cautioned to personally check any 
unit that has been left unattended for 
a longer time. Otherwise the buzzer 
may have kicked on during the user’s 
absence and run the battery down 
considerably. 

In order to check up on the status 
of the alarm, all that is necessary is 
to press the test button. If no signal 
results, battery has run down, freezer 
temperature may be high, and imme- 
diate servicing required. Operating 
efficiency of the unit may also be 


tested by grasping the thermostat in 
the hand and holding it for a short 
time. 

The strength of the battery should 
be checked at least every six months, 
the company advises. Maximum life 
of the battery, however, is only one 
year. 


Device Quiets Radio When 
Telephone Handset Lifts 


MILWAUKEE — A _ device that 
automatically silences the radio when 
the telephone receiver is lifted to 
begin a conversation and automati- 
cally turns the radio on again when 
the receiver is replaced has been 
introduced by the Kenworth Mfg. Co. 
here. 

Called the ‘“‘Radi-Off” the device is 
to be merchandised through appli- 


ance, specialty, and department 
stores, according to the manufac- 
turer. 


Radi-Off is a shallow base platform 
upon which the telephone rests. An 
electrical cord from the Radi-Off is 
merely plugged into the same outlet 
as the one the radio uses for its own 
operation. 

The manufacturer claims that the 
device will work just as well to 
silence vacuum cleaners or electric 
mixers, and to shut off electric irons 
while the housewife is talking on 
the telephone. 

Homes, offices, and commercial 
establishments are seen as logical 
prospects for Radi-Off. 

Kenworth Mfg. Co., is located at 
3461 N. Holton St. 


TOPS WITH DEALERS 
FOR SALES AND PROFITS! 


Model 6-H.R. 


| COMPARE THESE FEATURES: 


* TRIPLE glass thermopane fronts guaran- 
teed not to sweat or fog for five years. 


* WARP-PROOF HARD RUBBER sliding 


doors and jambs in rear of case to save 
space (available with solid swinging doors 
on 4-ft. case). 


4-ft., 5-ft., 6-ft. lengths—Immediate Delivery 


THE SENSATIONAL EVANS 
| FULL VISION SHOW CASE 


Evans Full Vision Cases fill the needs of Bakeries, Grocers, Delicatessens, Dairies, Restaurants— 
| fully displaying merchandise and keeping it “Cold until it’s Sold.” 


* 
9% 


« AUTOMATIC DRAINING SYSTEM for a 
clean case. 


¢ MODERN DESIGN. Utility adds to 
appearance Pius many other features. 


Write for Full Informaticn teday! 


EVANS’ MANUFACTURING CORP. 
460 SOUTH 10TH AVE., MT. VERNON, N. Y. 
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Palmaire Unit Humidifies 
By ‘Rain-Drop’ System 


PHOENIX, Ariz.— A “rain-drop” 
system that washes, filters, and mois- 
turizes air is incorporated in the 
new Palmaire portable automatic 
humidifier, a product of the Palmer 
Mfg. Co. 

Emphasized by the company is the 
humidifier’s role in promoting better 
health and comfort through the re- 
moval of dust, pollen, and other 
impurities from air in the office or 
home. By raising the moisture con- 
tent of air, the Palmaire humidifier 
likewise is able to protect furnishings 
and interior construction against the 
ravages of a parched atmosphere. 

Suction caused by an interior fan 
draws air in by side louvers and 
thence through dampened filters 
where moisture is picked up and 
foreign matter dropped out. After 
that the air is expelled through a 
chromium grille at the top of the 
humidifier. 

Filters are kept damp by a recircu- 
lating water system powered by a 
small centrifugal direct-driven pump 


and connected to a_ three-gallon 
reservoir. It may be connected for 
automatic water refilling. 

The Palrhaire unit has a height of 
11 in., depth of 9% in., and a length 
of 16 in. Weight, packed for ship- 
ment, is 20 lbs. 


Water Cooler Designed for 
Mobile Industrial Crews 


BROOKLYN — Providing proper 
drinking water for large, floating in- 
dustrial crews operating here and 
abroad is the function of a _ new, 
mobile water cooler now being offered 
by Filtrine Mfg. Co. 

The cooler consists of a heavy- 
duty, automatic refrigerating machine 
and a 25-gal. chilled water reservoir 
housed in a stainless steel cabinet. 
The cabinet measures approximately 
60 in. by 30 in. by 24 in. high. 

Up to eight “ sanitary-type,” stain- 
less steel bubblers, divided in pre- 
determined ratio, provide for segre- 
gated drinking at either side of the 
cooler. Incorporated in the unit are 
self-contained filter-dechlorinators. 

The entire unit is anchored on 
4-in. I-beams for truck transportation 
or for permanent mounting on its own 


mobile carrier. At job locations, the 
cooler is coupled to the water source 
and operated by electrical or gas- 
engine power. 

Stressing that construction is 
rugged throughout, Filtrine described 
the cooler as built to withstand con- 
ditions and climate encountered in 
domestic and foreign field service. 
Exterior and interior fittings are said 
to be unaffected by extreme tempera- 
tures or excessive humidity. 

The cooler was developed in co- 
operation with a major oil company 
to serve 300-man floating crews em- 
ployed in oil refineries. Models now 
being produced are for use in ship- 
yards, mines, mills, plantations, and 
construction projects. 


Uses 3 Types of Power 


The Williams Radiator Co. Model 20 
warm air circulator which operates on 
natural, manufactured, or L.P. gas. 


Model FC-12-1 


12% Cubic Feet 


Model FC-18-1 
18 Cubic Feet 


Model FC-23-1 
23 Cubic Feet 


“QUICK a 


Potential customers for food freezers want to freeze their own 


fresh fruits, vegetables, and meats. You can’t honestly offer a 


single-lid box as a Food Freezer; and you can’t sell quick freezing 


with a cold storage box. 


BTC Food Freezers are true, quick freezers with a separate sharp- 


freeze section that freezes up to 75 pounds of meat at one time — 


automatically on plate contact. A freezing load up to 120 pounds 
can be handled by a BTC Food Freezer every twenty-four hours 
without affecting the zero temperature storage. 


Quick freeze new foods and maintain frozen foods at sub-zero 
temperature — that’s the way to sell food freezers. BTC Food 
Freezers have all the features to help you do a better selling job. 


Take this opportunity now to join the experienced dealers who 
have the advantages of the profitable BTC franchise. Write today 


for full information. 
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Gm THE LOUDON LINE FOR 


A new dough retarder to increase your sales to bakeries. 
Three sizes, full or half doors. Stainless steel or Dulux 
finish. High humidity. Exclusive hidden blower coils. 
Self-contained units available on special order. 


LOUDON Sales, = jase 27h Avenue South 


Minneapolis, Minnesota 


MODEL J SHELL 

AND TUBE CONDENSERS 
Low cost, easy-to-clean, sturdily 
built for long life—/2 ton to 25 
tons. 


SHELL 
AND COIL CONDENSERS 
Compact, inexpensive, efficient. 
Steel shell, copper coils. 1/2 H. P. 
te 5H.P 


These condensers are for both FREON and Methy}- 
Chloride and are Underwriters Laboratory Approved. 
Your Jobber can supply you—or write direct 


ACME Mitccson wichom 


 Centinvously serving 

THE REFRIGERATION 
INDUSTRY 
Since 1919 


49 mec: 


| 
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Tough Jobs—A Specialty 
Memphis Dealer’s Installation of an Even-Temperature “Germ Box’ Plus 


A Fast-Cooling Vegetable Oil Walk-In Wins New Contracts 


MEMPHIS, Tenn.—While it is 
possible to get along with merely 
merchandising refrigerated cases, 
water coolers, and package air con- 
ditioners, it is the commercial refrig- 
eration and air conditioning dealer 
who is willing to tackle the “tough” 
refrigeration problems who will con- 
tinue to expand year after year, be- 
lieves Charles E. Hendricks, presi- 
dent of Memphis Refrigeration Co. 
here. 

Although he went into business on 
the theory of merely merchandising 
refrigerated cases and fixtures, back- 
ed up by a comprehensive commer- 
cial and household refrigeration serv- 
ice, Hendricks is now known as 
something of a wizard in solving 
unique problems in local industry. 

“We've built our business on these 
special jobs,” Hendricks smiled, “and 
now it seems that through being 
willing to take on tough problems 
which other firms didn’t want to 
handle, we have built ourselves quite 
a reputation in the field.” 

With eight employes, including 
three expert refrigeration mechanics 
who can also handle all types of air 
conditioning installations, Memphis 
Refrigeration Co. does considerable 
advertising, maintains 24-hour serv- 
ice on refrigeration repairs, and was 
among the first major-scale refriger- 
ation firms in the city to set up a 
“contract program” for maintenance 


of air conditioning and refrigeration 
—_— 


Ww 


3 by Reasons Why 


HUNDREDS OF SERVICE MEN 
PREFER TO SERVICE 


I hey Appreciate the 


BE PcLoral HUSSMANN Cosccract 


_Service Men who work for HUSSMANN in 
ithe field are protected by a contract which 
Passures them complete protection as to rates, 


_compensation, etc. 


HUSSMAR® 


REFRIGERATION EQUIPMENT. 


iCompetent, experienced Refrigeration Service 
Men tell us that it's a real pleasure to work 
fon dependable, HUSSMANN Equipment. It's 
simply the admiration one good workman 
always has for another's fine workmanship. 


They Profit Through HUSSMANN'S Huge Volume 


Because HUSSMANN Equipment is in such 
great demand-and because so many 
HUSSMANN Installations are constantly being 
/made — Service Men in every section of the 
country get regular, frequent calls that result 
in a dependable, consistent source of income. 


HUSSMANN 


REFRIGERATION, INC. 


| 4 nis etitn wurteide~ fr. Louis 6, MC 


On this, one of his “smaller” jobs, C. E. Hendricks made over an 
old-fashioned reach-in so that it could be used for modern floral display. 
Three walls were cut out and replaced by Thermopane glass. 


installations through the city. “We 
hadn’t intended to be installers at 
all,’ Hendricks said. “Except for 
putting in the fixtures we sold, and 
maintaining warranty. However, 
almost as soon as we were under 
way, we began getting demand for 
specialized air conditioning or refrig- 
eration installations which has never 
let up since.” 

Typical of the highly unusual jobs 
which this southern refrigeration 
firm has handled are the following 
examples—all sold, engineered, and 
installed by Hendricks and his serv- 
ice crew, without any “outside help” 
whatsoever. 


Couldn’t Vary More Than 1.5° 


First, one of the most unusual in- 
stallations called for was a “germ 
box” installed in the biological cul- 
tural laboratories of the University 
of Tennessee. Due to the delicate 
nature of germs being cultured in 
flasks, the university demanded a 6 x 
8-ft. walk-in refrigerator, which 
could be kept at an exact tempera- 
ture, with less than 1%° variance 
at any time. 

In order to maintain so close a 
temperature control, it was necessary 
to install extremely sensitive con- 
trols, with both heating and refrig- 
eration units closely balanced to 
maintain a smooth over-all 37° 
centigrade. 

To meet this problem, Hendricks 
installed a special glass fibre insu- 
lated 6 x 8 x 7-ft. walk-in cooler, 
with Walker electric heating strips 
combined with a %-hp. blower-and- 
coil air conditioning unit, installed 
inside of the box. The coil-and-blower 
unit, and the electric strips are in- 
stalled side-by-side, controlled by 
Minneapolis-Honeywell controls, with 
supersensitive thermostats inside the 
box. 

In order to control the 1%° tem- 
perature spread, the thermostats had 
to be installed at three different 
places in the box, moved from spot 
to spot, until the ideal location was 
found to give them maximum sensi- 
tivity. 


“We had to use three individual 
sets of controls before we found a 
combination which would respond to 
so small a change,” Hendricks relates. 

After much testing and experi- 
menting, the box was approved, and 
functions perfectly, with the condens- 
ing unit operating until the thermo- 
stat touches off, the electric heating 
strips pushing on to restore any 
overlap of cold, and vice versa, 
throughout the day. There have been 
absolutely no germ losses in the 
laboratories since this’ installation 
was completed, according to Henda- 
ricks. 

Industry has called upon the Mem- 
phis Refrigeration Co. to solve un- 
usual problems. One of the toughest 
problems which Hendricks has met 
to date was posed by Southern Cotton 
Oil Co., a huge mill which provides 


(Concluded on next page) 
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Specify 


DAVISON PA 100 


7 refrigeration grade 


SILICA GEL 


ure Sp 
in factory-charged <7 Ge 
dryers bearing 
this label or in bulk for refilling 


PA 100 is your guarantee of all- 
around, superior performance 


SEE YOUR JOBBER 


“NO- *ROST” METHOD 
WITH SPRAY COOLERS 


. gives always full capacity because 
there is no interruption for defrosting 
at sub-zero temperatures; protects 
quality in foods. 

NIAGARA BLOWER COMPANY 
30 Years of Service in Air Engineering 
405 Lexington Ave., New York 17, N. Y 


SCHNACKE 
“COMPRESSORS 
m- 65 to 50 HD 
CONDENSING 


ANGI eer 3 Bis, tins 


and Qir ck rb piplare 
Equipment ____ 
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More Tons of Refrigerat on 


With Less Horsepower 


Cool gas from the evaporator cools the entire ute 
surface of the cylinder sleeves in all SCHN/ KE 
compressors, producing more tons of refrigeration vith 
less horsepower. Force feed lubrication, and p fect 
balance, assures higher efficiency and vibrati 'e# 
operation. 

Schnacke THERMATROL Capa ity 
Control Available with SCHNAC <E 
Compressor and Condensing Unit 


Write for details 
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1016 E. Columbia St., Evansville, id 
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Memphis Firm Finds 
Custom Jobs Pay 


(Concluded from preceding page) 


vegetable oils for use in making 
margarine and lard. The vegetable 
oils, for purification, are cooked at 
boiling temperatures, poured into 
metal containers, and must be cooled 
down before they can be closed and 
loaded into freight cars for shipping. 


Slow Cooling Was Wasteful 


With a heavy demand for the oils, 
the cotton oil mill management found 
that the long cooling period was 
extremely wasteful and delayed 
operations in many ways. Therefore, 
they came to Hendricks, and asked 
him to design a walk-in cooler capa- 
ble of refrigerating the vegetable oil 
in its container down from more 
than 212° F. to 35° in a maximum of 
16 hours for 5,000 pounds of the fat. 


Accelerating the cooling in this 
way, it was felt, would do away with 
construction of another storage build- 
ing, and much increase the total 
amount of production per day allow- 
able in the plant. 

To surmount this problem, Hend- 
ricks converted a room in the plant 
into a storage cooler, spent many 
hours in figuring the B.t.u. output of 
2% tons of hot oils, and then de- 
signed an “overpowered” air condi- 
tioning system to match. To meet 
the terrific heat load imposed by the 
hot oil, a 5-hp. G-E condensing unit 
was installed, which supplies refrig- 
eration for three double coils spaced 
up and down the side of a 34 x 18 x 
14-ft. high walk-in cooler. 


Task Done In 8-10 Hours 


The 5-ton condensing unit is kept 
cool with city water, and operates 
almost continuously, but has proven 
itself capable of reducing the tem- 
perature to the proper degree in 
8 to 10 hours. 


The coils, installed one at each end, 
and one in the center of the room, 
are G-E fin-type units, and operate 
on a straight recirculation basis, no 
fresh outside air® whatsoever being 
admitted. Chief difficulty encountered 
was the almost continuous operation 
of the condenser, which was solved 
by one-way passage of city water, 
which is not recirculated through the 
cylinder jackets. 


Also, a méthod had to be devised 
of stacking the vegetable oil cans on 
pallets, in such a way that the re- 
circulated air could flow through with 
maximum cooling effect. Despite the 
high heat-retentiveness of boiling 
fats, the system has worked out 
perfectly—and Hendricks has_ been 
handed several other refrigeration 
contracts as the results of success- 
fully engineering this job. 

Hendricks cheerfully accepts any 
type of difficult refrigeration assign- 
ment, large or small. On the “small 
side” was an _ unusually efficient 
flower display refrigerator which he 
recently constructed for a Memphis 
woman florist. 


Part of the service department at Memphis Refrigeration Co. where 
mechanics are kept busy completing work that comes in as a result 
of Hendricks’ success with other jobs. 


Old Case Had No Display 


Because of a heavy demand for 
correctly-refrigerated flowers, the 
store was losing business daily, and 
had been forced to rely on old- 
fashioned reach-in refrigerators 
around in the back, which, of course, 
had little or no display value. What 
was wanted was a handsome all-glass 
refrigerated display case of a walk-in 
variety, with plenty of carefully 
controlled refrigeration for a dozen 
types of flowers contained. 


To solve this problem, Hendricks 
purchased an ordinary 6 x 8-ft. walk- 
in refrigerator, and completely re- 
modeled it. First, three walls of the 
walk-in box were cut out and re- 
placed with Thermopane_ double 
sheets of plate glass, with a dead-air 
space between to prevent vision- 
destroying condensation, and heat 
leakage. Two fluorescent lamps were 
installed inside, with a series of dis- 
play shelves, and a bright stainless 
steel trim. 

In the right side of the walk-in 
box, opposite the door, Hendricks in- 
stalled a Larkin %-hp. panel cooler 
unit, circulating a complete change 
of refrigerated air once a minute in- 
side the case. 

The interior of the walk-in box 
was done over with a handsome 
enameled finish to match the rest of 
the flower shop, and the condensing 
unit mounted on top of the box, 
where, although out of sight, it is 
exposed to cooling currents of air in 
the store, and readily accessible for 
repairs. 

From this and other specialty jobs, 
Hendricks has received contracts for 
air conditioning a candy plant, build- 
ing special refrigeration for develop- 
ing blueprints used by U. S. govern- 
ment engineers, more flower box 
contracts, meat refrigerators, small 
comfort air conditioning systems, etc. 


Hendricks does not believe in 
“keeping his light under a_ bushel.” 
As soon as a job is completed, he 
budgets from $5 to $10 to have it 
photographed, and uses the resulting 
photograph, plus testimonial letters 
from pleased users to make up “sales 
presentation books” which are car- 
ried by two salesmen. 


IN SINGLE UNITS 
OR CARLOAD LOTS 


You'll Find 


Yes... 
lots . 


illuminated sign; adjustable shelves; 
Copelametic sealed unit; wrapped liner 
plus COLD PLATES for refrigeration. 
Call or write today for folder. 


Model 4718-c 
SNO-CASE 
18 cu. ff. 


Distributors— 
Write for Franchise Data 


SHS £fSE RIGHT! 


- we're shipping many of these SNO-CASE Frozen Food Merchandisers in CARLOAD 
- and plenty more to SINGLE UNIT buyers. 
satisfaction with appearance, efficiency, and price. 


SNO-CASE is available in 14 and 18 cu. ft. sizes, for remote or self-contained installation. 
Features gleaming white baked enamel finish; stainless steel top; vacuum insulated rolling 
lids; fluorescent lighted superstructure with <> 


HALDORE 


MANUFACTURING COMPANY 
j 1435-37 NORTH 31ST ST., PHILADELPHIA 21, PA. 
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In both cases there's complete 
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“We almost never get a call for 
any type of refrigeration which does 
not run parallel with something we 
have already handled,’ he explained. 
“I believe that a picture is worth a 
thousand words, and therefore, we 
have a complete photographic file to 
show the customer on every job we 
have ever installed.” 


McPhail Aids Savage Output 


UTICA, N. Y.—H. R. McPhail has 
been named assistant works manager 
of the Utica plant of Savage Arms 
Corp. He has been director of re- 
frigeration engineering at the plant 
and has an extensive background of 
supervisory and executive experience 
in the refrigeration field with na- 
tionally known companies. 


Airflow Moves In Brooklyn 


BROOKLYN — Airflow Refrigera- 
tion, Inc., service and parts firm 
here, has recently announced its re- 
moval to new quarters at Third Ave. 
and 64th St. 


= 


Model 2 FDI 
25 Cubic Foot 


Model 2 FDF (Blower) 
Also Available 


Reach-In_ refrigerators 
from 20 to 45 cu. ft. with 
either blower or ice cube 
maker coil. 
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Model 6-9 
ADD-TO 
Storage 

Refrigerator 


Special 


for details. 


Several territories 
still available - Write 


sizes of Storage 
Refrigerators now available. 
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SPEEDY, SINGLE NUT’ CLAMPING 


Here is an important new advance in flaring tools 


. . a new tool that makes precision S.A.E. flares 
faster and easier—and makes them without scoring 
the tubing. Flares the most popular sizes of soft 
copper, brass and aluminum tubing. 


In place of the usual bar it has a die holder with 


SMOOTH 


sliding dies for clamping the tubing. Only one 
thumb screw to tighten—a ball thrust bearing makes it easy to turn. 


The extra depth, smooth surface dies hold the tubing tightly without 
scoring. Freedom from scoring is considered by many engineers to be 
an important advantage in making longer lasting flare joints. 


Yoke is made of forged steel; steel dies are heat treated. Tool is extra 
strong and durable. See your jobber for full information on this fast 
working tool and others in the complete Imperial Tubing Tool Line. 


Ask for Folder 347. 


No. 300-F Imperial Hi-Duty Flaring Tool. Flares 1/4”, 5/16”, 
3/8”, 1/2" and 5/8” O.D. Tubing. Each.............ccccceeeeseees $5.20 


THE IMPERIAL BRASS MFG. CO., 534 S. Racine Avenue, Chicago . 


IMPERIAL “3 


Fittings © Valves @ _ Filters 


© Driers © Floats © Charging Lines 


Tools for Cutting, Flaring, Bending, Pinch-off and Swedging 


HAS NEW DIE HOLDER 
WITH SLIDING DIES 


oat 
nN ¢ ets . 
rN 


1. Simply insert tubing be- 
tween segments of the prop- 
er size die block, 


2. Swing cam action clamp 
into position against end die 
and tighten thumb screw. 


3. Slide yoke over end of die 
holder into position over tub- 
ing to be flared, and turn 
compressor cone down firm- 
ly. The result is a precision 
45° flare without scoring the 
tubing 
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Available from 
1/2 to 10 H.P. 


CLEANABLE 
DOUBLE-TUBE 

COUNTER-FLOW 
WATER-COOLED 


CONDENSERS 


Write for literature 


| Halstead £ Mitchell 


BESSEMER BLDG. 
PITTSBURGH 22, PA. 


DON’T REBUILD Armatures 
Saue BY BUYING NEW 


FHA Outlines Standards for Using 
Aluminum Vent Pipes In Plumbing 


LOUISVILLE, Ky.— The Federal 
Housing Administration’s acceptance 
of aluminum for use in vent pipes in 
plumbing systems enables that metal 
to make greater contributions to the 
building industry, according’ to 
Reynolds Metals Co. here. 

FHA’s Underwriting Division has 
issued standards accepting aluminum 
tubing or standard IPS aluminum 
pipe for this application. 

The standards are contained in a 


fitting is necessary within the alumi- 
num vent system or where the sys- 
tem is joined to iron or steel pipe, 
use of standard IPS sizes is recom- 
mended. In all other installations, 
aluminum tubing may be used. The 
minimum recommended wall thick- 
ness is 14,-in. 

Fittings within the system should 
be either cast, wrought, or forged 
aluminum. Forged or wrought fitt- 
ings may be specified as 2S, 3S, A51S, 


No Fish Story 


Salmon To Be Frozen at Sea In N’west Seiner for Ist Time 


ei 
fe In the crowded engine 


“oo voom of the 87-ft. seiner, 
Three Star, are these two 
four-cylinder Baker com- 
pressors turned by 15-hp. 
motors. They are part of 
$20,000 ammonia system 


revised issue of Bulletin UM-1, 53S, R353, 61S, R361, or 63S. Cast installed in the Three 

WAGNER Aluminum Building Products, section fittings may be specified either as 

} vincent 8 of which is devoted to the new 43, B214, or 356 alloy. anne, boa _ a‘ * 

They h : din application. Where aluminum fittings are not verett, Was , 
somimaniaens grepetty pare acerca: = Spend Reynolds pointed out that FHA available, galvanized iron or steel : 
mage short circuiting devices, new rocker [| had previously approved aluminum fittings may be used. Where not h 
aig eee eras Son brushes. fF for use in roofing, flashing, termite galvanized, the iron or steel fittings , 
to pee a poo now from cane Wanner shields, gutters, downspouts, siding, must be provided with acceptable ‘ 
distributor. Name on request. ua726) Windows, and duct work. Aluminum cathodic protection. This may be bh 

: : i d, according to Reynolds, by 

asnerFlectri Qrp nails have also been accepted for use secured, ( : 

W peep re rags oration with nearly all types of building inserting a zinc sleeve or washer into 0 
6471 Plymouth Avenue, St. Lovis 14, Mo., U.S.A. materials. the fittings ahead of the pipe. le 
ELECTRICAL AND AUTOMOTIVE PRODUCTS Alloys listed in Bulletin UM-1 as FHA standards recommend that a : 
acceptable include 2S, 3S, 61S, R361, thread lubricant be used in threaded This is a view of the 1 
and 63S. All have “unusually high joints involving aluminum. Such  .hejves in the sharp room 7 
F R E O W = J 2 resistance to corrosion under condi- lubricants as zinc dust in petrolatum, |» 11. wnhree Star where ; 
tions normally encountered in this Zinc Stearate, or any thread lubri- ao ot teaiind $ 
application,” Reynolds said. cant conforming to Army-Navy 13 - er § 
65¢ per pound The standards specify that alumi- Aeronautical Specification AN-C-53, coils will freeze 5 tons of : 
F.O.B. Fort Smith, Ark. num vent pipes may be used for dry Amendment 3, are designated as sat- salmon in an estimated , 
1 KINETIC vents where the lowest connection to _isfactory. 14 to 16 hours at 30° be- - 
45 LB. the ferrous metal piping is not less Sheet aluminum flashing is recom- our ane ‘ 
CYLINDERS than 6 in. above the flood rim of any mended for use around the area 
, ” plumbing on which the vent is in- where the vent penetrates the roof, nd 
Call, Wire or Write stalled. Proper cathodic protection although galvanized flashing may be 7 

for the aluminum pipe or fitting is used when aluminum is not available. 
PENO ROBISON required at each joint with ferrous Use of copper or lead flashing with : 

Ft. Smith, Ark. metals. _ aluminum vent pipes is not accept- 
In order to facilitate joining where able. ” Pp 


$20,000 Ammonia System In Purse Seiner 
To Freeze, Hold at 0° 100 Tons of Salmon 


NORTHERN 


INDIANA BRASS CO. 


EVERETT, Wash. — For the first 
time in the history of Pacific North- 
west fisheries, a small purse seiner 
has been equipped with sharp freeze 
and holding refrigeration facilities, 
which will enable it to freeze salmon 
while at sea. The vessel is the Three 
Star, an 87-ft. seiner whose home 
port is Everett, Wash. 

The refrigeration system was in- 
stalled by Northwest Baker Ice Ma- 
chine Co., Inc., of Seattle, at an 
approximate cost of $20,000. The 
ship will fish in Alaskan waters and 
during the season expects to make 
two round trips between the Aleutian 
Islands area and Everett. Only choice 
sockeye salmon will be frozen and it 
will be sold on the fresh market, or 
to a cannery in Everett. 

The Baker company installation is 
an ammonia system, with ammonia 
thermal valves and _ back-pressure 
regulating valves on the hold coils. 
Two four-cylinder Baker compres- 
sors, with a 3%-in. bore and 3%-in. 
stroke, were installed in the crowded 
engine room of the Three Star. They 
are turned by 15-hp. motors. 

The bow hold of the ship is the 


built of 1,300 ft. of 1%-in. low-re- 
sistance, packed header-type coils. 

Air circulation is achieved by a fan 
driven by a %-hp. electric motor. 
Although the temperature of the 
sharp-freeze room can be dropped to 
-40° F., it will be maintained at -30° 
F. Estimates are that 14 to 16 hours 
will be required to freeze 5 tons of 
salmon. 

When the fish are removed from 
the sharp-freeze room they will be 
glazed to prevent dehydration by 
dipping them twice in water to coat 
them with ice. The holding room has 
a capacity of 100 tons and its tem- 
perature will be held at 0° F. by 
2,000 ft. of 1%-in. galvanized am- 
monia pipe. 

Insulation is an important factor 
in maintaining temperatures at sea 
and the sharp-freeze room was insu- 
lated with 6 in. of cork and the hold- 
ing room with 4 in., with plywood 
sheathing placed over it. Moeller dial 
thermometers in the shop’s galley 
show temperatures in the sharp and 
holding rooms. 

The Three Star is owned by Andy 
Marincovich and Paul Martinis. It is 


oth. . ; ; — ° sharp-freeze room and it has a ca- powered with a 300-hp., 6-cylinder : 
Now available in a range of popular sizes, both straight and} pacity of 5 tons of fish on shelves diesel engine. fe 
reducing types. These adapters are a perfect complement to 
the NIBCO line of Wrot Fittings. They are formed from tubes 
by an exclusive process originated during the war, of red RIGIDBILT 
brass material which is far superior to bar stock from which STANDARD AND 
adapters are usually made. Check these 10 points of superiori- are 
ty; mail coupon today for detailed information. No obligation. are built in a wide variety 
of sizes for all 
L 7 commercial applications. 
Made from tube Thickness of cup approximately equal a . 
2 to that of the tube, making soldering ‘ 
; Entire fitting wrot or forged qnne an ae Soypee : 
10 3 8 
Red brass material Cup extended away from threads. 
‘ 4 Comparatively little heat transferred Rugged fin and tube assembly de- 
POINTS oO F Perfectly formed threads into threaded section livers full rated cooling. : 
Smooth, slow speed, 1000 RPM 1 
5 9 motors gently circulate pwd anne c. 
Husky -h h + iet cooler, assuring minimum de ation 
SUPERI A ] RITY ad ~ — ee See of pri nee: Srv . : 7 
Attractive, well- ortioned, hea 
Manufactured to A. S. A. standards 10 genes deat heniae finished inside g 
throughout Range of sizes — 1/4” to 2” and out with durable, baked on grey c 
wrinkle enamel. Drip pan on Low- 
Temperature water-defrost units has (1 
Ete EE ER GE OR EE SE OG GG GG Gh UU gt a? fy yy If 
included with either unit. 


801 Plum Street, Elkhart, Indiana Name _ _ 3 : : : e 
Gentlemen: ' ; : 
ees send detailed information about i ee ” : RIGIDBILT, INC. pi 
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NIBCO Wrot Adapters from tubes. ' 
2850 FULTON ST., CHICAGO 12, ILL. 
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Refrigeration Problems 


And Their Solution 
By Paul Reed 


For Service and Installation Engineers 


Paul Reed 


Comparative Costs of 
Home Heating Fuels(2) 


COST OF ELECTRICITY 
FOR HEATING 


In the last section, the fuel is 
electricity, used (in the first three 
lines of the section) in resistance 
heaters to directly develop heat, and 
the circulation method is the gravity 
type. This method is assumed to 
have an efficiency of 98%, and since 
one kilowatt of electricity is equiva- 
lent to 3,415 B.t.u., one kwh. will 
develop 3,347 B.t.u. per hour and 
40,340 kwh. will be required to supply 
135 million B.t.u. per year. At one 
cent per kwh. the annual electric bill 
will be $403.40; at 11% cents per kwh., 
$605.10; and at 2 cents per kwh. 
$806.80. 

It i§ recognized that the straight 
resistance method of electric heating 
would be prohibitively expensive at 
the electric rates shown of 1, 1%, and 
2 cents per kwh. They are shown, 
however, to bring out the contrast in 
the amount of electricity used by the 
straight resistance method and by 
the electric motor operated © heat 
pump. 

In some parts of the Northwest 
and in Canada, where government 
owned water-power-produced  elec- 
tricity is available at approximately 
1, 1%, or 2 mils (one mil = 49 of a 
cent) instead of 1, 1%, or 2 cents, 
the resistance method of electrical 
heating is economically feasible and 
in fact considerably used. Whether 
or not these extremely low rates are 
in line with actual costs of producing 
and distributing the current is a 
ey St debated — 


ELECTRICITY COST FOR 
HEAT PUMP 


By using the heat pump, the elec- 
tricity becomes the carrier for trans- 
porting “free” heat from the outside 
air or water, instead of the electricity 
being used directly as a ‘fuel’ as in 
the resistance method. 

Using the heat pump (which is, 
of course, a “reversed” refrigerating 
system arranged to carry heat into 
instead of out of the house) it is 
quite feasible for one kilowatt-hour 
of power, which is equivalent to 
3,415 B.t.u., to bring 3, 344, or 4 times 
that much heat into the house. 

Instead of referring to efficiencies 
of 300, 350, and 400% we refer to 
“Coefficients of Performance” of 
3, 3%, and 4. Thus with a COP of 3, 
one kwh. will provide 3 x 3,415 or 
10,245 B.t.u.; at a COP of 3%, 11,953 
B.t.u; and at a COP of 4, 13,660 B.t.u. 

At these COP, 135 million B.t.u. 
will require a yearly consumption of 
electricity of 13,185, 11,300, and 9,890 
kwh., respectively. At 1, 1%, and 
2 cents per kwh. this will result in a 
yearly cost of electricity for heating 
(using the heat pump) of from as 
low as $98.90 for 1-cent electricity 
with a COP of 4, to $263.70 for 2- 
cent electricity with a COP of 3. 

In comparing these annual electric 


efficiencies in generating electric 
current tend to narrow the cost gap 
between the direct fuel costs for 
heating using the electrically driven 
heat pump and the fuel burning 
furnace. 

On the other hand, this is only part 
of the story. It is only the direct 
cost of the fuel, and does not include 
the interest on the investment in 
equipment, cost of repairs, mainte- 
nance, etc. 


USE OF HEAT PUMP 
ECONOMICALLY FEASIBLE 


Somewhat offsetting this however, 
is the dual-purpose heat-and-cooling 
ability of the heat pump as compared 
to the single-purpose, heating-only 
ability of the furnace. The purpose 
of this table is simply to present 
factual comparison that may be used 
in different parts of the country by 
choosing the heat loss, fuel costs, and 


other conditions that apply to that 
locality and interpolating the results. 

The assumed efficiencies, heat con- 
tent, and fuel costs, while not ac- 
curate for all conditions and regions, 
are reasonable averages. Variations 
may be corrected proportionately. 

The table does, however, give some 
basis for comparison on a fixed heat 
loss, and allows an evaluation of the 
relative costs of various fuels and 
of electric heating. 


TABLE 1—COMPARATIVE FUEL COSTS 
For a 6-Room Insulated House with a Heat Loss of 135,000,000 B.t.u./Year 


' 2 3 4 5 6 7 8 9 
Net Heating 

Fuel Heat Content Firing Circulation Efficiency Effect Units per Cost of Total Yearly 

B.t.u. Method Method °% or COP B.t.u. per Unit Year Fuel—$ Fuel Cost—$ 
Coal—Anthracite 13,000/Lb. Hand Gravity 55% 7,150 18,900 10/Ton 94.50 
” ” ” ” ” ” ” ” ad 15/Ton 142.25 
” ” ” ” ” ” ” ” bd 20/Ton 199.00 
” ” ” ” Automatic Forced 65% 8,450 16,000 10/Ton 80.00 
” ” ” » ” ” ” ” sd 15/Ton 120.00 
” ” ” ” ” ” ” ” id 20/Ton 160.00 
Coal—Bituminous —14,000/Lb. Hand Gravity 55% 7,700 17,532 10/Ton 87.65 
” ” ” ” ” ” ” ” 9 15/Ton 131.47 
” ” ” ” ” ” ” ” dd 20/Ton 175.30 
” ” ” ” Automatic Forced 65% 9,100 14,850 10/Ton 74.25 
” ' ” ” ” ” ” ” ” 15/Ton 111.37 
” ” ” ” ” ” ” ” ” 20/Ton 148.50 
Oll—No. | 136.000/gal. Automatic Forced 70% 95.200 1,428 -12/gal. 171.36 
” ” ” ” ” ” ” ” ” .14/gal. 201.92 
” ” ” ” ” ” ” ” ” .16/gal. 228.48 
Oll—No. 2 138.500/gal. Automatic Forced 70% 96,950 1,392 -12/gal. 167.04 
” ” ” ” ” ” ” ” ” .14/gal. 194.88 
” ” ” ” ” ” ” ” sd .16/gal. 222.72 
OilI—No. 3 141,000/gal. Automatic Forced 70% 98.700 1,367 -12/gal. 164.04 
” ” ” ” ” ” ” ” ” .14/gal. 191.38 
” ” ” ” ” ” ” ” Ld .16/gal. 218.72 
Gas—Natural ,000/cu. ft Automatic Gravity 75% 750/cu. ft 180.000 cu. ft. — .40/M cu. ft. 72.00 
” ” ” ” ” ” ” ” ” ” .45/M cu. ft. 81.00 
” ” ” ” ” ” ” ” ” iad id .55/M cu. it. 99.00 
” ” ” ” Forced 80% 800/cu. ft 168,750 cu. ft. -40/M cu. ft. 67.50 
” »” ” ” ” ” ” ” ” ” ” .45/M cu. ft. 76.00 
” ” ” ” ” ” ” ” ” ” ” -55/M cu. ft. 93.00 
Gas—Artificial 550/cu. ft. Automatic Gravity 75% 412/cu. ft. 327.670 cu. ft. -55/M cu. ft. 180.00 
” ” ” ” ” ” ” ” ” id -60/M cu. ft. 196.60 
” ” ” a ” ” ” ” ” ” ” -65/M cu. ft. 213.00 
” ” ” ” ” Forced 80% 440/cu. ft. 306,818 cu. ft. -55/M cu. ft. 168.75 
” ” ” ” ” ” ” ” ad - -60/M cu. ft. 184.25 
” ” ” ” ” ” ” ” ” ” ” -65/M cu. ft. 199.50 
Electricity 3,415/kwh Resistance Gravity 98% 3,347/kwh. 40,340/kwh. .01/kwh. 403.40 
” ’ ” ” ” 4 ” -015/kwh. 605.10 
” ” ” ” ” ” ” ” ” ” .02/kwh, 806.80 
Electricity rel ~ Heat Pump Forced coP—3 10,245/kwh. 13,185/kwh. -01/kwh. 131.85 
” ” ” ” ” ” ” ” 9 ” .015/kwh, 197.78 
” ” ” ” ” ” a ” ” ” ” .02/kwh. 263.70 
” ” ” ” ” ” —3' 11,953/kwh. 11,300/kwh. -01/kwh. 113.00 
” ” ” ” ” ” —3', ” ” " ” -015/kwh. 169.50 
” ” ” ” ” ” 3, ” ” id 9 .02/kwh, 226.00 
” ” ” ” ” ” onl 13,660/kwh. 9,890/kwh. -01/kwh. 98.90 
” ” ” ” ” ” =a ” ” baad ” .015/kwh, 148.35 
” ” ” ” ” ” —4 ” ” ” ” 02/kwh. 197.80 


bills for the heat pump, with fuel  _ 


costs, it will be seen that they com- 
pare very favorably. They are not 
quite as low as coal or natural gas 
but are as good or better than the 
costs for oil or artifiicial gas. 

So the possibility of using the 
heat pump to provide electric heat- 
ing in competition with the cost of 
some of the commonly used fuels is 
not at all hopeless. In fact, it be- 
comes brighter, the higher becomes 
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In all refrigeration and air-conditioning systems, the SUPERIOR 
line includes the famous Diaphragm Packless Line valves; globe, 
charging, purging or drain valves; hand expansion valves; pres. 
sure cup (wing cap) globe valves; packed line, angle, compressor 
and cylinder valves; check valves; liquid indicators and sight 
glasses; quick couplers; gauge manifolds; economizers (heat-ex- 
changers) and manifolds; dehydrators and filters; rapid-chargers 
(refrigerant transfer systems); charging hose; and SAE flare fittings. 


If you haven't a copy of SUPERIOR Catalog R-2, request one today 
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1509 WEST: Gants e Ave 


OFFICES IN PRINCIPAL CITIES - 


STOCKS: CHICAGO (6) - 


PITTSBURGH 26, PENNA 
LOS ANGELES (15) - JOBBERS EVERYWHERE 


Where water is scarce and expensive — or where sewerage is inadequate 
—these “twin” Marlo Cooling Towers and Evaporative Condensers solve 


the problem. 


Compact and efficient, they use the same water over and over — save 90% 
of normal water consumption and water cost—save space! And they’ré built 
so sturdy that many in use over 10 years are still giving faithful, economical 


service. 


** MARLO COOLING TOWERS 


and EVAPORATIVE CONDENSERS 


Ultra-modern A. S. Aloe building in 


New Orleans —11,000 sq. ft., completely 


air conditioned, using a Marlo EC 40 
Evaporative Condenser. 
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How To Service Room Air Conditioners -- 
Start with the Electrical System First 


There are still many weeks of hot weather ahead, which means 
continued peak operation of room air conditioners, and perhaps 
calls for service. So AIR CONDITIONING & REFRIGERATION NEws is 
presenting below the first of a series of articles describing the 
major check points for servicing room units. 

The articles were prepared from service literature of Philco 
Corp. and are published with Philco’s permission. The information, 
however, will apply to most makes. 


Servicing of a room type air con- 
ditioner is similar in several ways to 
servicing a household refrigerator. 

When you receive a service com- 
plaint on a conditioner that won’t 
operate, you start out the same way 
you should for a refrigerator that 
won’t work; that is, check the elec- 
trical system. 


ELECTRICAL TEST PROCEDURE 


The procedure suggested by the 
Service Division of Philco Corp., 
which it believes will apply to any 
small air conditioner, is as follows: 

If the unit is inoperative— 

1. Check for voltage at the wall 
receptacle with a test light or a 
voltmeter. If the test shows no 
voltage at the wall receptacle, check 
the fuses at the service entrance 
switch of the residence or office. 


2. If voltage is available at the wall 
receptacle but neither fan nor com- 
pressor motor will operate, the 
trouble would ordinarily be an open 
circuit in the service cord, or in the 
connection to the wall receptacle or 
control switch. 

3. To check the service cord, re- 
move the cover from the junction box 
and check for voltage across the 
terminal points of the cord. If no 
voltage is available at this point, in- 
stall a new service cord. 

4. If the service cord is all right, 
check the control switch, first dis- 
connecting the service cord from the 
wall receptacle. Remove any two 
of the switch leads and check the 
circuits through the switch with a 
continuity tester, such as an 
ohmmeter. 

Fig. 1 shows the operating action 
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MERCURY SWITCH 


SLOTTED MOUNTING LUGS 


Fig. 2—This or similar 
pressure-operated switches 
are employed on _ water- 
cooled room air _ condi- 
tioners. Adjustment of the 
cutin and cutout points 


is described in the ac- 
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the first requisites in the manufacture of quiet, efficient con- 
densing units. Illustrated are a few of the workmen and special 
purpose machine tools fulfilling these requirements in the pro- 
duction of Par Condensing Units. 


Par Units are engineered and manufactured especially for the 


commercial refrigeration field . 


in a wide range of models 


and sizes from 1/6 h.p. close-coupled units up to 5 h.p. heavy 
duty commercial units. With Par there’s a proper-size, proper- 


type unit to permit 


“tailored-installations’—giving balanced 


performance for top economy and efficiency. Ask your Par 
wholesaler for details or write direct for Par Catalog R-99. 


Par—Condensing Unit Line sold exclusively through 
Franchised Refrigeration 


Equipment Wholesalers. 


By Comparison —- You dd Buy PAR 
LYNCH CORPORATION 


Far Compressor Division 


FOLEDO t. OHIO LOS.A 


a 


of a typical rotary control switch 
used in room air conditioners. With 
the switch in the “fan only” position, 
terminals 1 and 2 should show con- 
tinuity and terminals 2 and 3 an 
open circuit. 

In the “off’’ position there should 
be no connections between any of the 
three switch terminals, while in the 
“cool” position the tester should indi- 
cate a circuit or connection between 
all three. 

The control switch may be tested 
by temporarily placing a wire jumper 
between terminals 1 and 2 and re- 
inserting the service-cord plug in the 
wall receptacle. Place the control 
switch in “fan only” position. If 
normal fan motor operation is re- 
stored by the jumper, the switch is 
at fault and must be replaced. 

The same check on the other switch 
contacts may be made by connecting 
the jumper between terminals 2 and 
3 and noting the effect on the com- 
pressor motor. Proper terminals for 
this test may be found by trial if 
the leads are not identified. With 
the wiring as shown in Fig. 1, no 
harm will result if terminals 1 and 3 
are temporarily joined. 


CHECKING COMPRESSOR MOTOR 


With the power cord disconnected. 
remove the cover from the motor 
terminal box. Plug in the service 
cord and check for voltage at the 
motor terminals. A _ volt-meter is 
preferable for this. The motor is 
open circuited if it does not operate 
when normal voltage is indicated at 
the motor terminals. 


CHECKING FAN MOTOR 


Fan motors with low horsepower 
ratings do not ordinarily have a 
terminal box on the motor. The 
supply cord is a part of the motor, 
and tests for voltage must be made 
where this cord joins the wiring in 
the unit or junction box. When 
checking the fan motor, follow the 
compressor motor procedure. 


CHECK MOTOR BEARINGS 


Check the bearings for any lateral 
and up and down motion of the shaft. 
If any motion of the shaft within the 
bearings can be felt, it is an indica- 
tion that the motor requires service 
repairs and that new bearings or 
shaft-end bushings should be _ in- 
stalled. 

Other motor troubles, such as a 
shorted winding, are usually indicated 
by the smell of burned insulation or 
other evidence of overheating. If the 
air conditioner has a direct current 
motor, remove the motor brush cover- 
plate and inspect the brushes for 
bind, wear, and good contact. 


CHECKING LINE-VOLTAGE LOAD 


Line voltage at the _ receptacle 
should be checked under both full- 
load and no-load conditions. Insert 
a duplex outlet plug into the power 
outlet. Plug the conditioner power 
cord into one of the outlets and the 
voltmeter plug into the other. Read 
the no-load voltage with the control 
turned off, and the full-load voltage 
with the control turned to the 
“cool” position. 

The voltage at the conditioner 


Fig. 1—Typical Wiring Diagram for Room Air Conditioner 
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It is good practice to check the 
high-pressure cutout switch when 
servicing a room unit. Proceed as 
follows: 

1. Install a pressure gauge at the 
compressor discharge service valve. 

2. Shut off the cooling water 
supply. 

3. Operate the unit and watch the 
pressure gauge. The cutout should 
stop the unit when the pressure 
reaches 185 lbs. If it does not open 
the compressor motor circuit at this 
pressure, adjust the switch. 

Never allow the pressure to exceed 


* 190 Ibs. 


The cutout pressure is the cutin 
point pressure plus the additional 
pressure obtained by adjusting the 
pointer on the vertical ‘differential 
increase” scale. These adjustment 
scales are located on the left-hand 
side of the control case. To adjust 
the control. for both cutin and cut- 
out pressures: 

1.Turn the differential adiusting nut 
counterclockwise until the pointer 
reaches the bottom of the differential 
increase scale. 

2. Turn the main adjusting screw 
to adjust the cutin point pressure to 
150 lbs. as shown on either the cutin 
point scale or on the installed gauge. 
Turning the screw clockwise _in- 
creases the cutin point pressure; 
counterclockwise decreases it. 

3. Turn the _ differential screw 
clockwise until the control stops the 
unit at a pressure of approximately 
185 Ibs. To reach these refrigerant 
pressures, it is necessary to diminish 
or shut off the cooling water supply. 


REPLACING CONTROL 


The high pressure cutout should not 
be dismantled in the field. If replace- 
ment parts are required, replace the 
whole control instead. Replacement 
controls have the pressure bellows 
dehydrated and sealed by a plug at 
the flare nut. Do not remove this 
plug until ready to install the control. 
Proceed as follows: 


1. Remove the U-panel. 

2. Install a suction gauge at com- 
pressor suction service valve. 

3. Turn suction service valve stem 
all the way clockwise and operate 
the compressor until the gauge reads 
slightly above zero, then turn com- 
pressor off. 

4. Close the compressor discharge 
service valve all the way clockwise. 

5. Disconnect the pressure line at 
the flare fitting on the bottom of the 
cutout. 

6. Disconnect the two wires at the 
cutout terminals. 

7. Remove the screws which hold 
the control to the mounting bracket. 

8. Install a new cutout, connect the 
wires, attach the pressure line, and 
turn the pressure-line connector to 
finger tightness. 

9. Open the suction service valve 
momentarily and blow any air from 
the pressure line. Then close the 
valve and tighten the -pressure-line 
connector. 

10. Test for leaks with a halide 
torch. 

11. Remove the suction gauge and 
replace seal cap. 

Since this control contains a 
mercury-tube switch, it must be 
leveled after the conditioner has been 
installed. Pendulum level indicator 
is located inside the control case. 
Proceed as follows: 

1. Remove the control-case cover. 

2. Loosen the control mounting 
screws and shift the control in its 
mounting until the pendulum hangs 
at the mark scribed in the case. 

3. Tighten mounting screws and 
replace cover. 


REPLACING A MOTOR 


When it becomes necessary to in- 
stall or repair an electric motor, the 


serviceman should always check the . 


data given on the manufacturer's 
name plate which is mounted on the 
motor frame. 


should not deviate more than 10% © 
from the no-load line voltage. If 
the full-load voltage on a 115-volt 
line drops more than 10% below 
normal (about 11 volts), it indicates 
one or more of the following troubles: 

1. Lines overloaded. 

2. Supply lines too small. 

3. Defect in the motor or wiring 
of the unit. 

A normal wattage reading is an 
excellent indication that the condi- 
tioner is operating at its maximum 
efficiency. 

A low wattage reading indicates 
that the unit is not operating at its 
maximum condition. This condition 
may be caused by a low refrigerant 
charge, defective expansion valve, 
clogged strainer, excessively dirty 
filter, defective compressor valves, or 
a loose drive belt. 

A high wattage reading indicates 
one or more of the following: low 
line voltage, abnormally dirty con- 
denser, obstruction to airflow through 
condenser, overcharge of refrigerant, 
defective expansion valve, air in the 
system, motor sticking, or binding 
from lack of lubrication, or a stick- 
ing or binding compressor. 


PRESSURE-OPERATED SWITCHES 


Used on water-cooled models, a 
pressure-operated switch (see Fig. 2) 
cuts out the compressor motor when 
the refrigerant pressure rises to 185 
Ibs. After the switch has broken 
the circuit, it resets automatically 
when the pressure falls to approxi- 
mately 150 Ibs. 
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tlew Precipitator Design 
(laimed to Cut Costs by 
Eliminating lonizer Unit 


LOUISVILLE, Ky.—For air clean- 


ig applications where more effi- 
«ency than that of a mechanical 
fiter is 


required, but the high 
« ficiency of an electronic precipitator 
ji; not needed, a modified electronic 


cir filter has been developed by the 
. merican Air Filter Co. here. 


Designated the “Electro-PL, the 
Lew filter is basically an electronic 
} recipitator without an ionizing unit 
ind contains a collector element of 
clectrostatically charged Airmat 
paper. 

Elimination of the ionizer not only 
reduces the first cost of the filter 
below that of an electronic precipita- 
ior but also results in lowered power 
consumption, the company claims. 

The Airmat paper used is a 
laminated cellulose product composed 
of a number of plies of porous, tissue- 
like sheets formed of short fibers in 
“jack-straw” arrangement. It is also 
used as a filtering medium in me- 
chanical filters. 

When an electrostatic charge is 
applied to the paper, the plies tend 
to separate, and each individual fiber 
becomes a collecting electrode which 
attracts and holds dust and smoke 
particles. This action is claimed to 
virtually double the cleaning effi- 
ciency of the paper. 

Because the Electro-PL will func- 
tion as an efficient air filter even 
when deengergized, American Air 
Filter suggests that its operation 
can be varied to suit dust conditions. 
For example, it could operate as an 
electronic air cleaner during winter 
months when a smoky atmosphere 
prevails, and as a dry filter during 
the summer. 

Maintenance is said to be simpli- 
fied since the low-cost Airmat paper 
is replaced with new material when 
it accumulates its full dust load. 


Collector Element 


The collector element consists of two 
matching sections which support the 
Airmat paper. 


Modified Electronic Air Filter Handles ‘In-Between’ Jobs 


New air filtering system de- 
veloped by American Air Filter 
employs the electronic principle 
to give an electrostatic charge 
to Airmat filter paper. Efficiency 
of this system is claimed to be 
midway between a mechanical 
filter and the electric precipi- 
tator type. The filter can be 
arranged in banks as shown 
at right. 


Basically, the Electro-PL consists 
of two components: a frame and a 
collector element which fits into the 
frame. The frames which support 
the collector elements are riveted 
together to form a straight bank or 
V arrangement in permanent assem- 
bly. Electrical potential for the col- 
lector element is supplied through a 
center contact at the rear of each 
frame. 

The collector element consists of 
two matching sections that support 
the Airmat paper and seal the ends 
of the serrations. Serrated design of 
the two sections of the collector 
element permits the Airmat paper to 
be folded in deep pleats, which in- 
crease the ratio of filtering surface 
to frontal area. 

The pleated paper rests on grids 
formed of aluminum rods which are 
supported by three V-shaped insula- 
tors. 


The center rod in each grid is ®— 


the positive electrode and the struc- | 


tural members that support the in- 
sulators are the grounded electrodes. 


There are 28 charged electrodes in | 


each collector element which are con- 
nected to a bus bar centered hori- 
zontally at the rear of the unit. A 
bronze spring strip at the center of 
the bus bar contacts a high voltage 
terminal mounted on the back of each 
frame. 

This terminal, supported by a 
disc-shaped insulator, is connected 
through a resistor to the output of 
the power pack. 

Electrical contact is made auto- 
matically when the collector element 
is inserted in the frame and latched 
securely in place. 

The filtering paper is in contact 
with both the charged and grounded 
electrodes. With a positive electri- 
cal potential applied through the 
center electrodes, a strong electro- 
static field is set up in the paper, 
which then functions as an electronic 
air filter, the company explains. 

High direct current required to the 
filter operation is obtained from the 
standard 115-volt a.c. through a 
power pack, which are available in 
three sizes and capacities. Energy 
consumption of the filter averages 
about 8 watts per 1,000 c.f.m. of air 
handled. 

Detailed data and specifications of 
the new filter are given in American 
Air Filter Co.’s bulletin No. 257. 


The Walk-in Cooler that far out- 
classes the rest of the field. 
MIRACOOL is first . . . because it 
lasts. Yes, lasts longer, gives you 
greater service than any other 
walk-in cooler. Constructed in 
sections for quick easy installation, 
it’s made with performance and 
practicability in mind. MIRACOOL 
owes its success to no miracle, 
just to years of patient research 
and experience. 


Exterior finished in lustrous white with black trim on two sides. 
quarter rails, meat hooks, one shelf, floor racks, and chrome plated rail and hooks 


behind glazed service doors. 


Write today for illustrated folder and price list of our complete 


line of Walk-In Coolers. 


MIRACOOL ... 


.« » = the WALK-IN COOLER! 


DELUXE WALK-IN 


Standard equipment: 


| 
i] 
} 
| 


Major components of American Air Fil- 
ter's ‘‘Electro-PL’’ system are the frame 
(upper left) into which fits the collector 
element (lower right). Electrical potential 
for the collector is supplied through the 
center contact at rear of frame. 
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Insulating Windows Cut 
Air Conditioning Cost 
For Office-Warehouse 


For year-in and year-out DEPEND- 
ABILITY, LIPMAN refrigeration is 
second to none. Low cost of 
operation and maintenance assures 
repeat sales which mean greater 
profits. Units available in sizes 
from Y% thru 40 H.P. 


CHICAGO—Extensive use of insu- 
lating windowpane is made in the 
new $2,000,000 air conditioned office 
building-warehouse of the Sprague 
Warner division of Consolidated 
Grocers Corp. here. 

The building, which has 350,000 sq. 
ft. of floor space, is largely of one- 
story construction for the receiving 
and shipping departments. These 
include a railroad spur accommodat- 
ing 20 cars. 

There is also a two-story section 
which contains the general offices, 
printing rooms, a model visual front 
grocery store, and an _ employes’ 


GENERAL REFRIGERATION 


DivistOonw 
_YATES-AMERICAN MACHINE CO., Beloit, Wisconsin 


cafeteria. This section receives na- 
tural daylight from four sides and is 
air conditioned. 

_ Lowered “initial expense of the air 
conditioning installation and 
lower operating costs’ have been 
achieved through use of 691 Thermo- 
pane window units, indicated A. 
Epstein & Sons, Chicago engineers 
responsible for the building. 

This insulating window, it is 
claimed, will also “eliminate the con- 
densation on the inside of sash in 
rooms such as the printing room 
where humidity control is important.” 

Reduction of outside noises is also 
claimed for this installation of insu- 
lating glass. 

In addition to the Sprague Warner 
division, Consolidated Grocers in- 
cludes the following divisions: Reid 
Murdock, C. D.. Kenny, Western 
Grocer, Marshall Canning, and Dan- 
nemiller Grocery. 


INVENTORY REDUCTION 


SALE 


NEW SELF-CONTAINED 


ROOM AIR 


CONDITIONER 


IMMEDIATE DELIVERY, HALF-TON 
CRATED, F. 0. B. ST. LOUIS 


s19950 


PHONE, WRITE, OR WIRE 


SEIDEL 
WHOLESALE DISTRIBUTORS 


2914 WASHINGTON AVE., ST. LOUIS 3, MO. 
NEwstead 5715 


UNITS 
That Have 
The Whole 


Industry 
Talking! 


| 


S Les! eee 


Look at these 
Specifications! 


+ COMPACT. 27” high, 
22” wide, 10’ deep. 


+ CAPACITY. 2 Rotary 
Blowers, 12,000 BTU 
per hour. 


+ REFRIGERATED. With 


{ Freon. 


+ FILTERS AND DE- 
HUMIDIFIES. Fiberglass 
| filters. 


»+ ENGINEERED. To cool 
2,500 cu. ft. room 
under normal condi- 
tions. 


] 
) 
» SMART. Walnut, blond 
} 


—_— eS 


- 


mahogany or white fin- 
ishes. Special finishes 
on quantity orders. 


| MODERN CONTROLS. 
| Equipped with Expan- 

sion Valve, Solenoid 
) and Thermostat for 
| TRIPLE control. 


+ MOVABILITY. Com- 


pressor-to-unit copper 
tubing is easy to 
‘ move. Apartments or 

hotels can offer 
CHOICE of air con- 
ditioning. Lessees can 
install and later move 
| unit without losing 


equity. 


Cable Address 


Write for 
Dealer Franchise 
Information 


Franchise territories still 
available. Terms — quantity 
discounts — free consumer 
advertising. 


AIR CONDITIONING 
installed WiTkour 


| 
| “Wrecking the Place!’’ 


INTERNATIONAL—the most modern air con- 
ditioning system on the market—has a lower 
initial cost and installs for 25% to 40% less! No 
} expensive alterations of walls, ceilings or 
} masonry .. . operates anywhere in the room. 
) These are BIG selling points! As efficient as it 

is attractive (finished in walnut grain, blond ma- 
hogany or white porcelain), INTERNATIONAL 
} cools and dehumidifies from any location in a 
{ home, office, hospital, tourist court, hotel. The 
compressor (extra) can be placed in attic, base- 
} ment or closet, connects to the unit by an easily 
4 installed, inexpensive copper tube. Movable, fully 
automatic, triple thermostatic control. Increased 
i compressor capacity makes large commercial 
r sales easy. All the advantages of a single unit 
} system without blocking windows, winter removal 
4 or compressor noise and heat. All the advantages 
( of a central system without the disadvantages of 
“wrecking the place” no duct work or 
{ tearing out of partitions. Order your stock NOW. 
‘ 


® INTERNATIONAL | 


4 CONDITIONING —— 


“America’s First Flexcéle Units!” 


Manufactured by 
INTERNATIONAL MFG. CO. 
515 West Main St. 

Oklahoma City, Okla. 
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Refrigerated Selling ‘Tools’ Aid Tremendous i a 


Expansion In Package Ice Cream Consumption 


CHICAGO — Modern refrigeration 
equipment is making possible the 
sale of packaged ice cream in un- 
dreamed of volumes not only through 
the traditional drugstore and dairy 
bar but also through new outlets, 
particularly the supermarket and 
food store. 

So thinks the Paraffined Carton 
Research Council which recently pub- 
lished its findings on ice cream mer- 
chandising in a 48-page book called 
Packaged Profits: Ice Cream. 

The Council sees modern refrigera- 
tion equipment, such as low tempera- 
ture display cases, low temperature 
open-type self-serve cases, movable 
refrigerated cases, low temperature 
storage compartments in domestic 
refrigerators, and home freezers, as 
giving the retailer new ways to 
merchandise ice cream and the con- 
sumer greater capacity to store pack- 
aged ice cream in the home. 

The Council’s book outlined 11 
factors which it said are “spear- 
heading the trend toward greater 
package ice cream sales. 

“First, there is the widespread 
adoption of packaged ice cream by 
thousands of the nation’s food and 


The Ice Cream O’Mat gives cus- 
tomer push-button choice of six 
flavors. 


grocery stores—particularly super- 
markets—a trend that is moving 
rapidly and may within a compara- 
tively short space of time, see the 
largest percentage of the 350,000 
retail food stores selling ice cream— 
in packaged form. 

“Second, the new household refrig- 
erator, with its low temperature 


FOGEL 
bem | 7:06.74, PA 


The FOGEL Improved “Armor-Clad® Walk-in Cooler 


Pierce oe 
a. 
oo ieperas 


growing needs. 


sale profit maker. 


Engineered refrigeration items. 


“RUGGED” 


Solid, sturdy construction makes this rugged FOGEL “‘Armor-Clad” 
Walk-In Cooler the destin its class. This famous FOGEL-Improved 
cooler has many noteworthy advantages, such as: 


*® Portable and sectional .. . easily enlarged to fit your customers’ 


* Easily erected by two men. 
* Beautiful aluminum exterior, rust-proofed steel interior. 


* The combined knowledge and efforts of master craftsmen and 
top-flight engineers, have gone into the exclusive design, con- 
struction, and operation of this cooler to give YOU a sure 


You can depend on the FOGEL-Improved “Armor-Clad” Walk-In 
Cooler for lasting customer satisfaction. Feel welcome to write for 
further information concerning these, or other, FOGEL Quality- 


Now Available for Immediate Delivery 
One franchise gives you a complete commercial refrigeration line. 


b——=- FOGEL REFRIGERATOR COMPANY 


5400 EADOM STREET « PHILADELPHIA 37, PA. 


Quality manufacturers, for almost one-half century, of Display 
Cases, Reach-Ins, Walk-Ins, and Freezers. 
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storage compartment, is providing a 
place for keeping ice cream in the 
home for the first time—again in 
packaged form. Until the post-war 
period, the lack of adequate low tem- 
perature storage space had been one 
of the major obstacles to greater 
consumption of ice cream in the 
home. 


Freezers Sell Ice Cream 


“Third, there are the additional 
facilities for storing ice cream being 
provided by thousands of home and 
farm freezers, making ice cream 
available for everyday consumption 
by even the rural and farm group— 
opening up entirely new avenues of 
sales for the ice cream industry. 

Prior to the advent of such storage 
units, the average farm household 
confined its ice cream consumption 
to the usual town visit on Saturday 
night or occasionally whipping up 
some of the home-made variety. 

“Fourth, the creation of new 
equipment for completely automatic 
packaging of ice cream at the fac- 
tory. Four such machines have 
already been announced. They make 


-_~ it possible, for the first time, to 


eliminate the expensive hand labor 
that went into forming, folding, fill- 
ing, and closing the carton of ice 
cream in the plant—-thus making it 
unnecessary for the manufacturer to 
get a premium for ice cream pack- 
ages as against bulk. 

“Furthermore, these machines now 
make it possible for ice cream to go. 
through its whole manufacturing and 
packaging process without the touch 
of human hands-—-a further sanitary 
feature. 

“Fifth, because of the facilities for 
storing ice cream in the home, more 
economical purchases of ice cream 
will be possible by the consumer— 
either in the larger half-gallon or 
gallon containers, or in the purchase 
of six or eight pints at one time— 
volume sales by the retailer that in 
the future should mean greater 
economy of purchase. 


Food Outlets Also Handle 


“Sixth, the entry of ice cream into 
many stores of the dry stop variety 
such as food outlets, which heretofore 
never handled ice cream. 

“The presence of ice cream in 
thousands of such new _ outlets— 
through the medium of the package 
—will aid the industry in getting 
its share of the ‘impulse’ buying 
which motivates so much of the 
purchasing today. Surveys have. 
shown that 40% of the buying is done 


by the housewife on the impulse 
basis. 
“Seventh, because of _ spiralling 


costs, the retailer has never been so 
cost and profit conscious as he is 
today. He recognizes the costly 
effort that goes into dipping a pint 
or quart of ice cream for carry-out 
at today’s high prices for help. 
“This was conclusively demon- 
strated during the war, when with 
ice cream supplies limited, many 
dealers refused to dip bulk for carry- 
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Proper cabinets and display help 
store operate on near-complete 
self-service basis. 


out because of the low return it gave 
them. 

“The package, which allows no 
loss in dipping, gives him a clear and 
concise understanding of his costs 
and profits and completely eliminates 
the danger of dipping away the 
profits by an over generous clerk... . 

“Eighth, the inevitable results of 
exhaustive research aimed at im- 
proving the contents of the package 
of ice cream filled at the factory—in 
the knowledge that a quality ice 
cream will bring ice cream into the 
home more frequently with the as- 
sistance of the new merchandising 
and storage aids, but that a poor 
quality product can shut the door for- 
ever to home consumption of ice 
cream. 

“Ninth, the improvement in the ice 
cream package itself due to the 
availability of better paperboard, the 
development of better types of wax 
and superior waxing methods em- 
ployed by leading carton manufac- 
turers. ... 


New Units Stimulate Sales 


“Tenth, the recent creation of new 
merchandising units for stimulating 
point-of-sale purchases of ice cream 
such as: 

“The mobile cabinet which can be 
wheeled to any department of a store 
to direct attention to ice cream or to 
promote ice cream as a ‘spot special’ 
to be sold in conjunction with other 
products in the store such as baked 
goods, frozen fruits, etc. 


“The new _ steel constructed Ice 
Cream Marts, Ice Cream Centers, or 
Islands—-a merchandising unit with a 
selling superstructure that either 
fits around the cabinet as an apron 
or clamps on to the cabinet, to create 
an entire ice cream department, 
prominently located in any store, to 
direct the attention of store traffic 
to the purchase of packaged ice 
cream. 

“Finally, with the increasing visual 
display being given to package ice 
cream in the open display type of 
cabinets plus the trend toward self- 
service selling in package ice cream, 
the improved package designs that 
have eye appeal will serve to stimu- 
late that impulse to buy.” 


In support of its view that food 
stores may become the largest mer- 
chandisers of packaged ice cream, the 
Council pointed out: 

“The food store generally is begin-. 
ning to recognize ice cream as a 


fast-moving, profitable item that pro- 
vides a much higher return on space 
occupied than any other departmen: 
in the store. 


Food Stores Reap Benefits 


“Food stores, accustomed to wor' 
ing on margins of as little as 10° 
find glorious profit possibilities in i 
cream which, even with a 20% ; 
25% markup, which is high to the: 
still enables them to sell ice crea 
at a lower price than does the trac 
tional type of ice cream outlet who: 
markup customarily is anywhe:: 
from 40% to 75% or even higher. 

“In fact the Ice Cream Trad; 
Journal survey, among that group «° 
chains which planned to take on tl : 
sale of ice cream as soon as mat: 
rials and equipment were availab! , 
none reported a contemplated marku 
of higher than 25% or lower tha 
10%.” 

The survey referred to was reporte | 
by the Trade Journal in Octobe:, 
1945 and indicated that 40% of foo! 
chains contemplated selling ice cream 
and that 17% were already selling ii. 

A pre-war survey by the Inter- 
national Association of Ice Cream 
Manufacturers (September, 194() 
showed that only 11.4% of the in- 
dustry’s volume was sold through 
grocery stores. 

Malcolm McCabe, secretary of the 
Massachusetts Retail Grocers Asso- 
ciation, is quoted as telling that 
organization: 

“Work hard to build up an ice 
cream business. A & P experiments 
with ice cream sales show amaziig 
potential profits. Five big chains 
show a gross profit return per store 
per month on coffee of $28, bread $64, 
potatoes $75, fruits $128, fresh 
fruits $172, all groceries $220, vege- 
tables $270. 

“At a retail price of 25 cents a 
pint and 70 cents per quart, A & P 
will make a 25% gross. On the 
basis of three months’ sales, A & P 
will average a gross profit of $573 
per month on ice cream alone. 


Big Profit Item for A & P 


“These figures show that A & P 
will make more than twice as much 
profit from the sale of ice cream as 
the average chain market does from 
the total sale of all grocery items.” 

The Council also cited specific 
examples of what some food chains 
have done in the way of selling ice 
cream. 

First National stores in the Con- 
necticut region sold 3,600,000 pint 
packages of ice cream in one year 
(1946). The same chain, the same 
year, in its 19 New York stores sold 
1,700 gallons of ice cream in pack- 
ages per store. 

“In Milwaukee, A & P sells its own 
brand of ice cream in packages, 
made at its first pilot plant located 
at Great Bend, Wis. Introduced in 
the fall and winter 1946-47, sales per 
store, with the outside temperature 
down below the freezing point, were 
phenomenal. 

“One chain on the West Coast, in 
one year, sold an average of 15,000 
gallons of ice cream per store, in 
packages, in its 30 outlets. 

“Another chain, with 35 outlets, 
averaged 3,100 gallons per year per 
store. 

“Another with 125 stores, averaged 
2,500 gallons per store per year.” 


(Concluded on next page) 
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GENERAL REFRIGERATORS CORPORATION NEW YORK. N.Y. J 


® 


LOOK FOR THIS NAMEPLATE ON QUALITY 7, 


REFRIGERATION EQUIPMENT 


GENERAL REFRIGERATORS CORPORATION 
678 BROADWAY, NEW YORK 12, H.¥. + GRAMERCY 3-1222 
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Here is GENERAL'S perfected model CSC7... 
a self-contained dry beverage cooler. Long 
life, lustrous stainless steel doors and tracks set off 
the handsome, black crackle finish durably baked 
on a sturdy, steel frame. Two blowers, each 
operating double fans, force air against heavy duty 
multi-finned coils. Model CSC7 is available for 


™% immediate delivery at a moderate price. 


READY FOR 
PLUG-IN 
OPERATION 
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Open Case Encourages ‘Impulse’ Buying 


Cases such as this one, offering a special, increase “impulse” buying. 
* 


Switch from ‘Package’ to ‘Bulk’ Sales 
Has Cut Costs for Ice Cream Retailers 


(Concluded from preceding page) 


The Council noted that in some 
markets like Los Angeles, Houston, 
Oakland, and San Francisco, the dry 
stop (food store) is selling a greater 
proportion of ice cream than ever 
before and is rapidly taking a lead- 
ing part in the merchandising of ice 
cream. 

Indicative of the growing impor- 
tance of the dry stop is the instance 
of the Dean Milk Co. of Chicago, 
which since it began making and 
selling ice cream in 1947 has sold 
exclusively to food stores having their 
own cabinets. 

It offers the stores an ice cream 
with 14% butterfat that will sell at 
27 cents per pint and, with insulated 
bag included, will give the retailer 
a 23% profit on cost price. 

Within its first year, the Council 
said, the Dean Co. had taken on over 
700 outlets and was running an 
annual volume well into seven figures 
at a time when ice cream sales were 
slipping in Chicago and nationally. 

A commentary on the increasing 
role of the food store in the sale of 
ice cream is supplied by the May, 
1947 Chicago Tribune ice cream tele- 
phone survey among consumers. 

This study found that 31.4% of ice 
cream purchases were made in drug- 
stores, 27.7% in grocery stores, 12.5% 
in delicatessens, and 1.8% in dairy 
stores. Thus 42% of all ice cream 
purchases were made in one type of 
food store or another. 


Mobile Case Can Be ‘Spotted’ 


Food store owners, according to 
the Council, will find one of their 
best ice cream merchandising tools 
in the movable refrigerated cabinet. 
This cabinet, it said, is strictly a 
merchandising item, for wherever its 
success has been tested, a reserve 
storage cabinet was needed to re- 
plenish it. 

One such test was cited by the 
Council. 

“The mobile cabinet was installed 
in a store of the Grand Union chain 
in New York City by Consolidated 
Dairy Products Co. for the sale of 
packaged ice cream. 


“In November, 1947, a total of 179 
gallons of ice cream in pint packages 
was sold from the store. In the pre- 
vious November (1946) the same 
store, without the mobile unit, sold 
85 gallons. 

- “Again in December, 1947 a total 
of 158 gallons of ice cream in pack- 
aged form was sold from the same 
store. 
of 80 gallons sold by the identical 
store in December, 1946. 


Volume Rose over 100% 


“In other words, increases of 
better than 100% in sales volume in 
one month and almost 100% in the 
second month were recorded. 

“The increases, however, are great- 
er when it is realized that*:during 
these same two months there was a 
national decline in ice cream sales 
(20 and 20.6% respectively).” 

Another good tool mentioned by 
the Council is the ‘10 Galloneer” 
made by Schaefer, Inc. of Minne- 
apolis. This is a two-hole cabinet, 
30% in. long, 23 in. wide, and 37% 
in. high with a capacity of 54 quarts 
or 124 pints of packaged ice cream. 
It is specifically designed to hold a 
greater capacity of packages than 
other units of the same size, accord- 
ing to the Council. 

A third is the ice cream mart, 
center, or bar. According to the 
Council, “the object of this piece of 
merchandising equipment is to pro- 
mote the sale of both bulk and 
packaged ice cream at dry stops— 
creating ice cream departments with- 
out the heavy investment in a foun- 
tain and enabling the dealer to sell 
ice cream in packaged form or as a 
sundae, cone, etc.—any item that 
does not require carbonation. 

“The first of these units was an- 
nounced publicly last summer (1947) 
as the Sealtest Ice Cream Mart and 
offered to Sealtest dealers of Na- 
tional Dairy Products Corp. 

“The Sealtest Mart serves as an 
apron fitting around the ice cream 
cabinet with side pillars for flavor 
boards and Jiffy bag holder. It has 
an overhead lighted structure and 
generally stresses the ice cream 
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— Sammer , 
DEPENDABOOK No. 147 


Refrigeration Parts 


WHOLESALE 
ONLY 


} Edition of the | 


Catalog 


Please write early (on your own letterhead) for your copy of 


this newest edition of the most complete catalog in the business. 


T 


1728 S. MICHIGAN AVE. 
CHICAGO 16, ILL. 
134 LaFayette St., New York 13, N.Y. 


message to the consumer entering 
the store. The unit is equipped with 
running water dipper well and syrup 
jar attachment.” 


Push-Button Dispensing 


A fourth is the Ice Cream O’Mat, 
an automatic ice cream package dis- 
pensing cabinet recently introduced. 
With this unit, according to the 
Council, the shopper scans a row of 
six ice cream flavors, presses a 
button, and out drops a package. 

Each .item has its individual de- 
livery button which, when pressed, 
delivers a package without the pur- 
chaser Opening or tilting a door. 
The unit is available with or without 
a coin-operating mechanism. 

All this equipment available to 
lure food markets into the ice cream 
business does not leave the drugstore 
out in the cold, the Council noted. 

“In fact,” it said, “it has been con- 
clusively established that ice cream 
package sales, where properly di- 
rected and exploited, can provide a 
satisfactory sales volume and be a 
profitable source of income for the 
drugstores. 

“Most success in package sales at 
drugstores has been obtained where 
a separate cabinet was set up in the 
store, aside from the fountain, where 
packaged ice cream could be empha- 
sized for carry-out and where it 
would attract attention from store 
traffic. 

“This is the most satisfactory 
method from every standpoint—both 
for the dealer and for the ice cream 
manufacturer, who is naturally just 
as interested in sales volume as the 
retail outlet. 

“An excellent example of how 
drugstores can profitably sell ice 


; i ibed by W. C. Shoe- 
This compared with a total Pen eS stab 


maker, sales promotion manager, 
Read’s Drugstores, Baltimore. 

“In my epinion,’ Shoemaker de- 
clared, ‘you just cannot repack ice 
cream to suit the consumer and show 
any profit. More often than not, a 
clerk packs a pint and a half (by 
weight) in a pint package; then too, 
if you have sales of any consequence, 
it takes your dispensers away from 
the counter service, retarding cus- 
tomer turnover. 


Repacking Is Unprofitable 


“Tt is definitely unprofitable for a 
fountain to repaek bulk ice cream 
and we have discontinued the prac- 
tice almost entirely at our stores.’”’ 

Shoemaker related how in Septem- 
ber, 1946, he found that packaged 
ice cream sales were far below ex- 
pectations because store managers 
were not pushing it. 

So he visited the stores and pointed 


Firm Expands Service Dept. 


ATLANTA—Harry Mislow, presi- 
dent of the Refrigeration Exchange, 
Inc., 237 Pryor St., S.W., handling 
equipment for restaurants, and meat 
markets, announces an. expansion of 
its service department to take care 
of installation and maintenance needs. 

“Included in our service depart- 
ment expansion program has been 
the addition of a truck fleet,” Mislow 
said. “Six trucks now offer fast 
service to all points in the state.” 
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out where one store manager was | 


paying his entire rent through the 
sale of this one little item which, he 
said, “required only a few dollars in 
inventory, no extra help, and an 
assured and acceptable gross profit. 

“The success of package ice cream 
cabinet sales will depend largely on 
its location in regard to the move- 
ment of the store traffic where it 
will have the fullest opportunity to 
create ‘impulse sales,’” Shoemaker 
asserted. 

“When you install a package ice 
cream cabinet, do not discontinue 
the sale of package ice cream at your 
fountain, regardless of your open 
display cabinet, because many of 
your old regular customers will con- 
tinue to go there for their ice cream 
and may resent being told by the 
fountain attendant to serve them- 
selves from the cabinet.” 


Electrimatic 


Valves, Driers, Strainers, 
Charging Lines, Quick Couplers, 
Forged Flare Nuts and Fittings 


7 Ask Your Wholesaler 


Electrimatic — 


2100 Indiana Ave. + Chicago 16, Minois 
Canada — 2025 Addington Ave., Montreal 


S SERVICE in the u.s. 


and Canada, dea/ with pro- 
fessional photographic studios 
which display this emblem. 


Get new 18948 Classified Directory free. Lésts 
photographers geographically and 
with key to speeial services. 
A big help when you need photographs 
from eut-of-tewn. A request on your letter- 
bead will bring this useful booklet. 


Write to Charles Abel, Executive Manager, 


THE PHOTOGRAPHERS ASS’N OF AMERICA 
520 Caxton Building Cleveland 15, Ohio 
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The Case with an Idea! 


HERE [T [5 
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Yessir! Here is a self-service case with an 
idea built in... with merchandising an 
integral part of its construction. Designed 
to help you make more sales. 


THE SUPER-COLD 


CORPORATION 
Los Angeles 54, Calif. 


Portland ¢ Chicago * New York * Newark 
New Haven ¢ Dallas * Houston 
Oklahoma City 


and 


DISTRIBUTORS IN PRINCIPAL CITIES 


be addressed to: International Division, or 


OF) 


$8 il ae dd s ee <a ra = Se ¢ 
RE REFRIGERATION UNDER ONE GREAT 


Be sure you know about the merchandising 
idea in the new Super-Serv. It can make 
you extra profits...imcrease your volume. 
Fill out the coupon and MAIL TODAY. 
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One of a series from 


by James J. LaSalvia 


Amount of Air Through Cooling Coils 


The amount of air which must 
pass through the cooling coils will 
affect the size of the coils and 
compressor. 

It is therefore very important to 
arrive at the proper selection of coils 
and compressor to meet the solution 
for each problem. 

There are just two methods of 
meeting this solution: 

1. To pass all of the air through 
the cooling coils. (See Fig. 1.) 

2. To pass a portion of the air 
through the cooling coils and to pass 
the remainder around the cooling 
coils, and both to join beyond the 
cooling coils. (See Figs. 2 and 3.) 
This is known as the by-pass method. 

Advantages of passing all air 
through the coils: 

a. Will operate at higher cooling 
coil temperature than the by-pass 
method. 

b. Compressor will operate at high- 
er suction temperature than in by- 
pass method, therefore greater ca- 
pacity. 

c. Usually results in low first cost 
of system. 


Disadvantage of passing all air 
through the coils: 

May not lower the inside relative 
humidity sufficiently for good com- 
fort during rainy and muggy outside 
weather conditions. This will occur 
about 10% of the time in the cooling 
season. 

For general comfort cooling sys- 
tems where first cost is a considera- 
tion it will be satisfactory. But on 
systems where the relative humidity 
must be kept at a specified range, 
no matter what the outside conditions 
may be, it is not satisfactory. 

The air conditioning engineer by 
his knowledge of this work will be 
able to make this decision. 

Advantage of the by-pass system: 

With proper controls the dry-bulb 
temperature and the relative hu- 
midity in the space can be maintained 
in the comfort zone at all times dur- 
ing the cooling season more closely 
than the other method. 

Disadvantages of the 
method: 

a. Will operate at lower cooling 
coil temperature than the other 
method. 


by-pass 
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INCREASE SALES 
- PROFITS 


STANDARD AIR CONDITIONING, INC. 


AIR PILOT’s 


ELECTRIC WINDOW VENTILATOR 


VENTILATES 
CIRCULATES 
FILTERS 
EXHAUSTS 
SILENCES 
PURIFIES * 


+ + +  H 


*99%-100% BACTERIA KILL 


THROUGH 80 WATTS GERMICIDAL LAMPS 


Used in: HOMES, OFFICES, SCHOOLS, HOTELS, etc. 
RIGHT PRICE 

LONG DI$COUNT 

$IMPLE INSTALLATION 

SERVICE FREE 

DISTRIBUTOR TERRITORIES OPEN 


YOUR GAINS 


(At No Extra 
Cost to You) 


Lincoln Park, New Jersey 


Gentlemen: 


We are interested in your Air Pilot as 
Distributors 


[] Dealer 0 


Please mail us (no obligation) Literature 


Company 


Street 


WRITE FOR DETAILS 
STANDARD AIR CONDITIONING, INC. 
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b. Compressor will operate at lower 


suction temperature than other meth- 
od. (This means lower output and 
may require larger compressor.) 

c. Usually results in a higher first 
cost than other method. 

d. Will not operate efficiently with 
direct expansion coils because of the 
velocity limitation of the air through 
the cooling coils in order to prevent 
icing on the cooling coils. 


PASSING ALL AIR THROUGH 
COOLING COILS 


This method will apply most effi- 
ciently in conjunction with direct 
expansion coils for the following 
reasons: ; 

1. Air velocity through the coils 
will be constant, and there is no 
danger of icing the coils, if proper 
coil temperature and proper air 
velocities are selected. 


2. During mild outside weather | 


conditions, especially during rainy 
and muggy days, the total refrigera- 
tion load will drop off, and the cool- 
ing coil will lower in temperature. 
This will result in more latent extrac- 
tion, which is required under such 
conditions, than at high outside con- 
ditions. 

The use of water-cooling coils with 
this method is also satisfactory, but 
if possible colder water should be 
used on rainy and muggy days than 
is required for high outside condi- 
tions. 

This method is not proper for air 
washer systems. For the latter dew- 
point control and the by-pass system 
are recommended. 

Each problem must be checked to 
determine whether to use all air 
through the coils or the by-pass 
method. 


This checking is based on the 


quality of air which must leave the , 


coils. Use the following formula: 
For sensible heat: 


(a) (Is + Fs) 
Tr, — ———————_ = 4b. tem- 
1.08 x c.f.m. 
perature of air which must leave 
cooling coils. 
(Is + Fs) x .925 
Tr — — 
c.f.m. 
d.b. temperature. 
Where: 
Tr = Inside d.b. temperature of 
space as used in design. 
I, = B.t.u./hour, internal sensible 
heat (D) in heat gain. 
F, = B.t.u./hour, fan and duct 
sensible heat (E) in the heat gain. 
Is + Fs c= Bita./hour is (F) in 
the heat gain. 
1.08 = Seé section on Air Require- 
ments. 
C.f.m. = Total c.f.m. as figured in 
the heat gain. 
For Latent Heat: 
(b) Ii x 7,000 
Grs./lb. — = 
(room) 1,080 x c.f.m. x 60 


13.55 
Grains per pound which the air must 
have leaving coils. 
Ii x 7,000 x 13.35 


Grs./lb. — = 
(room) 1,080 x c.f.m. x 60 
Grains per pound. 
: Ii x 1.44 
Grs./lb. — ———— = Grs./Ib. 
(room) c.f.m. 
Where: 
Grs./lb. (room) = Grains per 


pound which is in the room air at 
design conditions. 


Ii = B.t.u./hour, internal latent 
heat (I) in heat gain. 

7,000 — Number of grains in one 
pound of water. 

1,080 = B.t.u. in one pound of 
water. 

C.f.m. = Total air as figured in 


heat gain. 


By-Pass Compared with ‘Straight-Through’ Design 
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Fig. 1—This arrangement passes all the air through the cooling coil. 
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Fig. 2—A by-pass with a manual damper permits varying amounts of air to be 
passed around the cooling coil. 
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Fig. 3—This by-pass system is fitted with automatic dampers. 


60 = Minutes in one hour. 

13.35 =- No. of cu. ft. (volume) for 
1 lb. of air at 70° F. 

By using the above formulas, we 
can determine whether all of the air 
shall pass through the coils, or to 
use the by-pass system. 

Let us check the heat gain as 
figured in the preceding chart on 
cooling calculations. 

Using formula (a): 
80° d.b. — 

(F) 188,504 B.t.u./hour x .925 


8,600 c.f.m. 
59.8° d.b. 
Using formula (b): 
77.3 grs./lb. — 


(I) 33,840 B.t.u./hour x 1.44. 


8,600 c.f.m. 
71.6 grs. /Ib. 
By referring 71.6 grs./lb. to the 
psychrometric chart, we find the 
dewpoint to be 57.9° F. 


By referring the 59.8° d.b. and 
57.9° d.p. temperatures to the psy- 
chrometric chart, we find the wet 
bulb temperature to be 58.8° F. 

Therefore, the quality of air which 
must leave the cooling coils in this 
case is: 


D.B. temperature ...... 59.8° F 
W.B. temperature ...... 58.8° F 
D.P. temperature ...... 57.9° F 
Relative humidity ..... 92.0% 


The difference between d.b. and the 
d.p. temperatures is 59.8° — 57.9° or 
iw” F. 

Remember that the dewpoint must 
figure lower than the dry bulb tem- 


perature; if it does not, increase the 
amount of air until it does so. 


The difference between d.b. and 
the d.p. temperatures must be _ be- 
tween 11%2° to 4° F. The reason for 
having not less than 1%° difference 
is that the air leaving any cooling 
coil will not come out of the coil 
saturated. 


This 1%%° difference means about 
90% to 95% saturated and at 4° 
difference about 85% to 90% satu- 
rated. The air leaving the coils will 
be in general between 85% and 95% 
saturated. 


As long as the difference between 
the leaving d.b. and d.p. temperatures 
is at 4° or less, the system can be 
designed so that all of the air can 
be passed through the cooling coils. 


If on the other hand, the difference 
should be greater than 4°, the by- 
pass method should be used. 


The greater the difference, the more 
pronounced becomes the use of the 
by-pass method. It should be noted 
that the by-pass system can be used 
on any system regardless of the 
difference, if one cares to use it. 


The above statements of 1%° to 
4° difference hold true on coils hav- 
ing four (4) rows or more. 


For a three-row coil at least a 6 
difference is required. 


Do not consider the use of less 
than four rows in a coil, unless you 
are absolutely sure it is all right. 
Generally not less than a four-row 
coil is used in comfort cooling sys- 
tems. 


(To Be Continued) 
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' Used in all | 
Ranco Controls 
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provide the _ satisfactory 


Ranco first. 


Kanco Duc. 


COLUMBUS 1, OHIO 


it takes positive action to permit 
the temperature accuracy possible 
with the Ranco beryllium copper 
power element. And it takes sound 
engineering and skilled craftsman- 
ship to produce a unit which will 


that pleases your customers and 
makes more profit for you. That’s 
one reason it pays to check with 


* Specialists 
in Refrigeration 


* Dependability 
* Greater Customer 
Satisfaction 


* More Ranco Controls 
In Use 


* Less Stock To Carry 
* More Profit For You 


service 


World's Largest Manufacturers of REFRIGERATION CONTROLS 
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Omaha Self-Serve Meat Department Accounts 
For 40% of Supermarket’s Total Volume 


OMAHA, Neb.—A meat business 
grossing over $5,000 per week has 
been built up since last fall by 
Crestwood Shops No. 2 here as a 
result of pre-packaging and _ self- 
service operations utilizing new 
reach-in refrigerated cases. 

Moreover, the meat business is 
accounting for about 40% of the 
siore total as compared with an 
average one third for supermarkets, 
according to Joe Shaver, store man- 
ager. The self-service meat business 
is handled by two meat cutters, a 
girl who works full time at wrap- 
ping, and a part-time helper who 
works Fridays and Saturdays, he 
added. 

The Omaha store has 43 ft. of 
reach-in cases for pre-packaged 
meats, in addition to 24 ft. for frozen 
foods and 22 ft. for refrigerated 
vegetables. There are also two 10- 
ft. by 13-ft. walk-in coolers, one for 
vegetables and the other for meats. 
Blowers are used for circulating the 
cenditioned air, thus assuring more 
uniformity of refrigeration and elimi- 
nating the need for defrosting. 


MAKES SHOPPING EASIER 


A similar setup is maintained at 
Crestwood Shops No. 1. It was due 
to the success of the refrigeration 
equipment at this supermarket that 
the No. 2 store was erected. 

Major asset of the pre-packaged 
meats system, Shaver pointed out, is 
that it adds to the convenience of 
shopping for the customer, in addi- 
tion to making it easier to serve 
her. 

The reach-in cases are set up for 
business on Monday after being sold 
down rather closely on Saturday. 
Cheese is packaged for the week on 
Wednesday, while Thursday is pack- 
aging day for lunch meats. Wrapping 
of red meats starts Friday morning 
for the week-end business. 

This system meets consumers de- 
mands very closely and _ provides 
steady employment for meat depart- 
ment personnel throughout the week, 
with no peaks when the help is over- 
rushed or valleys when they stand 
around and do nothing, the store 
manager stated. 


BUTCHER HANDLES SPECIAL 
ORDERS 


Cellophane is used for packaging 
and heat seal is used only on ham- 
burgers. No backing is used on 
meats. 

Pre-packaging is done in the open 
behind the rear series of refrigerated 
cases in the L-shaped arrangement. 
Walk-in coolers are adjacent to the 
work benches where packaging is 
done, thus eliminating waste motion. 

When a customer wants a special 
cut of meat, such as an extra thick 
steak or a roast size not included in 
the packaged display, a meat cutter 
is always available to provide this 
service. The manager finds this ar- 
rangement to be a prerequisite of a 
100%-satisfactory pre-packaged meat 
service. 

The customer can buy such pre- 
packaged items as brains, ox tails, 
and liver at Crestwood. 

Various sizes of packages are used. 
Pork chops, for example, are pre- 
packaged with two, three, and five 


FOR SALE 


Two walk-in insulated Refriger- 
ator units, 7’-0” long by 5’-3'4” 
wide and 5’-10” high. Mfg. by 
Gloekler Mfg. Co., Erie, Penna. 
Complete for use with ice. 


Write to 


DOVER FILM CORPORATION 


DOVER, N. H. 


chops. Wieners and “franks” are 
put four, five, and six to the pack- 
age; bologna in whole rings and 
halves; steaks and roasts in one and 
a half to six-pound packages. 


More of the smaller packages are 
put up for the forepart of the week, 
of course, while larger packages are 
provided at the end of the week for 
shoppers buying for Sunday dinners. 


DEMAND FOR CUT UP CHICKEN 


An exceptionally big demand has 
developed at Crestwood for cut up 
chickens, Shaver declared. Approxi- 
mately 10 dozen chickens are pre- 
packaged each week, including fryers 
and older hens for baking and stew- 
ing. 

The cut up pieces are placed in a 
large, heavy paper tray and wrapped 
in cellophane with the seal at the 
bottom of the tray. One day per 
week is devoted almost exclusively 
to pre-packaging chickens. 

Crestwood labels at both stores are 
printed with the slogan: “Help Your- 
self to the Best—Crestwood Shops— 
Fine Quality Meats.’ Marked on each 
label is the cut and kind of meat, 
including whether fryer, etc., in the 
case of chickens, and the weight and 
price. 

Ground horse meat for dog food 
also is carried in the market but not 
on open display. Instead, it is stored 
in one of the closed compartments 
underneath a reach-in case. A sign 
has proved to be effective in selling 
this commodity. Attached to the 
compartment door, it reads: “Open 
This Door—For (brand name) Dog 
Food.” 

During the months the new store 
has been operating, there has been 
a larger increase in the meat busi- 
ness than in any other department, 
according to Shaver. He attributed 


this to self-service and the modern |. 


display equipment. 

The heavy meat volume has been 
effected despite the fact that Shaver 
does not attempt to meet low prices 
of competitors. Emphasis is on qual- 
itv 

A growing reputation for quality 
meats no doubt has helped business 
at the store, since it is located in a 
part of the city where medium and 
higher income group families reside, 
but the manager believes that pre- 
packaged meats would “go over” 
just as well or maybe better in a 
lower-income residential section if 
competitive prices were featured. 


BROADCAST FROM STORE 


Crestwood recently completed a 
six-month, 15-minute-per-dav broad- 
cast originating at the store, and 
patrons were asked what they liked 
about the new supermarket. The self- 
service meat department came in for 
a large amount of favorable com- 
ment, covering the following points: 


1. With the price marked right on 
the package, I can stay within my 
budget easier than in an “old fash- 
ioned” butcher shop. 

2. If I want to buy 15 cents worth 
of luncheon meat, I can do so without 
the embarrassment of going to the 
meat counter and asking the butcher 
for it. Also, I save money because I 
probably would buy something besides 
the luncheon meat to save embarrass- 
ment. 


3. I hate to stand in meat lines, so | 


self-service answers my problem. In 
most stores you have to stand in line 
for red meat, then do it all over 
again for luncheon meat or cheese. 


suggest items to you, but I like to 
shop for myself. 

6. I get what I want in meats with 
less trouble the_ self-service way, 
thanks to Crestwood’s large selection. 
Also, I can see what I am getting 
better in the cellophane packages 
than I used to the closed meat cases. 

7. Crestwood solves my meat shop- 
ping problems just fine, because if I 
don’t happen to find the cut I want 
in self-service, all I have to do is ask 
the meat cutter for it, and I get much 
faster service than I would in the 
ordinary market. 

Incidentally, none of the _ inter- 
viewees had an unkind word for self- 
service meats. 

Shaver said there is not much 
difference in cost between the self- 
service and the old way of retailing 
meats. The larger investment in re- 
frigerated display cases and other 
extra equipment needed for self-serv- 
ice, and the cost of pre-packaging, 
is offset by a reduction in personnel 
and the more efficient work routine 
which spreads the work out evenly 
through the week. 


HAS CONSUMER APPROVAL 


If he sold as much meat over the 
counter as he does with self-service 
cases, he would have to carry two 
additional meat cutters, he pointed 
out. He might possibly get by by 
hiring extra men at the end of the 
week, he added, but it is impossible 
now to employ good meat cutters on 
a part-time basis, so that alternative 
is “out,” 

The “clincher” for _ self-service 
meats, in Crestwood’s experience, is 
the fact that it meets with consumer 
approval and, consequently, has re- 
sulted in increased sales. Further- 
more, the unusually large gain in 


This Is Only Half of It 


29 


This picture of the self-serve meat department in the Crestwood Shops 
No. 2 shows only one half of the supermarket’s pre-packaged meat section. 
Meat sales in this Omaha, Neb. store account for 40% of the total volume. 


meat sales has been secured price 
competition, whereas management of 
the dry groceries departments has 
been made more arduous because 
these departments are operated on 
a more competitive basis. 

Crestwood Shops also have found 
it profitable to merchandise vegeta- 
bles through use of _ refrigerated 
reach-in cases, and to pre-package a 
large amount of vegetables, including 
about all of the head lettuce. Spinach, 
soup bunches, and cauliflower are 
wrapped in cellophane to some ex- 
tent. 

Customers like packaged vegeta- 
bles because they know the produce 
is clean and hasn’t been handled by 
someone else, the store manager said. 
The price is marked on the cello- 
phane, and the system saves time 


at the checkout counter, as well as 
cutting down waste. Wrapping 
avoids loosing leaves from such vege- 
tables as lettuce and spinach. 

A growing trend to packaged 
tomatoes also was noted at the store, 
with the pre-packaging done by the 
distributor or grower. This avoids 
considerable spoilage, too, and pa- 
trons like the idea of getting toma- 
toes that haven’t been pinched by a 
number of other shoppers. 

When Crestwood took over an old 
store near the site of the present No. 
2 supermarket, sales were boosted 
from $1,250 a week to $6,700 a week 
through use of reach-in refrigerated 
cases and other modern equipment. 
In the new store, sales have been 
running around $13,000 to $14,000 
per week. 


aaa 


4. I like the speed of self-service | 


meats. On Saturdays I can shop in 
three-fourths less time just because of 
pre-packaged meats at Crestwood. 


5. I prefer to serve myself in food 
shopping and this applies to meats 
as well as other items. Clerks prob- 
ably mean to be helpful when they 


—————— 


Unusual Opportunity for 
SALES REPRESENTATIVES 


New York, New Jersey, and Pennsylvania territory open for 
factory representative of nationally known top quality manu- 
facturer of complete line of commercial refrigeration. Car 
essential. Salary, expenses and commission on sales. Write 
giving age, experience and qualifications in full. 


Box 2907, Air Conditioning & Refrigeration News 


every feature you want in refrigeration 


tube—you get in 


REVERE 0) 


RYSEAL! 


THE IMPORTANT THING TO KNOW ABOUT REFRIGERATION TUBE IS IT’S REVERE! 


@ Revere Dryseal Copper Refrigeration Tube is dead 
soft, so that you can bend it easily... and it won’t split 
_ at the ends when flared. It has a new type of mechan- 
ical end seal that permanently keeps the interior of the 
tube clean and dry; and the seal is compact enough to 
pass through any opening large enough for the tube 
itself. In addition, Revere Dryseal is made to new, 
more economical dimensional standards. And it comes 
to you in a new package that protects the tube, keeps 
it bright and clean, and is readily identifiable in stock. 

Revere Dryseal Tube comes in sizes from 4%” to %4” 


O.D., and is packed two 50-foot coils to a package. 


Next time you buy refrigeration tube, ask your 
Revere Distributor for Revere Dryseal—the easy-to- 


bend copper refrigeration tube that assures you of fine 
quality in every length you buy. 


REVERE 


COPPER AND BRASS INCORPORATED 


Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, New York 


Mills: Baltimore, Md.; Chicago, lil.; Detroit, Mich.; New Bedford, 
Mass.; Rome, N. Y.—Sales Offices in Principal Cities, 


Distributors Everywhere. 
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AIR CONDITIONING & REFRIGERATION NEWS, AUGUST 23, 1948 


PATENTS 


Weeks of May 25, June 7 


2,442,031. REFRIGERATOR CAR DOOR. 
Wilfred A. Beauchamp, Ch‘cago, Ill., as- 
signor to The Youngstown Steel Door Co., 
Cleveland, Ohio, a corporation of Ohio. 
Application April 27, 1946, Serial No. 
665,463. 23 Claims. (Cl. 20—23.) 


1. In a@ sSituety Uuvur 10. railway cars 
having a wall provided with a door open- 
ing, means embodying vertically disposed 
bars rotatably mounted on said door for 
supporting said door for longitudinal move- 
ment along said car and transverse move- 
ment into and out of said door opening, 
levers mounted on said bars, said levers 
being swingable horizontally to impart 
rotation to said bars, and a vertically 
swingable lever mounted on said door, 
said lever being engageable with said 
horizontally swingable levers to impart 
swinging movement thereto. 


2,442,072. THERMOSTAT OPERATED 
RBHEOSTAT. Arthur D. Cole, Minneapolis, 
Minn. Application June 23, 1945, Serial 
No. 601,205. 5 Claims. (Cl. 201—55.) 


Fim. 


motor control comprising a re- 
voluble support pivoted for swinging 
movement about a _ horizontal axis, a 


mercury switch carried by said support 
and normally disposed below said axis, 
a resistor carried by the support and 
disposed above said axis in counter- 
balancing relation with respect to said 
switch and a conductor connecting said 
resistor and said switch, said switch, 
resistor, and conductor being fixed rela- 
tive to one another and being jointly 
movable with said gupport. 


2,442,146. BRINE TANK. James H. 
Reagin, Pittsburgh, Pa. Application Sept. 
15, 1945, Serial No. 616,608. 3 Claims. 
(Cl. 62—104.) 


2. Apparatus for making frozen food or 
confections which comprises a brine tank, 
a working tank mounted above said brine 
tank and having circulating means for 
withdrawing brine from the brine tank 
and delivering it to the working tank, a 
rotary table mounted on said working 
tank having a floor above the floor of the 
working tank for supporting freezing 
molds thereon, means for rotating said 
table, and means for maintaining a de- 
sired liquid level in said working tank, 
which latter means comprises an annular 
over-flow wall having a weir mounted 
thereon to be adjustable for maintaining a 
desired brine level in said working tank. 


2,442,188. CONTROLLED HUMIDITY 
REFRIGERATOR. John J. Bauman, 
Abington, Pa., assignor, by mesne assign- 


ments, to Philco Corp., Philadelphia, Pa., 
a corporation of Pennsylvania. Applica- 
tion Nov. 28, 1944, Serial No. 565,435. 
18 Claims. (Cl. 62—102.) 


1. In a refrigerator having a high hu- 
midity storage compartment, a cyclically- 
operable refrigerant circulating system 
having a portion located exteriorly of said 
compartment out of contact with the 
moisture-laden air of said compartment 
during normal operation of the refrig- 
erator and whose temperature varies dur- 
ing a cycle from a value substantially 
below the freezing point of water to a 
value in excess of freezing, and means 
for passing air from said compartment in 
heat exchange relation with said portion 
to condense moisture from the air. 


HEATING AND COOLING 
Robert S. Elberty, Jr., Waynes- 
AppLcation March 4, 1942, 
1 Claim. (Cl. 257—3.) 


2,442,201. 
SYSTEM. 
boro, Pa. 
Serial No. 433,375. 


A heating and cooling system having 
means for maintaining a comfortable 
temperature condition in a room, compris- 
ing a heat exchange member having heat- 
ing and cooling parts, a radiant panel, 
means for circulating a heat transfer 
fluid continuously between the panel and 
the heat exchange member, thermostatic 
means for maintaining a _ substantially 
constant temperature in the return line 
of the circulating medium, and a three 
way valve controlled by the thermostatic 
means for directing the circulating medium 
through heating or cooling parts of the 
heat exchange unit depending upon the 
temperature of the circulating medium in 
said return line. 


2,442,204. MOISTURE CONTROL MEANS 
FOR TWO-TEMPERATURE REFRIG- 
ERATOR CABINETS. Alfred G. Janos, 


Erie, Pa., assignor to General Electric 
Co., a corporation of New York. Aprlica- 
tion Dec. 18, 1946, Serial No. 716,957. 
5 Claims. (Cl. 62—103.) 
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5. A cabinet for refrigerators and the 
like comprising a freezing compartment, 
a cooling compartment, means providing 
a low temperature zone adjacent said 
freezing compartment, means. providing 
communication between said cooling com- 
partment and said freezing compartment 
and said low temperature zone, means 
within said freezing compartment for 
preventing the free circulation of air 
between said freezing compartment and 
said cooling compartment, means adjacent 
said low temperature zone for preventing 
the free circulation of air between said 
low temperature zone and said cooling 
compartment, both of said means for pre- 
venting free circulation of air being 
adapted to afford free flow of water to said 
cooling compartment through said com- 
municating means whereby water resulting 
from the defrosting of said freezing com- 
partment may be discharged from said 
freezing compartment and from said low 
temperature zone. 


2,442,446. METHOD AND APPARATUS 
FOR MAKING FINNED TUBING. Robert 
M. Wallace, Massillon, Ohio, assignor to 
The Griscom-Russell Co., New York, 
N. Y., a corporation of Delaware. Az pli- 
cation May 30, 1944, Serial No. 538,053. 
3 Claims. (Cl. 29—157.3.) 


1. The method of applying a _ heat 
radiating fin to a tube which comprises 
coiling a strip of metal into a flat closely 
coiled helix having an internal diameter 


greater than the outside diameter of the 
tube, extending the tube into the coil, 
attaching one turn of the coil adjacent one 


thereof to the wall of the tube, in- 
between two adjacent turns of 


end 
serting 
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element disposed at an acute angle to the 
axis of the tube and a perpiheral part 
disposed at an angle to said straight 
element, contacting said roller element and 
part respectively with the face and the 
outer edge of the coiled strip and effect- 
ing relative rotation and _ longitudinal 
movement of the tube and the spacing 
roller to extend the coiled strip along the 
tube and simultaneously contract the in- 
ternal diameter of the coiled strip suffi- 
ciently to contact its inner edge with the 
wall of the tube and turn the plane of 
the strip to an acute angle to the axis of 
the tube. 


3. Apparatus for spacing a pre-coiled, 
flat, radially-extending fin on a tube com- 
prising means for rotating the tube, a 
support movable longitudinally of the 
tube and in parallelism therewith, means 
for shifting said support longitudinally 
of the tube in timed relation with the 
rotation of the tube and a spacing roller 
carried by said traveling support and 
having only two fin-engaging and con- 
fining surfaces, one including a straight 
fin face-engaging element disposed at an 
acute angle to the tube axis and the other 
being a peripheral shoulder disposed at 
such an angle to said fin-face-engaging 
element as to adapt it to engage and 
confine a substantial portion of the outer 
edge surface of a fin when a fin face is 
engaged by said other surface, said fin- 
engaging and confining surfaces acting to 
space the successive turns of a fin 


longitudinally of the tube and to bend the 
plane of a fin toward the tube at an acute 
angle to the axis of the tube. 


2,442,515. OPEN TOP DISPLAY RE- 
FRIGERATOR. Clifford B. Shreve, Niles, 
Mich., assignor to Tyler Fixture Corp., 
Niles, Mich., a corporation of Michigan. 


1. In a construction as described, a 
merchandise holding case having a com- 
partment open at the top and accessible 
from front or rear, a super-structure ex- 
tending above said case and having front 
and rear openings, a panel for carrying 
a mirror normally closing the rear open- 
ing in the superstructure and _ inclined 
forwardly and upwardly over the top 
opening in the case, said panel being 


pivoted near its top on said _ super. 
structure whereby it may be swung to 
an upwardly rearwardly inclined position 
over said top opening in the case anq 
partially closing the front opening in the 
superstructure and releasable means for 
retaining said panel in either of sniq 
positions. 


2,442,719. REFRIGERATION Cort, 
Jack J. Booth, Dallas, Tex., assignor to 
John S. Booth, Dallas, Tex. 


2. As a new article of manufacture, a 
refrigerating coil consisting of a spiral 
tube through which a liquid refriger:nt 
is intermittently circulated, the  con- 
volutions of said tube being inclined and 
formed into a flattened body and so ar- 
ranged that their ends will be alternately 
staggered to admit of unrestricted pas- 
sage of air and a plurality of parallel 
fins extending longitudinally of said body 
within the confines of said coil. 
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| CLASSIFIED ADVERTISING 


300 #672-730 34” Inlet by %” Outlet x 
Igo” Orifice; Range 0 to 50# new Detroit 
Automatic expansion valves at $2.25 each 
F.0.B. St. Louis, Mo. SELB MFG. CO, 
1541 Salzman Avenue, St. Louis 20, Mo. 


RATES for “Positions Wanted” $2.50 
per insertion 50 words or under. 5¢ ea. 
additional word. 

RATES for all other classifications $5.00 
per insertion 50 words or under. 10¢ ea. 
additional word. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


EXTENSIVE 14 year’ background in 
refrigeration problems. Wide experience 
includes engineering design, product de- 
velopment, laboratory research and field 
applications. Thorough knowledge of ap- 
plication problems involving condensing 
units, evaporators and controls includes 
4 refrigerants. Familiar with laboratory 
design and instrumentation also ASRE 
commercial code testing. BOX 2847 Air 
Conditioning & Refrigeration News. 


SERVICE MAN, 11 years experience all 
types commercial, industrial and air con- 
ditioning. 5 years as service manager for 
largest service company in midwestern 
city. One year as manufacturer’s service 
representative. Plenty low temperature 
experience. Prefer to locate in west or 
southwest as manufacturer’s representa- 
tive. BOX 2909 Air Conditioning & 
Refrigeration News. 


POSITIONS AVAILABLE 


SALESMEN: AIR conditioning, commer- 
cial refrigeration, ice cream and custard 
freezers. Top national lines. Men inter- 
ested in over $10,000 annually. DRESCO 
REFRIGERATION COMPANY, 4404 Wood- 
ward Avenue, Detroit 1, Michigan. 
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WANTED: REFRIGERATION _ teacher 
with B.S. degree. Twelve months contract 
with one month’s paid vacation. Should 


be able to teach refrigeration and air 
conditioning subjects to college students. 
Apply to J. Cecil Sharp, in care of the 
UTAH STATE AGRICULTURAL COL- 
LEGE, Logan, Utah, giving experience 
and salary requested. A small, inexpen- 
= photo should accompany the applica- 
tion. 


SALES AND Service Engineer. Capable 
of taking full charge of one of the oldest 
and largest commercial and_ industrial 
refrigeration and air conditioning dealers 
in New Jersey; must be able to estimate 
lay out and supervise installations. Write 
full details of qualifications, experience, 
age. and salary expected. BOX 2881 
Air Conditioning & Refrigeration News. 


MANUFACTURER'S REPRESENTATIVE 
—Some territories still open for manufac- 
turer’s representative to handle a com- 
plete line of air conditioning package 
units which have won national acceptance. 
Write complete details of your present 
operation and background. BOX 2905, Air 
Conditioning & Refrigeration News. 


DISTRICT MANAGER—Store fixtures. 
Excellent territory open in Southern Ohio, 
Indiana, Kentucky. West Virginia, for 
aggressive district sales manager, to as- 
sist distributors in layout and sale of 
supermarket and other fixtures. An un- 
usual opportunity, with a nationally 
known manufacturer of fixtures. Our 
entire sales organization knows of this 
ad. Write BOX 2882. Air Conditioning & 
Refrigeration News. 


conditioning and refrigeration salesman. 
Well established firm. Southern Cali- 
fornia. State age, experience and quali- 
fications in detail. BOX 2894 Air Condi- 


tioning & Refrigeration News. 


SALES ENGINEER—Prominent manufac- 
turer of complete line of nationally 
known air conditioning equipment has 
position for qualified sales engineer. This 
is excellent opportunity for capable man 
interested in a travelling position and who 
has a proven record in sales, management, 


application engineering and _ handling 
dealers and distributors. In reply give 
age and full details of background. 


BOX 2902 Air Conditioning & Refrigeration 
News. 

MANUFACTURER’S REPRESENTATIVE 
for middlewest manufacturer complete 
line display cases, walk-in coolers and 
other commercial refrigerated equipment. 
Territories: New England states; Eastern: 
and Middlewest. BOX 2903, Air Condi- 
tioning & Refrigeration News. 


DISTRICT MANAGERS—South-East and 
Mid-West territory open for aggressive 
sales representatives with a nationally 
known manufacturer of air conditioning 
units, condensing unit, heating & cooling 
coils. Experience in air conditioning 


— “3 


sales and application engineering with 
national manufacturer desired. BOX 2904 
Air Conditioning & Refrigeration News. 


EQUIPMENT WANTED 


WANTED—SERVEL kerosene refrigera- 
tors. Spot & futures. We have available 
for immediate and future delivery, all 
leading brands household refrigerators. 
Price lists available. BOX 2889 Air 
Conditioning & Refrigeration News. 


EQUIPMENT FOR SALE 


RECONDITIONED ELECTRIC refrigera- 
tors. Immediate delivery. All standard 
makes. Fully guaranteed. Wholesale only 
from $49.50 up. Also large stock of ‘‘as-is”’ 
refrigerators from $20 up. We buy trade- 
ins. APPLIANCE PRODUCTION CORP., 
59 Crosby St., NY 12, NY. 


SEALED UNITS rebuilt and exchanged. 
Prompt service on Coldspot (sealed & 
semi-sealed), Chieftain, Gale, Tecumseh. 
Norge and many others. One year guar- 


antee. Write for price list and shipping 
instructions. BRIGHTON, 16640 Log 
Cabin, Detroit 3. Mich. 

FIFTEEN USED electric carbonators, 


very low price for the lot, most of them 
have moiors in good condition, linings in 
most of them need repairing. Write for 
complete list. CARTER, INC., 16 E. 
Marshall St., Richmond, Va. 


FOR SALE—One 3 HP Chrysler Airtemp 
unit in perfect condition. Very reasonable. 
GORDON-PERITO CORP., 6024 7th Ave., 
Brooklyn, N. Y. Tel. No. Gedney 9 7679. 


GOVERNMENT SURPLUS ¥%, 2, 3, 5, 
7% HP Carrier or York compressors with 
marine or regular condenser receivers AC 
or DC motors. Ice makers 1 ton capacity, 
cold storage doors complete with frames 
opening 57” x 34”. New Mills ice-cream 
cabinets 40 and 60 gal. with 15 gal. mix 
compartment. 30 gal. mix cabinets only 
$115.00 each net. Mills freezers 2% and 
5 gal capacity. 25 to 40% off factory list 
price. Write to INTERSTATE TRADING 
CORP., 51 Chambers Street, New York 
a ae £ 


AMANA MODEL 200 walk-in freezer- 
coolers, 123 cu. ft. 8’x4’x6’10” marine 
bonded plywood construction. Self con- 
tained % HP Universal compressor, blower 
coil, 4-Dole freezer plates, factory assem- 
bled, tested & charged with ‘“F-12."’ All 
new crated. offered subject to prior sale. 
Sacrifice $550.00 F.O.B. SD/BL. MASON, 
BROWN & COLVILLE, INC., 1529 Walnut 
St., Philadelphia 2, Pa. 


JACK & HEINTZ fractional motors: 4 
HP split phase, 60 cycle 115v. AC single 
phase, resilient base. For easy to start 
fans and blowers—$12.07. % HP general 
purpose heavy duty capacitor 60 cycle, 
115v. AC resilient base—$12.74. % HP oil 
burner split phase, totally enclosed flange 


mounted 115v. 60 cycle—$15.34. Winco 
motors: 4% HP D.C., 220v.—$27.00. Young 
deluxe washing machines—$130.00. FAS, 
New York, boxed for export. Ss. J. 


O'BRIEN SALES CORPORATION, 560 W. 
34th St.. New York, N. Y. Telephone: 
WI 7-2100. 


5 HP MILLS condensing units, $350. 
5 HP Typhoon Weathermakers, $295. 1 HP 


Amco Weathermakers, $175. Following 
less motors: 50 HP Schnacke, $895. % HP 
Universals, $59. Westinghouse 2% ton 
used self-contained air conditioner, $395. 


Some “as is’ household used refrigerators. 
PILGRIM, 48-20 48rd Avenue, L. I. City 
SG, De Be 


REAL BARGAIN, manufacturer’s surplus 
of latest Copeland 714 ton condensing 
units, still in original crates. Complete 
with controls and motor $56500 F.O.B., 
less motor $450.00 F.O.B. RELIABLE 
MACHINE WORKS INC., 238 Eagle Street, 
Brooklyn 22, New York. 


FRIGIDAIRE METER-MISER terminals. 
Installed from the outside in a few min- 
utes without opening the compressor or 
removing unit. Stops leaky terminals on 
1933 to 1937 units. Part No. 1150—$5.25 
set of three. Immediate delivery. Money- 
back guarantee. SEALED UNIT PARTS 
CO., 3097 Third Ave., New York 56, N. Y. 


SEALED CROSLEY terminals. Installed 
from the outside in a few minutes with- 
out opening the compressor or removing 
unit. No special tools needed. Stops 
leaky terminals on “F-12" units. Part # 
1020 short model—for short Crosley termi- 
nals (‘‘F-12 compressors with 4 mounting 
legs.) Part #1020 long model—for long 
Crosley terminals (‘“F-12" compressors 
with 3 mounting legs.) $5.25 set of three. 
Immediate delivery. Money-back guar- 
antee. SEALED UNIT PARTS CO., 3097 
Third Ave., New York 56, N. Y. 


SUBJECT TO prior sale: hermetic Chief- 
tain units—% H. P., $44.50; % H. P,, 


$48.50. Other well known hermetics—\ 
H. P. fan cooled, $52.50; 4 H. P. fan 
cooled light duty, $57.50; 4 H. P. fan 


cooled heavy duty, $59.50; % H. P. fan 
cooled, $69.50. Open units, standard 
makes—\% H. P., $54.50; % H. P.. $64.50; 
% H. P., $84.50. Above prices quoted on 
lots of six. All open units are 60 cycle, 
single phase. All above units new, carry- 
ing factory warranty. Write for unit list. 
Minneapolis-Honeywell, Dual press. con- 
trol, $4.50; Minneapolis-Honeywell Low 
press. control, $3.00; White-Rodgers, Low 
press. control, $3.25; Genuine Frigidaire 
Low press. control, Y L, $4.25: Detroit 
Low pressure control, $4.25; G. E. Blower 
fan motor with 10” fan, 110 v. 606. $4.50; 
Superior Heat Exchanger, 13” overall, %” 
x 5”, $4.75; Mueller Heat Exchanger, 
14%” overall, 3%” x %”, $5.00; Mueller 
Heat Exchanger, 21” overall, %” x 1%”, 
$9.00; Kayson heavy duty cooler locks, 13” 
overall, with set of hinges, 15” overall, 
complete with inside push rod and master 
lock and keys, $9.50; Kramer Trenton % 
ton panel blower compressor, $35.00: 
Vapor proof refrigerator lights. with 
guard, $3.00; Filter drier, silica gel, 4” x 
14%” x 64” overall, 10, $6.50; U. S. “Freon” 
gauge 44” face, 30” vac., 150# or 300# 
corresponding temperature’ scale, red 
warning hand, $4.50; 5 lb. can Davison 
refrigeration silica gel, $1.10; Cold plates 
—1—30” x 55”—2—30” x 64”, 3 to a set, 
$35.00. WALTER W. STARR, 1207 W. 
George St., Chicago 13, Ii. 


REBUILD YOUR own sealed units. Send 
us your burnt and stuck up heads and 
they will be immediately replaced from 
our stock. Send for our complete price 
list. TECHNICAL REFRIGERATION 
SPECIALIST’S, 362 East 180th Street, 
Bronx 57, New York. 


FRANCHISES WANTED 


MANUFACTURER LOCATED in east in- 
terested in producing specialty item in 
conjunction with refrigeration, small or 
large quantity. Inquiries with full details 
invited. BOX 2911 Air Conditioning & 
Refrigeration News. 


BUSINESS OPPORTUNITIES 


AUDEL’S REFRIGERATION & Air Con- 
ditioning Guide. A useful manual, 1280 
pages. Fully illustrated, covering the 
theory, construction, servicing, operation 
and repair of household, commercial and 
industrial refrigeration & air conditioning. 
1001 facts. Easy to understand. Highly 
endorsed by service men and mechanics. 
Price $4 postpaid. Money refunded if not 
pleased. AUDEL PUBLISHERS, 49 West 
23 St., New York 10, N. Y. 


SOUTHERN CALIF. location, refrigera- 
tion & electrical business. Domestic sales, 
service and commercial installations. 
Nationally known franchises, entire county 
for Frigidaire commercial. Complete ma- 


chine shop in connection with store. 
Fine lease, low rent. Owner retiring. 
Price  $45,000.00—'% cash. REDMON- 
CONNOR, 240 East 9th Street, Upland, 
Calif. Phone 312-172. 


ESTABLISHED BUSINESS in Florida 
over 25 years for meat market equipment. 
$50,000.00. Stock and building. $75.000.00. 
In the heart of town, will sell business 
with long lease or sell beth. Terms ar- 
ranged if necessary. BOX 2897 Air Condi- 
tioning & Refrigeration News. 


COMMERCIAL REFRIGERATION busi- 
ness with nationally known franchises [for 
fixtures, air conditioning and home freecz- 
ers. Established dealer organization «nd 
direct retail accounts. Located in indus- 
trial city of Mid-West. New build ng 
built for the business doing approximately 
$150.000 gross year. Will sell property, 
equipment, trucks, inventory compl te. 
BOX 2899 Air Conditioning & Refrigvra- 
tion News. 


TAMPA FLORIDA, established refrig ra- 
tion and air conditioning sales and s.Iv- 
ice business with franchises for 7 cour tie’ 
comprising the largest marketing 
in Florida, for sale. Two salesmen 
two servicemen all active and busy. 


sell at stock and fixture cost, a! out 
$9.000.00. BOX 2910 Air Conditioning & 
Refrigeration News. 

COMMERCIAL REFRIGERATION nd 
restaurant equipment business handing 
nationally known merchandise. Located 
in North Carolina city of over 100.000 
population. Sales run between $150,000 


and $200,000 annually. New building, good 


location, to either sell or “lease. BOX 
2912 Air Conditioning & Refrigeration 
News. 
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Kende Heads Admiral’s 
New International Div. 


CHICAGO — Admiral Corp. has 
formed an international division to 
handle the marketing activities of its 
products outside the Continental 
United States and Canada, it was 
announced by Ross D. Siragusa, 
Admiral president. 

George Kende, who for the last 
five years served as assistant export 
manager in charge of dealer business 
for Montgomery Ward & Co., heads 
the new division. . 

The division will maintain head- 
quarters in Admiral’s Chicago offices. 
A sub-office will be set up at the 
Admiral Corp. New York City dis- 
thibutor division. In addition, all 
company distributor facilities will be 
utilized in the New Orleans, Los 
Angeles, San Francisco, Seattle, Bos- 
ton, Philadelphia, and Baltimore 
areas. 

The shift from the New York City 
manufacturer’s export managing firm 
of Ad Auriema, Inc., which had 
handled overseas merchandising of 
Admiral products since 1938, was 
made to allow intensive concentra- 
tion on Admiral products exclusively 
in order to secure the maximum share 
of overseas potential sales, the firm 
explained. 

“The dollar shortage in most 
foreign countries today has sharply 
curtailed exports of major appli- 
ances,” Siragusa stated, “and for the 
first four months of this year total 
American exports of radios, radio 
tubes, electric ranges, and electric 
household refrigerators were only 
$33,000,000. 

“But with the advent of a buyer’s 
market the sales function must be 
restored to its prewar importance— 
the very reason for setting up a 
direct international division.” 


Praises Swedish Book on 
Refrigeration Engineering 


DETROIT—Samples of the hand- 
books and manuals on refrigeration 
being published in Sweden have been 
sent to the NEWS on behalf of the 
Swedish Society of Refrigeration. 

One of these is The Refrigeration 
Technician, a refrigeration engineers’ 
data book and applications volume 
written by Matts Backstrom, profes- 
sor at the Royal Swedish Institute 
of Technology and a member of the 
Academy of Engineering Sciences. 

In its 700-odd pages and 22 chap- 
ters, this profusely illustrated hand- 
book covers practically every phase 
of the subject. One reviewer said it 
“must be considered as the modern 
standard work in all the Nordic 
countries.” 

Some chapters have been printed 
as separate manuals. Some items in 
one of these, a manual on refrigera- 
tion nomenclature, have been adopted 
by the American Society of Refriger- 
ating Engineers, it was reported. 


B-W International In New Office 


CHICAGO — The local office of 
Borg-Warner International Corp. has 
been moved to 206 South Michigan 


Ave., Chicago 4, the firm announced. 


mn storage capacity for frozen food 


- @ combination cooler has 
added to the SHERER line of 
_ play and stora 


6 


and there’s a section for 38°F 


ene for O°F. This refrigerator will 
find favor with food markets, ho- 
 tels, restaurants, institutions, and 
 ¢lubs. Also available to SHERER 


_ distributors is an all-freezer coo 


Mexico, Venezuela, Cuba Join “Big 3° 
As Leading Latin American Markets 


By Eugene Hesz, International Market Analyst 


Do we in the United States realize 
that the entire continent of South 
America has been placed on a new 
spot of the world map? 

Strange as it may sound, this is 
actually the case, if one considers the 
changes which the _ transportation 
system in the world has undergone in 
the last 10 years. Before the present 
trading period Europe was not only 
dominating the South American mar- 
kets on account of export experience, 
state subsidies, and this country’s 
somewhat passive attitude. 

The distances played a decisive 
factor. Very often a businessman 
from the U. S. made an excellent 
connection by taking a fast boat to 
Liverpool and then a good English 
ship to South America. Whatever he 
did, several weeks of traveling time 
was the minimum needed to reach his 


> 


South American destination. The 
conclusions on past and present ship- 
ping conditions of merchandise are 
evident. 

It is not necessary to elaborate how 
radically this all has changed. Tele- 
phone, direct air communication, and 
in the last 12 months a splendidly 
improved air freight service have 
moved the other Americas to the 
doorstep of the United States. 

The fact that the Allies bought 
during the last war from South 
America for many “more” billions of 
dollars merchandise, than they could 
deliver in return has brought about 
the enormous increase in United 
States-Latin American trade which 
we have just witnessed. The tremen- 
dous change of the direction of the 
foreign trade of Brazil is a typical 
example for this: 


*% % * 


Total Foreign Trade of Brazil 
Four typical years: 1938, 1940, 1946, and 1947 


Year Exports Imports Trade Balance 
(In Thousands of Cruzeiros*) 
[0 eee ee 5,096.889 5,195.569 minus 98.680 
(| Eee a a 4,961.000 4,964.000 minus 3.000 
BRS ca cate aietwass 18,230.000 13,029.000 plus 5,201.000 
See eee 21,179.000 22,789.000 minus 1,610.000 
*1 cruzeiro equals about $0.20. . 
* ok & Oe 


From the above table it is clear 
that the Brazilian foreign trade had 
a splendid development in 1946. show- 
ing a large surplus. In 1947, it went 
back to the pre-war picture. But 
this, as we hope, is only temporary, 
as the country is actually sound, if 
its economy is widely directed. Ener- 
getic attempts are underway to 
achieve this goal. _ 

Still more typical than the above 
figures is the percentage distribution 
of the direction of the foreign trade. 
In 1938, Brazil exported 19% to Ger- 
many, 9% to Great Britain, and 34% 
to the United States. In the year 
1947 the exports to Germany were 
negligible, the exports to Great Bri- 
tain amounted to under 8%, the ex- 
ports to the United States 28%. 

The imports into Brazil show the 
following picture in 1940: Germany 
delivered 25%, Great Britain 10%, 
and the United States 24%. In 1947 
the German exports to Brazil are 
negligible, the British exports are 
7%, and the United States exports 
are 60% of the total imports of 
Brazil. 

This glance at the large shift in 
world trade, demonstrated by only 
one single country’s example, gives 
an indication of the present trend. 


We have been used to looking at 
the other Americas with the idea 
that “A, B, C,” was the backbone of 
Latin-American cultural and_ eco- 
nomic life. The letters stand, as is 
common knowledge, for Argentina, 
Brazil, and Chile. These famous 
letters are not quoted here for his- 
torical reasons. They may also show 
the way of things to come or rather, 
of things to come back. 

In the meantime the picture of the 
“big three” is out of date; at least 
it is necessary to add to the list of 
the leading countries another three 
whose standing and financial capacity 
has increased rapidly, in the last 
few years for many different reasons. 
These three countries which march 
in line with the former leaders are 
Mexico, Venezuela, and Cuba. 

If we look today at these six coun- 
tries from the angle of the capacity 
of paying for United States exports 
in good American dollars, promptly 
and without too much red tape, we 
shall quickly find out that the present 
leading or potential customer coun- 
tries of the above six are Cuba and 
Venezuela. Mexico and Brazil rank 
next, and Argentina and Chile are for 
the time being in the bacxground oa 
account of dollar difficulties. 


SHERER-GILLETT CO. 


Marshall, Michigan 
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Output of Refrigerators 
On Increase In Canada 


WASHINGTON, D. C.—Statistics 
on Canadian production and imports 
and exports of electric refrigerators, 
washing machines, and vacuum clean- 
ers have been reported by the Office 
of International Trade, U. S. Depart- 
ment of Commerce. 

Output of domestic electric refrig- 
erators during the first quarter of 
1948 totaled 32,303, compared with 
24,748 in the corresponding period of 
1947. A total of 1,384 units, valued 
at $173,454 (including parts) were 
exported during that period, accord- 
ing to OIT. 

Imports of refrigerators (domestic 
or store, completely equipped or not) 
during the three-month period total- 
ed 745, valued at $117,959. Imports 
of refrigerator parts were valued at 
$1,618,311. 

Washing machine production in the 
first quarter amounted to 75,452. Of 
this total, 67,416 were electric ma- 
chines, 5,400 gasoline-operated, and 
2,636 hand-operated. 

Imports of washing machines dur- 
ing the same period included 1,216 
domestic electric units, and exports 
included 2,933 such machines. The 
value of imports (including parts) 
was $328,313, and the value of ex- 
ports (including parts) was $426,249. 

Production of electric vacuum 
cleaners in 1947 totaled 48,327 floor 
models and 67,479 cylinder models, 
compared with 24,183 and 31,247 re- 
spectively in 1946. Factory sales of 
cleaners and parts totaled $5,937,370, 
against $2,997,244 in 1946. 

Electric cleaner imports in 1947 
amounted to 99,168, valued at $3,198,- 
309, compared with 36,875, valued at 
$1,017,440 in the preceding year. Ex- 
ports of cleaners and parts totaled 
1,881; machines and parts were 
valued at $88,656. 


Markets In Lebanon, Syria 


NEW YORK CITY—Fuad Pharaon, 
president of Pharaon-Publicite, an 
advertising agency in  Beyrouth, 
Lebanon, arrived here recently with 
the news that Lebanon and Syria are 
fertile markets for such consumer 
goods as refrigerators, air condition- 
ing equipment, home _ appliances, 
radios, and the like. 

He said the two countries have 
sufficient dollars to pay for U. S. 


products and have the advertising 


facilities for aggressive promotion. 


Thermo Control Sets Up 
Distributorship In Mexico 


MINNEAPOLIS—tTransport refrig- 
eration equipment manufactured in 
Minneapolis will be available to 
truckers in Mexico, it was announced 
by J. A. Numero, president of U. S. 
Thermo Control Co. 

Returning from a trip to Mexico 
City, Numero said his firm will dis- 
tribute its products through the Re- 
frigeration Industrial, S.A., which 
will handle sales and service through- 
out Mexico for the Thermo-King 
refrigeration unit in particular. 

The Mexican distributorship is the 
third to be established in Latin 
America by U. S. Thermo Control, 
which makes portable cooling equip- 
ment for transport trucks. Agencies 
currently are operating in Buenos 
Aires, Argentina, and Caracas, Vene- 
zuela. 


Test Refrigerator Car Being 
Built by Indian Railways 


WASHINGTON, D. C.—Plans for 
the introduction of refrigerator cars 
on the Indian Railways are now in 
progress, the Office of International 
Trade, U. S. Department of Com- 
merce, reports. 

A test car equipped with two 
Diesel blowers supplied by a Los 
Angeles manufacturer is now under 
construction in the shops of the Bom- 
bay, Baroda & Central India Rail- 
ways, the report says. The car is 
scheduled for a demonstration run 
this summer. 

“The initial use of eight refriger- 
ator cars is planned to bring fresh 
milk to Bombay from Baroda,” the 
report continued. “If successful, ex- 
pansion to the vegetable-producing 
area at Poona is planned.” 


Australia Called Market 
For Evaporative Coolers 


PHOENIX, Ariz.—Australia is a 
fertile market for manufacturers of 
evaporative coolers, in the opinion of 
an ex-GI who has returned from his 
second trip to that continent. 

Although many Australians enjoy 
a climate comparable to that of this 
valley, there isn’t a single evapora- 
tive cooler in the whole continent as 
far as he knows, the veteran re- 
ported. He said the situation seemed 
strange since nearly all American 
products can be found there. 
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THAWZONE 


That a chemical agent is needed in a 
refrigerating system 


“DATA 


is not always 


immediately apparent to the engineer. 


The ideal refrigeration unit would have an inert fluid circulating in a 
system made up of completely inert parts. This is, of course, impossible 
to realize in practice. The most carefully installed system contains traces 
of air, moisture, acids and other impurities. 


In other types of systems, such as aircraft radiators, hydraulic brakes, 
gasoline, etc., it has been found practical to use inhibitors to correct a 
situation, rather than to try to reach the ideal state in which corrosion 
and reactions do not occur. Similarly, in a refrigeration system THAW- 
ZONE is used to remove traces of water and air that cause freeze-ups 


and corrosion. 


FHAWZONE is a practical solution to the problem of impurities which 
are difficult to prevent or remove by other means. Ten years of constant 
use have shown that THAWZONE, as an additive agent to refrigeration 


systems, is eminently practical. 


—= ALSO MAKERS OF 


HIGHSIDE CHEMICALS CO. 


NEWARK 4, N. J. 
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Consumer-Dealer Reaction to Controls-- 


(Concluded from Page 1, Column 4) 


The one dealer who reported a sub- 
stantial increase in store traffic since 
the GOP bill was signed by Presi- 
dent Truman described the upsurge 


as “terrific” and “unbelievable.” 


“T’ve never seen anything like it,” 
“Our trucks are one and 


he_ said. 
two days behind on deliveries.” 

This retailer, 
cated 
curbs. But, 


proaching credit 


mum time to pay. 


Most of the retailers interviewed 
did not appear to be particularly 
disturbed over the new _ controls, 
although some expect sales to be 
affected adversely to some extent. 
independent 


Typical comments of 


dealers were: 


“We have never sold terms here 
and consequently I haven’t been too 


worried.” 


“We haven't noticed any increase 
in customers because of the controls. 
But we are not a term house. I 
don’t believe the controls will have 
independent 


much effect on sound 
dealers who are not dealing in terms. 


But the curbs may take some busi- 


ness away from the chains.” 


A few of the dealers said they 
in favor of credit 


were definitely 
controls. Oddly, one of these is a 
chain which has offered liberal terms. 

“I feel that the curbs are just what 
the doctor ordered for the economic 
good of the country,” the company’s 
merchandise manager said. ‘Our 
customers are in the medium and 
low-income group and I definitely 
think that the credit controls will 
take a lot of them out of the mar- 
ket. Nevertheless, I feel that the 
government should have restored con- 
trols long ago as a step to combat 
inflation.” 

Two others, the owner of a a neigh- 
borhood appliance store and the man- 
ager of the appliance division of a 
downtown store, also indicated ap- 
proval of the controls. 

“Even if I had to suffer some loss 
in sales, I would still be in favor of 
controls to keep the country healthy 
economically,” the former declared. 
He said he objected to 10% down pay- 
ments because they create an “un- 
healthy situation.” 


whose store is lo- 
in a suburb, attributed the 
“panic buying” directly to the ap- 
he 
added, the rush is certainly not neces- 
sary because his customers are not 
in the low-income bracket. He said 
the customers were asking for the 
lowest down payment and the maxi- 


The latter, whose store has been 
asking a down payment of 25% or 
better, stressed that “nothing down 
and 36 months to pay has broken 
the back of more dealers than any- 
thing else.’”’” He asked: ‘‘What’s the 
use of wrecking ourselves? 

“You'll never sell merchandise by 
giving it away,” he asserted. “This 
never leads to anything but chaotic 
conditions. I’ve seen it happen before 
and it’s happening again.” 

How the instalment-buying regu- 
lation will affect sales is “a gamble 
and a guess,” according to the mer- 
chandise manager of another appli- 
ance chain. As for customer reaction, 
he said “no one has broken down 
the doors yet!” 

An officer of still another chain said 
the idea that the FRB order will 
control inflation is “silly.”” He com- 
pared its potential effectiveness to 
“spitting in the ocean” and described 
it as “political propaganda.” 

“The only one who will be affected 
will be the poor devil who has his 
hands full now,” the official said. 

Refrigerators will be the one appli- 
ance hardest hit by the controls, he 
thinks, with not many others being 
affected much. For example, he ela- 
borated, the furniture market is the 
poorest since 1941 and there is no 
shortage of vacuum cleaners and 
radios—so credit curbs will mean 
little in these cases. 


Dealer Group Says ‘No’ 
To Utility Discount Plea 


READING, Pa. — Following the 
lead of dealers in nearby Allentown, 
members of the Berks County Appli- 
ance Dealers’ Association turned 
thumbs down on a plan proposed by 
Pennsylvania Power & Light Co. 
under which they would grant utility 
employes 20% discounts from list 
prices. 

The utility, which employs about 
6,500 persons in eastern Pennsyl- 
vania, no longer handles appliances. 
Therefore, it asked dealers in coun- 


ties where its personnel are employed ! 


to grant discounts on all items except 
radios. Most of PP&L’s employes 
are located in Allentown. 


Richard G. Beyerle, association 
secretary, said the plan was rejected 
because it would involve too many 
fair-traded items and guarantees. 


Nema Sales In June Total 389,973 Units 


Complete Refrigerators Only 
(Lacquer and Porcelain Exterior Cabinets) (Advertised Sizes) 


Gov’t. Requires 20% Down, 15 Months 


(Concluded from Page 1, Column 5) 


bank loans to violate Regulation W, 
said the Federal Reserve Board. 

The new credit controls will not 
affect regular charge accounts, as 
did the wartime Regulation W. 


Full details on the new regulation 
will not be known until it is pub- 
lished in the Federal Register, the 
Federal Reserve Board said. Copies 
will probably be distributed vy Fed- 
eral Reserve Banks this week, how- 
ever. 

Passed by Congress just before it 
adjourned, the bill became law when 
President Truman signed it last 
Tuesday. 

In announcing the major provisions 
of the new regulation, the Board of 
Governors of the Federal Reserve 
System declared: 


‘TERMS HAVE RELAXED’ 


“Since Nov. 1, 1947, when the old 
regulation ended, terms offered by 
merchants and lenders’ extending 
credit have been relaxed considerably. 
The requirements of the new regu- 
lation are somewhat less restrictive 
than those of last November but 
considerably tighter than terms now 
generally in effect. 

“Instalment credit for home im- 
provements was eliminated from 
Regulation W after the close of the 
war, and it is at present not covered 
in the regulation. Because of the 
current inflationary situation, how- 
ever, the board is considering the 
advisability of an amendment to 
bring such credit under the regula- 
tion. 

“Before deciding whether to do 


this, the board wishes to give at who 
are interested an opportunity to ex- 
press their views. Accordingly, the 
board will publish in the Federal 
Register an invitation to interested 
persons to submit comments on the 
question whether such an amendment 
would be desirable. 


“The board is also giving consid- 
eration to an amendment which would 
have the effect of making unenforce- 
able any contract which does not 
conform to the provisions of the 
regulation on down payments or 
maturities. A similar procedure for 
receiving comment will be followed.” 


CONTRACTS UNENFORCEABLE? 


This latter amendment, if it is 
adopted, might have far-reaching 
effects in some instances. 


Suppose, for example, a dealer gave 
terms which were not allowable 
under Regulation W. The contract 
would then be unenforceable. Con- 
ceivably this might mean that the 
purchaser would not have to fulfill 
his part of the contract and could 
keep the merchandise without mak- 
ing full payments. 

This amendment, of course, has 
not been put into effect, and the 
results might not be exactly as indi- 
cated above, but the proposal should 
be carefully watched for develop- 
ments. 

Regulation W will be administered 
in the field by the 12 Federal Reserve 
Banks and their 24 branches located 
throughout the country, the board ex- 
plained. Inquiries should be addressed 
to the nearest Federal Reserve Bank 
or branch. 
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JUNE (13 Companies Reporting) 
Domestic 
(48 States Other | 
Sizes and D.C.) Canadian Foreign Total | 
1. Less than 4 cu. ft..... 271 ass 271 
eS Sk eer ere rere 1,386 15 1,401 
Ok a a 200 ses 200 | 
TE oe: aaa eee 48,683 3,569 52,252 
Se ie Ne IS 455 9. Asaok Wars © dw 95,312 oF 5,202 100,514 
ae Sy. rere ere gee 108,978 1 4,674 113,655 
7.. @°ane 30 cw. Te ...... 99,124 2,704 101,828 
B.. 2 ere 32 cn. FH: ...... 19,161 693 19,854 
o 36 cu. ft ane Up........ wer oe tea re 
Ns Bigs 514.65 sheds ee 373,115 1 16,857 389,973 
FIRST SIX MONTHS (11 and 13 Companies Reporting) 
Domestic 
(48 States Other 
Sizes and D.C.) Canadian Foreign Total 
1. Less than 4 cu. ft..... 1,812 1,812 
 . ae 6,457 139 6,596 
a 3S Aer re 200 sees 200 | 
a SS eee gore eee 210,060 mee 24,524 234,584 | 
So. SS . eae 604,298 703 41,891 646,892 | 
Te Ye Se ee are 577,015 67 23,070 600,152 
7 Ome 10 ow.  ...5:: 457,093 2 11,839 468,934 
G.  22 Ome 33 ou. H. ...... 56,471 1 879 57,351 
9. 13 cu. ft. and up...... 2 : ss 2 
Rs ee ee 1,913,408 773 102,342 2,016,523 | 


Participating companies: Admiral Corp.; Crosley Div., AVCO Mfg. Corp.: 


The Coolerator Co.; 


Co.; Gibson Refrigerator Co.; Hotpoint, Inc.; 
4/1/48); Nash-Kelvinator Corp.; Norge Div., 
erator Co.; Stoddard Mfg. Co. (In 6/1/48); 


Frigidaire Div., General Motors Corp.; General Electric 


International Harvester Co. (In 
Borg-Warner Corp.; Seeger Refrig- 
and Westinghouse Electric Corp. 


26,000 SQUARE FEET 
OF STORE AND 
WAREHOUSE SPACE 


The Supply House That 
Service Built 
meres 


Everything you need in REFRIGERATION, 


AIR CONDITIONING, HEATING PARTS and SUPPLIES 


Save time and energy . . . 


order from our new catalog. Efficient 


same-day service, from men who know your business. Keep your | 


stocks complete from our stocks. 


Wholesale only. 


PSE RVICE fi7/PARTS CO. ff 


2511-2611 LAKE ST. 


MELROSE PARK, ILL. 


aaiiiy) 


ee es 


The new BUSH DF (Electric Defrost) Line 
is designed for use in low temperature 
applications in localities where water sup- 
ply is limited or where water temperature 


Dept. Store Sales Jump 
16% In Week of Aug. 7 


WASHINGTON, D. C.—Dolliar 
sales of national department stores 
rose sharply 16% in the week enqd- 
ing Aug. 7 over the same week last 
year, reports the Federal Reserve 
Board. 

All districts shared in the gain, 
which compares with an increase of 
7% for the week ending July 31, 
8% for the July 24 week, and 9% 
for July 17. 

Percentage gains by districts were 
as follows: 


Week Ending Year to 
Aug.7 July31 Aug.7 


ee ee 9 | 3 
New York ...... 12 4 6 
Philadelphia 13 7 8 
Cleveland ....... 22 6 9 
Richmond ...... 12 6 4 
pa), 16 11 16 
CRICABO «....00% 21 10 8 
Bt. EUs oo... cas 24 11 10 
Minneapolis _ vest 8 
Kansas City .... 23 12 10 
RENE yi Ba ses 15 16 13 
San Francisco .. 7 2 4 
U. S. Total ..... 16 7 7 


Noma, Stangard Combine 
Purchasing Under Wise 


NEWARK, N. J.—Purchasing de- 
partments of Noma Electric Corp.’s 
Refrigeration Division and the Stan- 
gard Dickerson Division have been 
consolidated under George J. Wise, 
purchasing director, who will have 
his offices at. 46 Oliver St., Newark 5, 
the comparty announces. 


| The New BUSH 


his, 


is too low for efficient defrosting. At 10° TD capaci- 


ties range from 4,500 to 18,000 BTU/HR. Normal 
frost load is removed in 20 to 30 minutes of heat 
application without enclosing louvers. BUSH Products 
are AVAILABLE NOW through leading refrigeration 
and air conditioning wholesalers everywhere. 


BUSH MANUFACTURING CO. @ WEST HARTFORD 10, CONN. 


ELECTRIC 
_ DEFROST | 


Ask your wholesaler for 
your copy of the Bush 
Engineering Data Book 
- +. OF write us direct. 


Enlarged coil section show- 
ing tinned copper tube en- 
closing special heating cable 
which defrosts coil rapidly 
by spreading large heat in- 
put of low intensity evenly 
over entire coil area. Low 
intensity and even distribu- 
tion of heat result in_ its 
almost total absorption in 
melted frost, which is 
drained immediately from 
heated pan without produc- 
ing rise in box temperature. 


HEAT TRANSFER PRODUCTS - W. HARTFORD, 
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